SUSINESS 








Bo: 20 years we have been guided 
by one principle of business 





Paw. | | 
Perform the best service possible 
Lo sponsors of business films 
cond the mudiaians ste te teaatllons* 


F is our Objective to render services 
to our sponsoring clients on the basis of performance with integrity. 


to the viewing audiences on the basis of performance with dependability. 


That we have done so might be attested by the fact that MopERN is the leader in 


its specialized field — performing service for more sponsors than any other distributor. 


F itm users, also, regard MODERN most highly of all —television stations and general 


l6mm audiences have repeatedly expressed their preference for MODERN service. 


his year, and in the years to come, we will be guided by our conviction that we 


will continue to grow as we continue to maintain our standards of integrity and 


dependability for sponsor and audience, alike 


W. would like to grow with you. Will you consider us for distribution of your 


film program? 
Modern Talking Picture Service, Incorporated 


3 East 54th Street, New York 22, N_Y. 








AMERICAN BALLANTINE 


AMERICAN CANE craynapp ALE & BEER 


GERITOL 







THE 60 IMPORTANT SECONDS 
5 THAT ADD UP TO 


~ A GOOD 1 MINUTE SPOT 


\ 


SOCONY 
MOBIL 


REMINGTON 
i oe E 
SHAVERS 





THESE ARE JUST A FEW OF OUR RECENT CLIENTS! 





Our advertiser and agency list of TV clients includes some of the top 
names in the business. They choose Caravel because they know that 
they can be certain of quality TV spots (live or animation) ...delivered 
on time and in line with their budget. 


Our complete TV facilities consist of our own studio, optical, anima- 
tion and editing departments; all headed by highly skilled personnel. 
Call us for your next TV assignment...we’ll be glad to arrange a show- 
ing of some of our current productions. 











CARAVEL FILMS, INC. 
730 Fifth Ave., New York 19, N. Y¥Y.Ci 7-6110 
PRODUCING BUSINESS FILMS FOR AMERICA’S LEADING ADVERTISERS FOR 37 YEARS 
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MIKE SIMON WEWRY SOLOW LAD POWOLNY ” 


JOHN COOPER ie MARTY WALDMAN 
Vault Dept y " » Public Relations 
21 years with CF 4 years with CFI —? 


LEO BLOGMBERS 
GEORGE SPROUL F 


Design Engineer 
Production Cont . “ f Negative Developin ~ oats 
3 years with ( - : : . = es 32 years with CFI 
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oreman 
Credit Manage Forema 
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vant : 35 years with CFI a-~@ 10 years with CFI t 


45 years in Film industry 


35 years in Film industry : 10 years in Film industry 
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JACK OOVLE 608 CASEY Tou snes meee ae ED REICHARO 
by a Foreman Title & Optical Owv. ADF —Stiet Engineer 
10 years with © years j 9 years with CFI 28 years with CFI ‘ . 24 years with CFI 
92 years in Film industry 17 years in File industry 13 years in Film Industry 43 years in Film industry / 24 years in Film industry 


20 years with CFI 


TEO FOGELMAN DOUG HEIDANUS MEYER WEINSTOCK . DALE TATE ee 
- ; f = Chent Contact . r 
vintendent, | 
a ys an Kodachrome Dept 
» 


Title & Optical Div «28 4 
, 9 years 13 years with CFI . 
20 years in Film industry wis GF “4 we — 


& ' ” . 4 13 years in Film industry 
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808 GRUBEL PETE SILVERMAN WELEN BEHLING BILL HUNTINGTON 
foreman nom I ely Foreman . Foreman 

Chemical Lab - , Negative Assembly Positive Assembly 

5 years with CFI me ea 6 years with CFI 4 years with CFI 

] years in Film industry ‘ 4 4 . ’ 7 years in Film industry 5 years in Film industry 


DICK RODGERS FRANK COOTZ SLIM CARLIN ’ BILL FUNCK 
‘ Chief Optical 
poles Menager Timer Developing Foreman Cameraman 

29 years with CFI “ 13 years with CFI 19 years with CFI 


20 years with CFI 
)L years in Film industry 3) years in Film industry 28 years in Film industry 20 years in Film Industry 


CAML HAUGE ROGER RICHARDSON ¥. K. SHIMER 
Quality Controt visor ) 7) /, ] Ow ector 
tngneer 7 Controt heir combined Title & Optical Div 
12 years with CFI 9 years with CFI r pre VICNCE 27 years with CFI 
22 years in Film industry , 9 years in Film industry 37 years in Frim industry 
‘ makes all the 
difference... 


RAY ARMSTRONG ROSALIND BURGHARDT sac Goetz 
. et 16mm Service 


;. ee DEDICATED YEARS Fig 


22 years in Film industry 45 years in Film industry 
vi 





Here are the fifty top executives in C F I’s Hollywood laboratory. Individually their experience in the film 
industry averages 23.94 years...collectively it totals 1197 years. This experience, matched by C F I's 35 years 


in the business, its advanced processing equipment and sincere desire to please, makes all the difference. 

















PHIL GORTH OrCK HARRISON MORRIS SPARKS BOB GUSTOFSEN 
Equipment Maintenance “ve Foreman 7 1 ' L6mm Service 
visor Densitometric Control ' vguad Coordinator 
21 years with CFI ws 14 years with CFI 10 years with CFI 


9 years with CFI 
11 years in Film industry 


21 years in Film Industry 33 years in Film industry 19 years in Film industry 
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Si GtLetre PAT POWERS 
Timer Foreman, Service Dept 
5 years with CFI 27 years with CFI 
36 years in film industry 





27 years in Film industry 






ART LUDINGTON GEORGE CRANE 








Juction Manager Associate 
sa oa ere. HOLLYWOOD: 959 SEWARD ST. HOLLYWOOD 9-1441 


M4 years in Film industry 43 years in Film industry * ’ , 







NEW YORK: 521 W. 57TH ST. CIRCLE 7-4400 








HOMER PARRISH TOM SPROUL : RAY BIEDERMAN siD SOLOW 

vim LAWLER 

‘ ‘ 4 Ass't. Production P Foreman Vice President 
ing Supervisor Supervisor Negative Assembly Generai Manager, CF! 

3 years with CPt “ 27 years with CFI 29 years with CFI 25 years with CF! 

11 years in Film industry ’ 27 years in Film Industry 29 years in Film industry 25 years in Film industry 
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WE WISH TO EXPRESS OUR APPRECIATION 
TO THESE CLIENTS FOR WHOM WE 
WROTE AND PRODUCED THE FOLLOWING 
1957 AWARD-WINNING FILMS | 


“BANANAS? SI, SERRE. Fee, A ee OG. UNITED FRUIT COMPANY 


Chris Award, Columbus Film Festival 
Scholastic Teacher Film Award 
Silver Reel Award, American Film Assembly 


“THE CONSERVATION STORY” 2... 2... RICHFIELD OIL CORPORATION 


Freedoms Foundation Award 


“THE UTTLEST GANT" . . ae NATIONAL CONSUMER FINANCE ASSOC. 


Chris Award, Columbus Film Festival 


“MEET MRS. SWENSON” 2... 2. 2. GENERAL ELECTRIC COMPANY 


Chris Award, Columbus Film Festival 


“THE VOICE BENEATH THE SEA” --------.----> AMERICAN TELEPHONE 
Silver Reel Award, American Film Assembly AND TELEGRAPH COMPANY 


“WORKING DOLLARS” “Ga, i. hee NEW YORK STOCK EXCHANGE 


Chris Award, Columbus Film Festival 


@ JOUN SUTHERLAND PRODUCTIONS, | 


& LOS ANGELES NEW YORK 
201 N. Occidental Boulevard © DUnkirk 8-512] 33 East 48th Street © Plaza 5-1875 
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19th Year of Publication 


— ESTABLISHED 1938 — BUSINESS SCREEN 


Office of Publication: —— 
‘ , AGA - 
7064 Sheridan Road, Chicago 26 MAGAZINE OF AUDIO-VISUAL COMMUNICATION 


IN NEW YORK CITY Preview of Contents « Number 4 + Volume 18 


Robert Seymour, Jr., Eastern Manager 
489 Fifth Avenue 
Kiverside 9-0215 +* MUrray Hill 2-2492 


IN HOLLYWOOD A New k at Notre Dame: The Case for Organized Medicine 34 
Edmund Kerr, Western Manager 


‘ ; M 
104 So. Carondelet , ‘ye , ; ' : 7 f 
Telephone DUnkirk 7-2281 v7 , ' 
J ’ ; » f ~ Do ? 
Keport The Nat 6 ja| Presentation Award 36 
Issue Four, Volume Eighteen A Business Screen Maga 
zine, published June 15, 1957 lasued 6 time noually f ' the Northw Marke , e Future 
at six-week intervals at 7064 Sheridan Road hicaq 
26, Iilinois by Business Screen Magazines, In Ph At f p yle 
ERiargate 4.4234. ©. H. Coelin, Jr., Editor and Publisher. 
In New York: Robert Seymour, Jr., 489 Filth Avenu: p t 3) Audio-Visua , w Exhibit 
Telephone Riverside 9-0215 or MUrray Hill 2.2492. In 
Les Angeles: Edmund Kerr, |04 So wondelet, Tels Me A Make Pictur New f Executive Staff Apr oe 
phone DUnkirk 7-2281. Subscription $3.00 a year; $5.00 
two years (domestic); $4.00 and $7.00 foreian Entered New Aud V i R P P é 
as second clase matter May 2, 1946, at the post office at 
Chicago, lilinois, under Act of March 3, 1879. Entire The First ternat s| Medical fF f be 
content copyrighted 1957 by Business Screen Magazines 
Inc. Trademark registered U.S. Patent Office Addres V t eale 68 


advertising and subscription inquiries | hicag 
Otfice of publication 
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723 SEVENTH AVENUE «© NEW YORK 19, N. Y PLAZA 7-8144 
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For ANY or ALL Producer Services 


... i's byron 






across the board! 
















SOUND SOUND 
EDITING | RECORDING , MULNIELLELY EFFECTS 
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ART TITLING ANIMATION MAGNETIC SOUND 
me STRIPING 
AW, + wy 


4/4) lame NEGATIVE-POSITIVE MECHAM DUoie § ©COLOR-CORRECT © 
ad asib (ime COLOR PROCESSING MU UD tiM asap PRINTS 


ae 
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For information and 
quotations on ANY or ALL 
of these Producer Services, 
| write, phone or wire ... 


by g@e)ae laboratory 


1226 Wisconsin Ave., N.W., Washington 7, D.C. 
FEderal 3-4000 
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NO ROOM FOR DOUBT... 


Chile 


HAS ALL YOUR EASTERN PRODUCTION NEEDS 


— 









































inkies 
arcs 
dimmers 
cables 


reflectors 
dollies 
mike 
booms 


location 
umbrellas 
water 
coolers 











boxes 
hydraulic 
stands 


scrims 
nets 
parallels 


directors 
chairs 
drops 


























TT a * “on 
copies | | DC GENERATOR TRUCKS TOO... 
. 1600 amperes, 1000 amps, 700 amps, 300 amps, 200 amps. ' 

RENTAL RATES UPON REQUEST 








333 West 52nd Street, New York City, Circle 6-5470 
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J. I. Dougherty Cright), Du Pont representative, discusses “Superior” 4 with Director of Photowraphy Morris Hartzband 


Mr. Hartzband has had « perience in ever ispect of the motion picture ¢ mera during hi : cars in cinematograph 


“We shot ‘That Night’ in 18 days...four days 
ahead of schedule...with Du Pont ‘Superior’ 4!” 


nearest Lu Pont les Office (listed bel 
That Night,” based on a true story of a of illumination required with Supe rior 4 w the Du Pont Compan Photo Product 
New York commuter stricken with a heart that we were able to bring in this film four Department, Wilmington 98, Delaware. In 
attack, was put on a tight 22-day schedule days ahead of schedule. We used ‘Superior Canada: Du Pont Company of Canada(1956 
lo achieve complete realism, much of th ’ for the shooting on the set and as far a I isisad 
footage was shot on location at Grand yrain is concerned you imp cant tell 
Central Station —on moving train dim vhich equences were hot with Superior 


‘ Atha , (sa 05 Peachtree Hide 
platform dark ramps 2 and which with Superior 4 os - ry 
Boston If la 140 bederal St 


: says Morris Hartzband, Director of Photography, Galahad Productions, New York City = Fon mone mvronmarion, write or call 1 
| 
| Director of Photography Hlartzband That Night” is the first of 12 feature Chicago 40, Ill, 4560 Touhy Ave., Lincolnwood 


Cleveland 16, QO! f 0 Center Ridge Row 
i\ [he consistent results we got with hlms Galahad Productions is making under Mat ; nter Ridge Road 
. . 9 . Dal Lexa lf Oak Lawn Ave 
Du Pont Superior® 4 motion picture film 1 contract with RKO. Some of the in ; \ Calif Santa M Bive 
we ' | Santa n i Dive 

pres¢ rved the naturalne ind realism of terior scene wer photogs 7 hed on the , York , 18 West 18th St 

4 our locations. We saved so much time in ound stages of the new Production Center Phila. Pa. 308 EF. Lancaster Ave.. Wynnewood 
ur lighting etup duc to the lower level in New York Cit bexport er i Bidg., Wilmington 9 Del 


DU PONT MOTION PicTURE FILM GQUP{ND 


BETTER THINGS FOR BETTER LIVING 


THROUGH CHEMISTRY 






























On Display 
National Audio Visual 
Association Convention 


You are invited to stop in 











These 4 projectors ARE 
“DeVrylite”’ 


tailored to fit your needs 





Business and education are 
the only fields we serve. 


Take a moment for a quick look 


TSI MOVIEMATIC Extre 


Ing 


TSI DUOLITE 


TSI DeVRYLITE_ A long 


TSI MODEL “D” 


PI 


With the “DeVrylite” mechanism 
in all four, you are assured of un- 
surpassed sound and picture qual- 
ity. 

AND 


lowest cost, and 
easiest maintenance. 


Let us arrange with our dealer 
for a no obligation demonstration 
for you. 


TECHNICAL SERVICE, INC. 


30865 Five Mile Rd @ Livonia, Michigan 





Business Film Studios Active 
on Fall Sales Campaign Media 


* No summer doldrums this season 
among business film companies 
whose clients are pushing important 
new a-v media to help stimulate fal! 
sales, introducing new models in the 
third and fourth quarters and aim- 
ing to re-train sales and service per- 
sonnel for the vital tasks ahead. 
Comes news that the nationally 
televised Tele -Sell inspirational 
meetings will soon be available in 
specially-edited l6mm film form. 
Sales films are also being tracked 
for overseas use. Meanwhile, gen- 
eral, promotional and pr film pro- 
grams are hitting new record totals 
among all types of audience groups, 
according to national distributor re- 
ports to us, Vd 


” . * 


Jack Norling, a Film Pioneer, 
Dies of Heart Attack at 61 
* John A. Norling, a pioneer in the 


business film industry. died last 
month of a heart attack in his home 
in Searsdale, New York He was 
61 

At the time of his death. Mr. 
Norting was engaged in film produe- 
tion with Loucks & Norling Studios, 
New York, which he co-founded 
with Arthur Loucks in 1924. He 
had been instrumental in the pro 
duction of over a thousand indus- 
trial and government films in the 
past 35 years and gained wide rec 
ognition for proficiency in special 
ized technical skills, such as optical 
eflects and stop motion techniques. 

Mr. Norling produced the first 
full-size three-dimensional Polaroid 
film ever to be made. It was shown 
at the Chrysler Corporation exhibit 
in the New York World’s Fair in 
1939. A year later, a similar 3-D 
film in color, the first of its kind, 
Was produced by Mr Norling and 
shown at the World's Fair. 

Mr. Norling became interested in 
three-dimensional photography in 
the 1920's In 1935. with J. 1 
Leventhal, he produc ed fudioscop 
iks, the first three - dimensional 
movies with sound. In 1940, he de 
signed and built a single 3-D cam 
era, which eliminated the need to 
interlock two cameras for the film 
ing of a 3-D picture. 

It was Mr. Norling’s conviction 
that despite its “passing phase” sey 
eral vears ago. the future of three 
dimensional motion pictures was 
still promising He contended that 


film producers must learn to solve 


the technical problems presented 
by 3-D if it is “to live to the ripe 
old age it deserves.” I 





Hazard E. Reeve 


Hazard E. Reeves Honored by 
Georgia Inst. of Technology 
* Hazard E. Reeves, president of 
Reeves Sound Studios, Inc.. Reeves 
Soundcraft Corp., and Cinerama, 
Inc., has been presented with the 
Georgia Institute of Technology’s 
Distinguished Service Award for 
1957. 

The stereophonic sound system 
for motion pictures, first utilized by 
Cinerama, was developed by Reeves. 
His company, Reeves Sounderaft 
Corp., received an “Oscar” from the 
Academy of Motion Picture Arts 
and Sciences for its development ol 
the “Magna Stripe” process of ap- 
plying strips of magnetic oxide to 
motion picture film for sound re 


cording and reproduction J 





MOTION PICTURE 
PRODUCER 


lf you are selling and produc 
ing industrial films on your 
own and want more scope and 
greater opportunity with a na 
tional, long-established produc 
ing organization, wed like to 
hear from you and you'd 
like to hear from us. 


This is primarily a_ creative 
selling job with top industrial 
clients. Along with it goes 
plenty of challenging produc 
the kind you 
now enjoy. Complete produc 


tion planning 
tion facilities to bring your 
plans to life 


Requires contact at high level 
in public relations, sales, ad 
vertising. New York location. 


Replies kept strictly confidential. 


Write Box BS-6B 
BUSINESS SCREEN 
7064 Sheridan Rd., Chicago 26 
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ur thanks oUt... 


... for giving us an opportunity to team with them 





in producing this award-winning TV commercial. 

The Art Directors Club of New York recently selected 
66 winners from more than 14,000 entries in its annual 
: national competition in advertising and editorial art 
and design. Only two ADC medals — the highest award 

issued by this organization — went to TV commercials. 

Wilding won the top award for a live-action TV commercial 


made for the Lincoln Division of the Ford Motor Company. 


L | a) t> CHICAGO NEW YORK CINCINNATI ~~ ST. LOUIS © 


: : 
teliee [Aodhatoes YJ. DETROIT CLEVELAND PITTSBURGH § HOLLYWOOD 





U. S. Government Enters Two 
Films in Berlin Festival 
* The United States Government ! 


will participate in the Seventh Inter- 





oe national Film Festival at Berlin, 
Germany. June 21-July 2, 1957. the 
y Ll. S. Information Agency has an- 
nounced, The U.S. Government is 
taking part in the event at the in 
vitation of the Federal Republic of 

Germany. 
Turner B. Shelton. director of the 


Information Agency's Motion Pir 






























He rewind w/universal joint and 
end support to hold 


) to 5- 35mm reels 


vr | 
—— f ) ture Service, is chairman of the 
REWINDS and mieten oan fot 01s tealalinaaaal : U. S. delegation. His alternate as 
— ee » delegate Is Albert E. Peterson. 
ACCESSORIES . . 


Agency information officer at Ber- 
RETWC-1 lin. 
rewind Nathan D, Golden, director of the 


w/16- 35mm Scientific, Motion Picture and Pho- 


ombinatior : F 
combination tographic Products Division of the 


tightwind [ 


my 


_. Department of Commerce. and 
Donald W. Duke, chief of the 


Agency's Film Division at Bonn, 






REF-] 


friction control 





rewind w/1 reel 


Germany. have been named advi 
shaft 35mm 


sors to the delegation. 





eer ee ae The U. S. Government film entry 


at Berlin will be Thunderbirds, an 
J Air Force motion picture. Himalayan 
fwakening (Nepal), produced by 
the Information Agency, has been 
chosen for special showing. Ie 
Chicago Ad Execs Applaud 

“People, Profits and You” 

* People, Profits and You, a new 


25-minute motion picture sponsored 


SP-16 (16mm) spacer 
SP-35 (35mm) spacer 





by the Bureau of Advertising of the 
American Newspaper Publishers As- 





? 
IMMEDIATE | ; = 
DELIVERY et peciey SL] 600 advertising, agency and news- 
FROM STOCK... , spring locks paper executives at a meeting in the 
: ASC-35 Palmer House, Chicago, June 12. 
AT BETTER 45mm aluminum shaft 


ana ona 
EVERYWHERE eee 


——) | Ses 


leader 
stanchion 
rewind 
attachments 


sociation, won the applause of some 


The meeting was sponsored by the 
Newspaper Representatives Assn. of 
Chicago and the ANPA bureau. 
The film (reported in Business 
Screen, No. 3, Vol. 18), is being 
shown to advertising executives na- 
tionally through the regional offices 
of the Bureau of Advertising. It 
was produced by Transfilm, Ine.. 
New York City, under the supervi- 
sion of Edward A. Falas« a. ANPA 
advertising bureau director, Lad 
@A complete list of NAVA trade 


show exhibitors begins on page 44. 


ent/ree 


HOLLYWOOD FILM COMPANY 





Slide-Filmstrip | 
Captions 


Prompt Service -- Lowest Prices 
New York Address: 524 West 43rd St., GRamercey 3-1546 Write for FREE Hot press Craftrmen 
¢ 


Type Chart Simce 1938 


KNIGHT TITLE SERVICE 


115 W. 23rd Street New York 11, N.Y. 
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SOUND 
MASTERS 


Producers of Motion Pictures 


for Industry and Television 
X-) en © 2-1 a 2 ee Ye 


165 West 46th Street, New York 
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JUST @BBD ... FILw’s 


THREADED, AND YOU FLIP THE SWITCH! 


Victor's easy 1-2-3 threading makes professional operators out of amateurs 


in record time. Just run film (1) over sound drum... (2) through film 


gate... (3) over the single drive sprocket. It’s as simple at that! 


Check all these advantages of Victor 16mm Projectors: 

1. Exclusive Guardomatic Safety Film Trips for complete film protection. 
2. Hi-Lite optical system for maximum screen brilliance. 

3. Sapphire-tipped shuttle for longer service. 

1. Lubrimatic Oil System with one-spot filling. 

5. 180° Swing-out lens for easy threading and cleaning. 


6. Still picture, reverse, power rewind, and many others. 


Send for detailed literature today. 


VIGTOR Gimatjignd Copcatin 


pivision of THe KALART company INC, 
PLAINVILLE, CONN., U.S.A. 





Quality Motion 1910 


Picture Equipment Since 


MAGNASCOPE V200 MOBILE PROJECTOR SILENT lé 1600 ARC PROJECTOR 
ey Enlarges microscope STAND 2000° ree! capacity. Meets the needs for 
specimens, projects Leave projector set up Rheostat speed professional showings 
them on screen or always ready. Right control. Remote for large audiences 
tabletop projection height “ control for forward- Portable, and UL 
— Tv reverse approved. 


Cinema Lab Association to 

Formulate TV Print Standards 
* A decision to formulate standards 
for television film processing was 
made by the Association of Cinema 
Laboratories at its spring meeting. 
Marshall Rothen. of the Kenyon & 
Eckhardt 


stressed the nee i for a concerted ef 


advertising 


agency, 


fort to assure uniform standards of 
prints for high quality telecasting. 
Reid H. Ray, St. 
and president of the Association 
said that although ACI was not a 


standards-setting body, it would ask 


Paul produc eT 


television 
committee of the Society of Motion 


Picture and 


for guidance from the 


Television Engineers 
and others in assembling data and 
circulating it to film producers, lab 
oratories and broadcasters. 

The Association reviewed defini 
tions of basic film terms as pre 
sented by Neal Keehn of the Calvin 
Company and chairman of the No 
menclature Committee. The group 
decided to work on specifications 
for film printing equipment best 
suited to the needs of members. The 
meeting was held in conjunction 
with the SMPTE Convention. & 


* - * 


“Keep ‘Em in the East’’ Theme 
of Television Council Luncheon 
@ Elia Kazan, producer-director, 


Adams. 


author, headlined a “Keep “Em in 


and Joey comedian and 
the East” luncheon meeting held by 
the National Television Film Coun- 
cil in the Hotel Delmonico, New 
York, on June ai. 

The meeting was attended by pro- 
ducers, advertising agencies, heads 
of various picture crafts and others 
interested in East Coast film produc- 
tion. Increased studio facilities and 
the development of top craftsmen in 
New York City were regional items 
thumped at the rally. 

Kazan, who has won fame filming 
dramas in New York and Holly- 
wood, explained why he prefers to 
produce in the East. He was in- 
troduced by Adams. A copy of the 
comedian’s new book, “Cindy and 
I” was presented to each ticket 


holder at the luncheon. Vd 





FOR SALE 


Finest color travelogue action 
l6mm motion picture coverage 
in travelogue form on 28 for- 
eign countries. Special sur- 


plus sale. 


NEIL DOUGLAS 
Box 664 
Meriden, Conn. 
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MOVIELAB 
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e l6mm-35mm 
Negative - Positive Processing 


e Staffed by experienced 
technicians 


e AISO and 





| Printing 


om” 








MOVIELAB BUILDING, 619 W. 54th ST, NEW YORK 19, N. ¥ 


JUDSON 6-0360 


COLOR CORPORATION 














CAMERA EQUIPMENT COMPANY 


presents the new Magnasync 


Magnaphonic Sound Recorders 







The New MARK IX 
MAGNAPHONIC SOUND SYSTEM, SYSTEM “A” 


with built-in record play amplifier and remote 
control assembly is an engineering achieve 
ment with exclusive features found in no other 
recorder Has recording, playback, and bias 
oscillator circuits enclosed in separate plug-in 
assemblies; easy accessibility to all amplifier 


components, push button motor controls re 


mote control footage counter, record-play 4& 


film.direct monitor switches. Available in l6mm, 





174mm & 35mm priced from $2,145.00 


For quality & economy 
MAGNASYNC 


is the perfect answer— 


to the needs of film producers, 
large or small, feature or com- 


mercial, because 


* tt delivers clean, distor- 
tion-free sound. 


* it is compact, light- 
weight, portable, meets 
the latest SMPTE stand- 
ards 


* lt serves every seqment of 
motion picture and spo: TV pro- 


duction 


* Purchaser is not required to 
pay royalties on footage con- 
sumed 


BUT MOST OF ALL, the MAG 
NASYNC MAGNAPHONIC line 
contains exclusive features found 
in no other recorders, yet all 
carry low, 


low price tags 


Trust your own eors-——trust your 
Switch 


SOUND 


Sound Man's judgment 
to MAGNAPHONIC 











. 
. 

. 

. 

Model X-400 ° 
is @ completely synchronous témm Magnetic . 
film recording channel, professional in every , 
> 

detail. Can be operated in ‘console’ position, i 
as shown, of stacked as one wnil Features - 
simple camera or projector interlock, instantan e 
eous ‘fiilm-direct’’ monitoring, and low power ° 
consumption, ideal for the low budget producer . 
$985.00 ° 

Prices sublect te change without notice e 


FRANK C 





OTHER MODELS: 


MARK IX SYSTEM 'B” includes Model 
G-932 with 2 
channel slide wire attenuators. 


$2,820.00 


MARK IX SYSTEM'C” includes Model 
G-924 microphone mixer and re- 
mote control assembly packaged 
in matching portable case. 


$2,520.00 


TYPE 5 features built-in Monitor 
amplifier, separate overdrive torque 
motor, record gain control, and 
ployback control, Priced from 


$1,570.00 


microphone mixer 


TUCKER 


(+ AMERA CQuipment ...nc 


Dept. S$ 


315 West 43rd St., 





New York 36, N.Y 


Wdson 6 -1420 








President DuVal J. Terponney (left) awards Doct 
Jam Or Har 


Fducat jeare 


; 


ay 


Honorary Doctorate Awarded to Jamison Handy 


RECOGNITION of “his out 


| N 
standing 


cation, to 


contributions to edu 
industry, to religion to 
physic al education, and to the na 
tion” by means of the film medium, 
the Detroit Institute of 
last month awarded the 
Doctor of 
Handy president and 
The Jam Handy 


The coveted honor 


Technology 
degree of 
kducation to Jamison 
founder of 
Organization. 

to this 
field 


of visual communications (the first 


proneer and innovator in the 


of its kind to a business film pro 
ducer) at the Institute’s 50th an 
nual commencement on June } In 
the citation which ace ompanied the 


DuVal 


histori 


honorary degree, President 


J Terpenny referred to 
contributions which began with the 
production of over 200 

films for the United States 


Services in World War | 


training 
Ar med 
followed 


by Mr. Handy’s founding of his 
present organization in 1918 


Cited by President for Aid 
The President's Certificate of 
Merit which was awarded him fol 
World War Il 


his contributions to “the 


lowing recognized 
develop 
ment, improvement and rapid pro 
duction of highly-diversified, spe 


cialized technical visual aids and 


training devices which 
to be 
the war effort of the United States.” 
More than 2,000 training 
produced for the 


visual 


proved 


invaluable contributions to 


aids were 


Army and 5,000 


training subjects for the 


Navy, in addition to countless other 


wartime programs. 


“Leaders in the Christian Church 


have Handy eager 


Jamison F 


found 
to help them to convey the prin 


ciples and tenets . . . to a growing 


public seeking religious instruc 


tion,” the citation disclosed 

As a physical educationist, sports 
authorities assign to him the unique 
title of “the 


in two Olympic 


only man to compete 


games 20 years 


apart.” He won the half-mile free 
style swimming event in the 1904 
games and 20 years later competed 


of the 
water polo team. 
A Pioneer in Slidefilm Use 


\ pioneer in the use of slidefilms 
industry, Mr 


refined a then new 


as a member Lnited States 


for sf hools and 
Handy further 
and relatively inexpensive “bridge” 
and still 
pictures—the slidefilm. In 
Detroit, in 1930, he established the 
first talking picture studio devoted 
to the 
industrial pictures. The dedication 
in 1945 of the Jam Handy Eve 


School, with a distinguished group 


between motion pictures 


sound 


making of educational and 


of educators in attendance, 
of the high points in Mr. 
life-long 
ment of instructional 
was the first public 
established for the measurement of 
instructional resvlts in visual edu 


was one 
Handy’s 
devotion to the improve 
methods It 


a hool { lini 


cation. 


Holds Regard of Entire Field 


Journalist, educator, sportsman 


and, for more than four decades, 


a leading figure and pioneer in the 
field of 


Jamison 


visual communications, 
Handy’s 
earned him the highest degree 
of all 

of those 


contributions 
have 
the admiration and respect 
with him-—in 
the production and distribution of 
these tools which he helped to de 
velop for the benefit of all mankind. 


w ho serve 


BUSINESS SCREEN MAGAZINE 








BRILLIANT 
a RFO RM A | Cc i= That happy glow (limelight? 


is simply the radiance of a solid reputation tor 


in Precision’s corner 


sound, caretul and accurate film processing 
Wotta performer 
Precision is the pace-setter in film processing. In 


the past, Precision found techniques to bring the 


best out of black and white or color originals 


In the present, facilities are the profession's very 
best for any of your processing needs 

And, in the future, Precision will, as usual, be 
first again (depend on it) with the newest 


developments to serve you better 


you'll see 


PF th ww Ss  .. Fe ae Se ae oe oe, a 


21 West 46th Street, New York 36 New York 


in everything, there is one best... in tliim processing, it's Precision 
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SPECIALISTS 


in 16mm color prints! 


In the eighteen years of specializing exclusively in 16mm Color 
) & y 










Printing, Color Reproduction Company has developed a technique 
for guaranteed film quality which is the Standard of the 16mm 
Motion Picture Industry. This specialization is your assurance of 
better 16mm Color Prints. Added production values demand the 
best prints available! This year, let Color Reproduction Company 


make your 16mm Color Prints! 


Write for latest 


Price List. 


REPRODUCTION COMPANY 
7936 Santa Monica Blvd., Hollywood 46, California 


Telephone: Oldfield 4-8010 








Television to Take Bow at 
1957 Edinburgh Film Festival 


* Television's importance in the 
visual medium is recognized in the 
program of the Eleventh Interna- 
tional Edinburgh Film Festival, to 
be held August 18-September 8. 

The 1957 Edinburgh Festival will 
feature an international conference 
on the production and use of film 
in television and will consider plans 
for the international exchange of 
television film material. The tele- 
vision conference will be conducted 
in collaboration with UNESCO. 
Film and tv experts from several 
countries will speak on the ty pro- 
duction, use and exchange topics in 
sessions held Monday, August 26, 
and Tuesday, August 27. 

Television in education will be 
the subject of a conference arranged 
by the Scottish Educational Film 
Conference Committee, Speakers at 
this meeting, Wednesday, August 
21, will inelude Professor Henri 
Dieuzeide of the Centre National. 
Paris, and Miss Enid Love, head of 
B.B.C. Broadcasts Television. 

Film directors, actors and = ac- 
tresses will be present at the Festi- 
val’s “gala performances,” held on 
Sunday evenings, August 18 and 25 
and September | and 8 A number 
of film producers will introduce 
their own productions at the daily 
performances, held in the Cameo 
Cinema at 3 p.m., 6:15 p.m. and 
8:45 p.m. throughout the three 
weeks of the Festival. 

Hundreds of films from many na- 
tions are being screened for the 
Edinburgh Festival. Last year, 130 
films from more than 30 countries 
were shown. Films entered from the 
United States are submitted through 
the Film Council of America. \ 
certificate of participation is 
awarded to eat h film shown at the 
Festival. The Festival has as its aim 
the recognition of films which “by 
their originality and imagination, 
by their quality of truth and their 
sense of revelation. reach out to- 
wards a new and living cinema.” 
Both feature films and social docu- 
mentaries are accepted, 

Open discussions on film produc- 
tion, lectures by notable film per- 
sonalities, a Summer School of Film 
Appreciation and a program of films 
for children are added attractions. 

The Edinburgh Film Festival is 
organized by the Edinburgh Film 
Guild, directed by Callum Mill, The 
organization has headquarters at 
Film House, 6-8 Hill Street. Edin- 
burgh 2, (Telephone and telegrams: 


Edinburgh 34203.) Ld 
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PUBLIC RELATIONS - EDUCATIONAL: TECHNICAL: TRAINING - FARM... and 















Medical motion pictures have grown-up. The layman sees 
only a very few of the many screened for physicians. sur- 
geons and hospital staffs. All of them, nowadays. are de- twi r-Ye| Te al 

— p's 
signed to bring new and vital information to the greatest 
number of professional people in the shortest possible Pi 1 Pa 


time. Medical motion pictures are helping to save lives. 


But remember: Doctors are the toughest audience a motion 


picture can face. Some of us are bug-hunters. Doctors are by 


lint pickers, bless them. 
Audio... 


Among our clients: 





American Telephone & National Board of Fire 
Telegraph Co. Underwriters 

Babcock & Wilcox Co. National Cancer Institute 

Carborundum Company Pennsylvania Railroad 

Cast lron Pipe Research Sharp & Dohme 
Association 


ki. R. Squibb & Sons 

kK. I. du Pont de Nemours 7h ' ’ 

; The Texas Company 

& Company 

Union Carbide & Carbon 
Corporation 


.S. Navy 


kthyl Corporation 
lord Motor Company 
General Motors Corp. Virginia-Carolina 
McGraw-Hill Book Co, Chemical Corp. 


Merck & Co.. Ine. Western Electric Co. 


and many, many others 


anf Audio Productions, inc. 


for 


booklet . . : FILM CENTER BUILDING + 630 NINTH AVENUE + NEW YORK 36, N. Y 


TELEPHONE Plaza 7-0760 


Frank K. Speidell, President ~* Herman Roessle, Vice President «* P. J. Mooney, Secretary & Treasurer 
Producer-Directors: L. S. Bennetts H. E. Mandell Earl Peirce 

Alexander Gansell Harold R. Lipman Erwin Scharf 
Sales Manager: Sheldon Nemeyer 





—o An’ Dinecrons Cron of 
New York sponsoring a 195 
Visual Communications Confer 
which emphasized television idea 
and technique has cited outstand 
ing filmed commerciale in ite 36th 
Annual bxhibition of Advertising 
and Editorial Art 

honors in TY hot 


complete 


Sharing lop 
design of a unit in fibly 
Wilding Pir 
ture Production reel for thre 
bord Motor Con 
Produced for Young 
Rubicam, In the Lincoln agency 
under the of William > 
Muyskens of Wilding’s New York 
studio staff, the prize 


commercials was the 


Lincoln Division 


pany 
direction 


| iti oln con 


a dramatic handlin 
itself 


and with de sign tnpact 
tor Stephen O 


rere ial wis 
of the cat photograph ally 
Art dires 
Frankfurt of the 
agency supervised 


The other design award wa 
atv commercial in tull 
Ford Motor 
for the Ford Division 
duced by Playhous 


the |. Walte; 


animated by 


Miven for 
animation, a subyect 
lt was pro 
Pietures for 
Phomp on Co. and 
Bill Littlejohn Phi 
directed I Bill 
Playhouse Picture 
desiun b Chri 


subject wis 
Melandez of 
with story ind 
Jenkyns and Sterling 


Distinctive merit awards by the 


NEW YORK ART DIRECTORS CITE FILMED COMMERCIALS 


t 
! 


l neer 


\rt 


ibn 


iwarad for ! 


Warner Bros 


md 


Directors went to two. other tion 
commercials. In the live 

commercial class blliot The 
kiliot won the merit 


Prudential Insurances 
pot (via Calkins & Holden) 
mother award went to 


for a Radio ¢ orpora 


through 


recognition to the 


modern 





juced by W 


of America subject produced 


Kenyon & Eckhardt, 


producer was Hal Mathews 
The Visual Communications Con 


ference on May 28 and 29 gave 


statement 


resea;re h has 


found that 


the visual image is one of the most 





vital factors in the quick commun 
Norman Grant. 
Director ol 


served as the 


cation of an idea. 


Associate Production. 


N.B.C., 


chairman. 


program s 
Subjects covered in 
cluded color and educational tele- 


vision, movies for television, len- 


ticular tape, electronic insertion, 
mural television, lighting as a crea- 


tive art and new art forms ld 
1957-1958 Film Catalog 
issued by General Motors 
* Fifty-eight (16mm) sound motion 
pictures available to civic and social 
clubs, business, churches, schools 
and colleges are described in the 
1957-1958 catalog newly issued by 
the Film Library of General Motors 
Public Relations Staff 
Categorically the films cover: 
Safety and Driver Education; How 


W orks: 


Scenes of Industry: 


fehind the 
Past 
and Future; The Human Side of In- 
dustry ; 


It (engines } 
Progress, 
Sports; Special Purpose 
Subjec ts, and General Subjec ts. The 
films are loaned without charge ex 
cept that of return postage to the 
GM Film Library offices. 

Last year, the films were shown to 


312,000 audiences totalling nearly 


16,000,000 persons. Additionally, 
television showings reached an esti- 
mated audience of 6,000,000. Ld 





1. ANIMATION (Simple 


Complex, Cartoon) 


2. TITLES (Artwork, Hot 


Press, Production) 


3. SCRIPT & COUNSEL 
(Free suggestion & con 
tract script aids) 


4. EDITING 
Cutting, 
Editing) 


(Matching 


Creative 





1105 TRUMAN ROAD 


Free Information Folder and Price Lists on Request 


THE CALVIN COMPANY 


On 


OPTICAL 
(Fades, Dissolves, Wipes 
& Invisible St. Cuts) 


RE-RECORDING 


your tape, film or 
striping) 11 
RECORDING (Voice , 


Music, Sound Effects) 


FILL-IN PHOTOGRAPHY 12. 


(Close-ups, 


Maps, 


Table Top 
Charts) 


EFFECTS 9. 


(from 10. 


Tsource-ALL services 


PRODUCTION ¥* LABORATORY * PRODUCER SERVICES 
(The Only Complete 16mm “SINGLE-STOP” FACILITY) 


SYNC SOUND PHOTOG- 
RAPHY (Desk Talks, 
Sound Stage, Location) 
PRODUCTION (Any por 
tion of a film to be 
completed) 

EDGE -NUMBERED 
WORKPRINTS (B/W or 
Color) 

B/W REVERSAL & 
POSITIVE PRINTING 
AND PROCESSING 


INCORPORATED 


er 


HARRISON 1-1234 


13. COLOR REVERSAL AND 


14. PROCESSING (B W re 


15. REELS, CANS, CASES, 


16. SHIPPING SERVICE (To 


KANSAS CITY 6, MISSOURI 


POSITIVE PRINTING 
AND PROCESSING 


versal, Sound Tracks) 


PEERLESS FILM 
TREATMENT 


anywhere, United States 
or abroad) 
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ALUMINUM 
SPLIT APART REELS os 











Economically Priced * Highest Quality 


CECO Aluminum Split Apart Reels are a fast and in- 
expensive method of winding film from reels to cores, 
or core to core and can be used for projection reels 
without the necessity of having the film put on solid 
reels. The core is threaded for quick locking, and a grip 
is pressed into the flange wall to hold the plastic core. 


16MM ALUMINUM SPLIT REELS 





Size Price 
400’ $4.20 
1200’ 7.00 
35MM ALUMINUM SPLIT REELS 
Size Price 
1000’ $6.90 
17-1,4M 

Size Price 
400’ $4.70 
1200’ 7.50 


$22.00 


E100-CECO DOUBLE ZIPPER CHANGING BAG Is 
light-proof, large enough to accommodate 
and 35mm optical or magnetic film. Consists 1000’ 35mm magazines or 1200’ lémm 
of amplifier, head assembly and film trans- magozine. 34” x 48” black sateen outer 
port. SR5-Set of collapsible rollers for use bag. Inner bag of heavy rubber fabric pro- 
with 17.5mm and %4" tape. SR6-Similar, but vided with roomy sleeves having elastic light- 
without magnetic head mount. Available with tight wristlets. 

either Optical or Magnetic sound only. 


ws $259.50 


SR4-PRECISION LABORATORIES OPTICAL AND 
MAGNETIC SOUND READER accepts both 16mm 





$350.00 


FC4-ECCO APPLICATOR 


“1500” 
permits cleaning and inspection of roll, ometer for CINE-KODAK SPECIAL. Speeds from 


SPEEDROLL X101-CECO VARIABLE SPEED MOTOR with tach- 
strip or movie film in one easy operation. 16 to 64 frames per second. Quick mounting, 
Consists of bokelite cleaning unit, wool- no tools required. 12-volt or 110-volt opera 

, 5 felt cleaning wicks, teflon idler rollers; also tion. Also available 110-volt Synch Motors 
a 10 oz. glass fluid unit guaranteed against for Bolex, Mitchell, Bell & Howell & Eastman 
leakage. Valve controls flow of cleaning Cine Kodak K-100 Cameras. Variable speed 
fluid which is always visible. 16mm _ or motors with Tach for Mitchell & Bell & Howell 
35mm model. $29.50 cameras, 


ADDITIONAL PRODUCTS — Ace Clear Vision Splicers © Editing Barrels © Editing Racks © Electric 
Footage Timers © Exposure Meters ® Silent & Sound Projectors © Screens © Film Processing 
Equipment ® Film Shipping Cases ® Film Editors Gloves © Marking Pencils ® Retractable Grease 
Pencils © Rapidograph Pens © Flomaster Pen Sets © Kum Kleens Labels © Blooping Tape 
® Blooping Ink © Dulling Spray °* Alpha Ray Plutonium Lipstick Brushes © Filters © 
Number & Letter Punches ¢ Camera & Projector Oil e Magnasync Magnaphonic Sound Recorders. 





Prices Subject to Change Without Notice 


Big Leaguer or Beginner... 























































you help your Career with 


CECO Film 
Equipment 


As most Pros know, CECO is headquarters for the 
world's finest cameras, recording and editing 
equipment and photographic accessories. But 
CECO is more than that. It maintains the finest 
service department in the East——also an engineer- 
ing and design department. CECO is always happy 
to consult with film makers—either beginners or 
Academy Award Winners—about their technical 
problems. May we help you? 








MM16-AKG 0-25 MICROPHONE 
is dynamic cardioid type 
Eliminates wind and AC 
hum, Excellent frequency re 
sponse from 30 to 15,000 
cps. Completely shock 
mounted, light enough to be 
used on microphone ‘‘fish 
pole'’, weighs only 24 
ovnces. Contains built-in 
dialogue equalizer with 
three steps to attenuate 


progressively at 50 cycles 






variety of models for 


$232.00 


every specific need 





CECO OUTDOOR REFLECTORS for re- 
flection of sunlight. Surfaced with 
silvered reflection papers. In sizes 
24” « 24", 30” x 30”, 36” x 36”, 
ond 48” x 48” for use with yoke 
& stand. Scrims & Dots available 


Att baw 
ball 





' 


$8.50 and up 


CECO SLATES. E67-MASONITE, 11” 
£68-12” 
high, 11” wide, metal sliding num- 
E69-131%," x 
made of fiberboard with 


x 14%, with clapstick 
bers, with clapstick 
13%", 
metal border, flip numbers, clap- 
stick, 


SALES - SERVICE - RENTALS 


(+ AMERA CQuipment C..INC. 


Dept. $ 
New York 36, WN. Y. 












315 West 43rd St., 
JUdson 6-1420 





























FILMOSOUND | 


the world’s leading sound projector! 


Nothing matches 


..why it's 


to communicating till-picture clutch 


action and color all work to 


ting and memorablk 


But no movie m with all-gear drive 





information, 
Bell & Howell, 7108 McCormick 
Road, Chicago 45, Ill 


write for complete 


ern communication to your company 


Ask your dealet 


with Filmosound? 


sound projector 


FINER PRODUCTS THROUGH IMAGINATION 


» Bell & Howell 


exclusive feature: 


sound the leade 





Photo Manufacturers Assn. 
Elects Four New Directors 
* Four photo industry executives 
have been elected to the board of 
directors of the National Association 
of Photographic Manufacturers, Ine. 
Elected for terms of three years, be- 
ginning July 1, are: 

James FE. McGhee. vic e-president, 
Kastman Kodak Company, Roches 
ter, New York; Raymond Mooney, 
president, Quick-Set, Inc., Skokie, 
Illinois; Hy Schwartz, vice-presi- 
dent, The Kalart Company, Ine., 
Plainville. Connecticut: Joseph C. 
Wilson, president, The Haloid Com 
pany, Rochester, New York. 

McGhee, whose term was about to 
expire, was reelected to the board. 
The other newly-elected members 
replace three directors whose terms 
expire July 1——-Lawrence KR. Fink, 
president, The FR Corporation, New 
York City, New York: F. Glenn 
Hamilton, vice-president, Pako Cor 
poration, Minneapolis, Minnesota, 
and Edward M. Swartz, president, 
Keystone Manufacturing Company, 
Inc.. Boston, Massachusetts 

All of the newly-elected directors 
have been active in Association and 
industry affairs for several years 
Wilson is a past president of the 
Association. The board election by 
the NAPM membership was an 
nounced by William C. Babbitt, 
managing director of the organiza- 
tion, Vd 

“a ae 
Magnetic Recording Assn. 
Elects Officers in Chicago 
* New officers were elected by the 
Magnetic Recording Industry Asso- 
ciation at its annual meeting held 
recently at the Blackstone Hotel in 
Chicago. The new officers include: 

Irving Rossman (The Pentron 
Corp.), president; Arnold Hultgren 
(American Molded Products Co.), 
vice president: Herman Kornbrodt 
(Audio Devices, Ine.), secretary: 
Charles Dwyer (Webcor. Ine.), 
treasurer: Victor Machin (Shure 
B-others, Inc.), and Joseph Hards 
' Mag ie] ronics, Ine ole members of 
the board of directors 

The MRIA_ discussed establish- 
ment of technical standards for the 
industry and the possibility of con 
sumer shows for the purpose of ac 
quainting the public with the full 
scope of magnetic recording equip 
ment, 

Joseph Hards retiring MRIA 
president, spoke on public relations 
concepts for industry consideration. 
Irving Rossman, newly-elected pres 
ident, said that the Association will 
increase its activities in the coming 
year, in keeping with the expansion 


f the recording industry. bed 
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@ Dynamic Films, Inc. has won 32 
28 different categories during the past ¥ 





@ Many people have remarked that a ) sil 

is recognizable. This distinction does not derive hea 

a “sameness of production” but from the successful 
\ application of creative motion 
to a variety of subjects. ius 


% Ry 





Ayn 


Gs. 112 wes 
ete. 





When you produce 


- } 
< mo 
’ & pie . 
wat . q. »" 
= ’ 


your next slide film, 


remember... RCA VICTOR SOUND 


makes the picture complete! 


With RCA Victor sound, your star salesman can be working 
for you in 1 or 1,000 places at once. And on record, you 
have a perfectly edited, permanent story ready to be mailed 
anywhere at an instant’s notice 


Recorded special effects give slide films vividness and im 
pact. And with every order from RCA Victor, you can choose 
from more than 500 musical selections recorded especially 
for slide film presentations. 


First quality recording, careful handling and prompt de- 





s ” 
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, 
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livery are a matter of record, too, with your order from RCA 
Victor Custom Record Sales. This complete service is com- 
petitively priced — the quality is RCA Victor's alone! 


RCA VICTOR CUSTOM RECORD SALES «ki 


New York 10, 155 Eaat 2ith St 
Chicage 11, 445 N. Lake Shore Drive 
Hollywood 34, 1016 N. Sycamure Ave 
Nashville 3, 1525 MeGavock St 


MUrray Hill 09-7200 
WHitehall 4-3215 
OLdfield 4-1660 
ALpine 5-6691 
In Canada, call Record Department, RCA Victor Company, Ltd., 225 
Mutual Street, Toronto, Ontario. For information concerning other foreign 
RCA International Division, 30 Rockefeller Plaza, 
New York #0, N.Y Jt! @-2800 


countries, write or phone 


McGraw-Hill to Distribute 
Young America Films 

* The list of educational motion 
pictures and filmstrips of 
America Films, Inc., have been ac- 
quired for distribution by MeGraw- 
Hill Book Company. The acquisi- 


tion was announced by 


Young 


Curtis G. 
Benjamin, McGraw- 
Hill Book Stuart 


Scheftel, board chairman of Young 


president of 


Company and 


America Films. 
America’s staff has been 
McGraw-Hill to 


strengthen the editorial, production 


Young 
retained by 
and distribution program, This 
staff includes Godfrey Elliot, Young 
America’s president; Fred Powney, 
vice-president for sales; James 
Brewster, vic e-president for produc- 
tion; and William Frazer. treasurer. 

“With the Young America list, 
which is largely designed for ele- 
mentary schools. including the pri- 
mary grades, McGraw-Hill will be 
in a position to offer to the educa- 
tional market a representative list 
of films and filmstrips for all grade 
levels,” Benjamin said, noting that 
McGraw-Hill films are 


clusively for secondary schools and 


colleges, 1 


almost ex 


British Information Service 
Ends Distribution in U. 5S. 
* Distribution in the United States 
of non-theatrical motion pictures 
British 


Information Services, as of June 30 


has been discontinued by 


Termination of the British film dis 
tribution was for reasons of econ- 
omy, it was announced, 

British films cleared for television 
will continue to be available for 
booking by television stations and 
organizations interested in develop 
ing tv programs but group organ 
ization borrowers who have booked 
lomm prints for July and later 
months are being notified that the 
bookings are cancelled 

The British Information Services 
non-theatrical film service was in- 
stituted in 1940 to tell the American 
public about the British war effort. 
Thousands of prints of B. 1. S. titles 
have been purchased in recent years 
by film throughout the 
United States and these will con- 


libraries 


tinue to be available to borrowers 
in the areas served by these libraries. 

A number of B. L. S. films have 
been distributed under contract by 
Encyclopaedia Britannica Films, 
United World Films. Young Amer 
ica Films, McGraw-Hill, Coronet In 
structional Films, International Film 
Bureau, Brandon Films and Eastin 
Pictures. These films will be ob 
tainable from the above sources dur- 
ing the remaining lifetime of the 


contracts, R 


BUSINESS SCREEN MAGAZINE 








NUMBER 4 e VOLUME 








COMPLETELY AUTOMATIC SLIDE PROJECTOR 











the perfect 
instructor 


ot 

accredited 

Viewlex 

A.V. dealers a 

everywhere iewlex 


INSTRUCT-O-MATIC 


For Complete Automatic Projection — Built in automation for 

2 x 2 and Bantam Slides projection that allows the operator to 
devote all his attention to the subject while the projector obeys his 
every wish — automatically! A light touch at any point of the 
sensitive, wide-bar changer control brings the next slide 

into position. Automatic time control permits setting the projector to 
change slides at any intervals up to 60 seconds, and it will run smoothly, 
quietly, efficiently,all by itself! Brilliant illumination from 

corner to corner. Timer overide button selects new slides at will 

and the timer hold button permits prolonged viewing of any 

slide. Projects in either direction — forward, reverse and repeat. 
12 foot remote control cord permits changing slides from 

across the room. The 500-watt, fan cooled Instructomatic has 
many additional features such as visual slide selector window, 
tuckaway compartment for cord set, built-in room light control, 
interchangeable lenses, built-in shutter, tilt control and many others. 


USED IN CHURCHES $119.50 Complete with slip on case and 6 slide trays 











Other VIEWLEX Projectors from Remote control cord $4.95. Automatic Timer $24.50 
150 to 1000 Watts Extra trays $1.00 each 


Priced from $39.25 to $238.50 All VIEWLEX Projectors are Guoranteed for o Lifetime 


Wiewiex s.: 


35-01 QUEENS BOULEVARD>+ LONG ISLAND CiTY 1, WN. Y¥. 
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Creative film making 


is not a man... 











it is many experienced Kling specialists 
working together as a group 
in the production of industrial and television films 
which merchandise products 


. ' 
in a creative... effective... way: 


Creativity (duality amd Service 


in Every Phase of the Film Making Art 


y 
K LING ns 


chicago: 1058 west washington blvd. seeley 8-4181 


hollywood: 1416 north labr hollywood 3-2141 


PRODUCTION LINES 


— The Late News in Brief — 


“More Ships for Less Money” 
Promise of U.S. Navy Film 
* Value Engineering . . . More 
Ships jor Less Money is the name 
of a 14-minute animated color mo- 
tion picture which may be a flag- 
ship in the current controversial 
drive to reduce military expendi- 
tures, Sponsored by the United 
States Navy, the film illustrates the 
Navy's own program to demonstrate 
how economies can be effected 
ship construction and operation, 
Produced by Depicto Films Cor- 
poration, the new film sket: hes a 
program involving four basic eval- 
uation techniques. Many industries 
have inaugurated research and test 
ing facilities to evaluate the possibil 


ities of savings in all phases of pro 
duction, 


The Navy cites the necessity for 
enlisting industrial resources and 
services to supplement the economy 
program. Because of this relation 
ship, the film has interest for indus 
trial audiences as well as Navy per 


sonnel, Le 


Audio Issues Useful Brochure 
on Basics of Color Printing 

* Audio Productions, Inc. has is- 
sued a new booklet for its clients 
and prospective clients entitled 
Color, Step hy Step, The 1é-page 
brochure, printed in four color 
process, describes the basic methods 
of making motion picture prints in 
color by the various systems avail 
able today. 

Sections of — the booklet are 
headed: Prints from 16 mm Rever- 
sal Color Original, A-B Roll Print. 
ing, Prints from 35mm Color Nega- 
tive, Prints from Color Internega 
tive, Technicolor Imbibition Print 
ing, and 35mm Color 


Black & White Prints. 
Audio’s booklet, produced by 


Negative to 


a 
new photographie printing process, 
is most handsome in appearance, 
and its simple explanations and not- 
too-complicated illustrations should 
be most useful to a lay appreciation 
rf the pro essing of color filin. Ld: 


Victor Animatograph Appoints 
Highland-Bass as PR Reps 
® Victor Animatograph Corp.. 


Plainville, Connecticut, manufac 


4 lOmm motion picture pro- 


jectors, has appointed Highland 
Bass, Inc... New York City, as public 
relations counsellors. 

Regarding the new pr arrange 
ment, Samuel Rose, Victor's presi 
dent, said, “We feel the development 


of J6mm now offers the greatest 





potential in its application in indus- 
try. Great progress has already been 
made to date and we expect Victor 
to help lead the way to even greater 
industrial use.” WW 


* ” . 


Minkler to Universal Recorders 
as New General Manager 

* Darrell Minkler has joined Uni- 
versal Recorders, Hollywood, as 
vice-president and general manager. 
The announcement was made by 
Martin Ross, president of Universal 
Recorders. Minkler formerly owned 
Radio Recorders. Ld 
Movie-Mite Projector Now 
Manufactured by Harwald Co. 
* Manufacture and distribution of 
the Movie-Mite 16mm sound pro- 
jector has been taken over by The 
Harwald Company, Ine.. Evanston, 
Illinois. The Movie-Mite previously 
had been manufactured by The Cal- 
vin Company, Inec., Kansas City, 
Missouri. 

The Harwald Company will mer 
chandise the Movie-Mite to indus- 
trial and educational markets and 
to the retail photographic trade. An 
improved and more extensive nation- 
wide service is planned. 

Since the Movie-Mite was intro- 
duced 20 years ago, more than 
50.000 units have been sold, it was 
reported, The Movie-Mite recently 
was re-engineered to include such 
features as a curved film gate, single 
lamp for both sound and picture 
and automatic safety trips which 
stop the machine if a loop is lost. 
Although the 28-pound unit has 
found its widest usage in industry, 
it is said to be increasingly popular 
for classroom use. i 





TRAINING FILM 
DIRECTOR WANTED 


Nationally prominent company 
has opening in Chicago Home 
Office Training Division for a 
man experienced in the pro- 
duction of visual training aids, 
specializing in the planning and 
production of sound slidefilms 
and motion pictures. Knowledge 
of artwork, sound, program de- 
sign, and script writing will 
enter into the scope of duties. 
This position offers a secure 
future with excellent benefits. 
Please state age, education, 
and salary requirements. All 


replies held in strict confidence. 


Write Box BS-6A 
BUSINESS SCREEN 
7064 Sheridan Rd. * Chicago 26, Il. 
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2,335 telecasts 


in 28 months! 
{MERICAN CYANAMID CO. 448 telecasts 
FARM & HOME DIVISION in 8 months! 


GENERAL FOODS CORP 
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Be A division of Sterling Television 


Tel anl>)-lah Amiel or 


F Sterling: Movies ™ 
JET 


6 East 39th Street New York 16,N.Y. Murray Hill 3-6300 wg 


THE WORLD'S LARGEST § 
DISTRIBUTOR OF 
FREE FILM 
TO TELEVISION 


649 telecasts 
in 30 months! 
SWIFT & COMPANY 


212 telecasts in 1 month! 
VITIONAL ASSOCTATION FOR RETARDED CHILDREN 
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Choose any of these services to comple te your pro- 
duction and you'll know the costs before you start 





Write today 


to work 
@ Edge numbered Work prints 
@ Titles 
@ Editing 
@ Narrators 
@ Narrative recording 
@ Music scoring 
@ Sound effects scoring 
@ Multiple channel Mixing 
@ Interlocked picture and sound preview theatre 
@ Conforming 
@ Release printing—color 
and black & white 
@ Plus complete custom 


production and laboratory 


— og = 


PREMIER QUALITY @ FAST SERVICE 


service 









for Complete 
Information and 
Price List. 
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2905 FAIRFIELD AVE 
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WAYNE, INDIANA 


Two Films 
for Golfers 


Right: one of the 
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* National Educational Films has 
completed the third and fourth in 
its series of “Goif House” made for 
the United States Golf Association. 
Play Them As They Lie, featuring 
the famed old pro, Johnny Farrell. 
covers the rules and etiquette ol 
play on the fairways and rough. 
Golf's Longest Hour pictures the 
agonizing minutes of the front-run 
ning golfer who finishes and has to 
sweat out the challenge of low-seor 
ing players still out on the course 

Cary Middlecoff finished the 1956 
L. S. Open at Oak Hill Country 
Club in Rochester with a nice 281 
Still out on the course, and close 
behind Middlecoff are Ben Hogan. 
Julius Boros and Ted Kroll. \s 
Middlecofl waits in the club house, 
the cameras are out following the 
other contenders shot by shot until 
we see them come up to the 18th 
preen, Hogan needs a long putt to 
tie, and just misses. Boros, finishing 
fast, pu ks up two strokes on Middle 
coll on the L6th and 17th, and he 
too, needs a final putt to tie bocly 
English doesn’t help him as the ball 
misses the cup, and Boros winds 
up tied with Hogan a stroke back 
ol Middlecoff, Kroll’s chances die 
as he loses ground back on the 13th 
Finally, after “Golf's Longest 
Hour,” Middlecoff receives the tro- 
phy as U.S. Open champion 

Play Them As They Lie shows 
how Johnny Farrell explains the 
rules of golf “through the fairway” 
to two golfers, one of whom learns 
quickly and the other who has to 
learn the hard way 

The US. Golf Association's “Golf 
House” films are available, on a 
rental basis, from National Educa 
tional Films, 165 West 46th Street 
New York 36. Each film in’ the 
series (Previous titles were /nside 
Golf House, and The Rules of Gol} 
Etiquette) rents for $15, or two on 


the same booking for $25 Ld 


“Soundview” Equipment 
Manufactured by Kalart 
*« The engineering, development 


and production of “Soundview 








filmstrip and sound slidefilm equip- 
ment, products of the Automatic 


Projection Corporation, will be han- 
dled by The Kalart Company at 
Plainville, Connecticut, The new 
production plan was announced 
jointly by the two firms. Kalart also 
manufactures Victor Animatograph 
products at the Plainville plant. 


* * * 


1957 USDA Film Catalog 

Set for July Publication 

* Scheduled for publication in July 
is the 1957 edition of Agriculture 
Handbook No. 14, “Motion Pictures 
of the USDA”—a catalog of 260 
Lnited States Department of Ag- 
riculture films. Another catalog, 
“State Films on Agriculture,” last 
issued in January, 1955, is being 


prepared for publication in Fall. & 


BUYERS READ BUSINESS SCREEN 


FOR PRODUCERS 

OF VISUAL SELLING 
IN MOTION PICTURES 
SLIDE FILMS 

TV COMMERCIALS 


E bulsbere Inc 


offers a complete prc 


animation 
slide tilms 
titles 
telops 

flip cards 


lettering 
layout 

maps 
backgrounds 
retouching 





color correction of 
packaged products 


a wide 
assortment 
of type for 

hot press titles 


type catalogue 
on request 


421 WEST 54TH STREET, NEW YORK 19,N.Y 


PLaza 7-1525 
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Yes, in any light, look right through the viewfinder of an 
Arriflex 16 See the large, bright finder image even when 
the lens is stopped way down because the nineteen 
critically corrected lenses of the exclusive Arriflex mirror 
reflex finder system project the actual taking lens image, 
uninverted, and ten times aperture size, on to the finder eye 


piece —during actual shooting too! 


This means easy, accurate follow focus, no finder problems 
regardless of focal length lens, no parallax problems at any 


subject distance, no rackover problems 


But, this is only one of the many exclusive features of the 
y y 


Arriflex 16 


There is the registration pin film movement with micrometer 


accuracy; the precision film gate with side pressure rail, rear 


Sold only through authorized ARRIFLEX dealers 


SOLE U. S. DISTRIBUTOR 


PHOTO CORPORATION 
257 FOURTH AVENUE 
NEW YORK 10, N. Y 


7303 MELROSE AVENUE 

HOLLYWOOD, CALIF 
Representatives in the following cities: BOSTON « CHARLOTTE, N.C 
¢ CHICAGO « DENVER ¢ DETROIT ¢ HOUSTON « KANSAS CITY, MO 


¢ HOLLYWOOD, CAL. e MEMPHIS « MIAMI « NEWARK « NEW YORK 
© PHILADELPHIA © SAN FRANCISCO « SEATTLE 


1957 


ilo 


anytime...all the time! 


pe 


pressure pad and cross stages Three-lens, oversize divergent 


turret, electric motor drive, and a host of other features 


The Arriflex 16 is a hand camera. It is also a studio camera if 
you add the 400 ft. Arri magazine. And it is a sound camera 
when you use it in the Arri 16 Sound Blimp. The cost is sur 
prisingly little, fora professional camera with precision engi 
neering. The Arriflex will pay for itself in the shortest time 
because it is easier to transport, easier to use, more versatile 


and most reliable 


ARRIFLEX 16, complete with Variable 
Speed (wild) Motor, Battery Cable, Neck Strap 
$1625°° 


Matte Box ond Lenses, additional 
KLING PHOTO CORPORATION 
257 Fourth Avenue, New York 10, N.Y 
Please send 16 page ARRIFLEX 16 catalog 
I'd like your representative to call and demonstrate the 


ARRIFLEX 16 without obligation 


Name 
Company 
Address 


City Zone Stote 
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6mm Color Motion Picture 


lomm Color Internegative 
Po sitive Printing ang 


Pri cessing 
Magi etic Lan inating 
Color Shidefiln 


lomm Black 


and White 


Jf (/ 


LAKE SIDE 


LABORATORY 





Box 2408 

Gary 5, Indiana 
Laboratory 

5929 East Dunes 
Highway 


Telephones 
Gary, YEllowstone 8-1114 
Chicago, SAginaw 1-4600 





Hight Off the Reel 


A COLUMN OF EDITORIAL COMMENT 


TE Wis 1SsUk HIGHLIGHTS two important 
aspects of the film medium its use as 


a public relations vehicle by the American Medi 
cal Association and as a very potent educational 
sales tool by two prominent insurance com 
panies Connecticut General Life Insurance 
Company of Hartford, Conn. and the Continental 
quity Life Insurance Company of Alexandria, 
Louisiana 

Coincidentally, the AMA film Even For One 
(see page 3/) and Connecticut General's Out 
side That t nvelope (page 560) were Golden Reel 
Award winners at the recent American Film As 
sembly. The AMA also breaks into our news of 
the month with a report on its successful and 
first International Medical Film Exhibition in 
New York on June 4-7. Finally, the AMA is also 
covered by another and important aspect of its 
film program The Case of the Doubting 
Doctor which we review on page 44. Even For 
One is for the great American public and it has 
done very well in public service showings; The 
Case is for medical practitioners who may yet 
doubt the importance of the Association's con 
tributions to thei profession 


. , 


Association of National Advertisers to 
Issue ‘Producer-Sponsor Responsibilities” 
* With legal and final committee clearances 
now complete, the Association of National Ad 
vertisers has announced the early printing of 
its widely used reference text on “Producer 
and Sponsor Responsibilities in Film Produc 
tion This first revision since the basie check 
list was published some years ago represents the 
combined thinking of prominent sponsors as 
well as a nationwide poll of leading business 
filin producers 

Although first copies will be available only 
to ANA tree mile rs arranue ments are being made 
for non-member distribution Full details will 
he provided in this column next month William 
Pratt, head of film distribution for the American 
Pelephone & Telegraph Co., is chairman of the 
ANA Films Committee under whose auspices 
(CONTINUED oN PAGHI SIXTY-SIX)} 


Honored by film industry friends 25th year 
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SALESMEN GET IN 
STORY GETS TOLD... 





















16mm SOUND 
PROJECTOR 


* Theater Quality 

* Easiest to Use 

* Lowest in Cost 

* Lightest in Weight 


* 50,000 Users 
Can't Be Wrong 


YOUR SALESMEN’S PAL 


Your customer enjoys a theatre pre- 
sentation on his desk. Sets up easily 


) ++. in three minutes or less. You're 

[ in with your story — You're out with 
L) a sale. 

| Ideal for large screen projection too. 

) Complete with screen $298.50 


C) INSPECT-O-FILM 


Saves FILM 
Saves LABOR 
Saves the SHOW 


Automatically inspects 
and cleans film. Easily 
pays for itself. Trial 
plan $75.00 per 


month 





[-] THE NEW ADMATIC 


Sells and Tells your story continuously 
with 30 color slides. 


[] New CINEMATIC 
continuous trouble-free cabinet projec- 
tion for your | 6mm movies.Rent or Buy. 








[] sPLice-o-Fim 


The finest hot 
automatic splicer in the 
world. Fastest, strongest 

professional splices 


Only $99.50 


C) Harwald 
STORAGE CABINETS 
for Beauty—Safety 





Convenience 
Efficiency 
Economy 
ee ee ee or eee “7 
; (wr Please check squares above for com ' 
; 3 | 
! plete information on any or all items i 
' alike 
, shown and mail this ad to: ! 
! i 
' 
7] ' 
' THE HARWALD co. | 
' 
! 1216 Chicago Ave., Evanston, til. i 
: Phone: Davis 8-7070 ' 
Leeceeeee eee ee eeeeo@mooeaeaaaeane = J 
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want 
“*Stick-to-it-ive”’ 
salesmen ? 
put on this 
PREPARED 
SALES 
MEETING 


r| 
‘i 
/ /; 
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title: 


“Close isn’t Closed” 


Here, in one package, is everything 
you need to stage a hard-hitting sales 
meeting—at small cost and with ex- 
tremely little preparation. Dramatic 
film highlights create deep, lasting im- 
pressions of successful selling methods. 
Used by leading companies the nation 
over. Effective for any type of business. 


ALL FOR JUST $35.00 
1 COMPLETE TEXT —for step by 


step guidance. Contains instruc- 
tions, remarks which you may read 
or improvise upon, questionnaires 
that reveal individual selling weak- 
nesses, sales problems to stimu- 
late discussion, summarized high- 
lights and send-home follow-up 
material. 


2 STRIPFILM — proves, with real 

istic situations, how closing starts 
at the very beginning of the inter 
view. Illustrates how it's possible 
to ask for the order again and 
again—sticking until it's signed 


3 SOUND RECORDING—Nor- 


ration by Harlow Wilcox puts the 
message across clearly, forcefully, 
convincingly. 


ORDER NOW 


Send us your check for $35.00 now and 
save shipping costs (or we can bill you 
if you prefer). If material does not 
meet your need you may return it and 
pay. only the small service charge of 
$10.00 to cover the cost of handling, 
plus postage both ways. 


Better Selling Bureau 


6108-B Santa Monica Boulevard 
Los Angeles 38, California 


A Division of Rocket Pictures, Inc 
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NAVA Exhibit Roster Gains 
for Convention, July 20-23 
ADVANCE EXHIBITORS GUIDE 
APPEARS ON PAGES 44, 45 
* Ninety-eight organizations formed 
the initial register of exhibitors for 
the 1957 National Audio-Visual 
Convention, to be held at the Hotel 

Morrison, Chicago, July 20-23 
Displaying their wares and set 
vices at the NAVA Exhibit will be 
producers of film materials, manu 
facturers of audio-visual equipment 
and religious and secular publica 
tions representing various segments 
of interest in the audio-visual field 
These exhibitors will provide a de 
monstrative view of new and stand 
ard audio-visual tools which can be 
utilized by the more than 2,000 prae 


titioners who attend the convention 


Seven National Groups to Meet 

Conventioneers will include mem 
hers of seven national yroups which 
hold con urrent SESSIONS A id work 
shops under the auspices of the Na 
tional Audio-Visual Association 
Main feature of the convention ses 
sions will be a speech by William 
(Billy) Gove. vice president of the 
EMC Recordings Corp., St. Paul 
Minnesota. Gove is a sales consult 
ant for several national firms and is 
active in sales meeting work. 

NAVA’s convention and exhibit 
will occupy the mezzanine and firs! 
floor of the Morrison Hotel. Group 
meetings have been timed to enable 


members to tour the exhibit 


Show Leading Projector Models 

Visitors will have the opportunity 
to examine l6mm motion picture 
equipment, slidefilm projectors and 
other projection units manufactured 
by such firms as Bell & Howell Coro 
pany, kastman Kodak Company 
Radio Corporation of America 
Victor Animatograph Corporation 
American Optical Company, Du 
Kane Corporation, O. J. MeClure 
Talking Pictures, Technical Service 
Inc.. La Belle Sales ¢ orporation 
Viewlex, Inc., Charles Beseler Com 
pany, Standard Projector & Equip 
ment Co., Inc., and Victorlite Indus 
tries, Ine. Slide projection models 
built by The Society for Visual Edu 
cation, Inc., and Spindler & Sauppe 


Ine ‘ will he shown 


Special Lines of Equipment 

Spec ial projection equipment man 
ufactured by Bausch & Lomb Opti 
cal Company, Busch Film & Equip 
ment Company, Genarco, Inc., Oza 
lid Division-General Aniline Corpo 
ration, Projection Optics Company 
Ine. Squibb Taylor, Inc., The Strong 
klectric Corporation and Sylvania 


CONTINLCED ON THI NEXT PAGE) 
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more than sound... 
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to make fiim 
do tricks. 
We have 
what it takes. 





















































* RCA Sound Recording 


Editing 


Processing 


Printing, Color and 
Biack-and-White 


* Magnetic Laminating 


CAPITAL 


FILM LABORATORIES, INC. 


1906 Fairview Ave., N.E., 
Washington 2, 0.C 
LAwrence 6-4634 











NAVA Convention Plans: 
(CONTINUED FROM PRECEDING PAGE) 
Electric Corporation will be among 
the products on view. 

Convention-goers in search of the 
latest in projection screens will be 
able to study the models offered by 
Commercial Picture Equipment, Inc., 
Da-Lite Screen Company,  Ine., 
Light-master Sereen Company, Ra- 
diant Manufacturing Corporation 
and Universal Screen Company. 

Film editing, handling and stor- 
age equipment will be exhibited by 
such firms as Harwald Company, 
Inc., Florman & Babb, Inc., Jack C. 
Coffee Company and Neumade 
Products Corporation, 


Sound Devices, New Films Shown 


Phonographic and tape recording 
units will be displayed by several 


concerns Ampex Corporation, 
Audio-Master Corporation, Califone 
( orporation, Columbia Records 


Sales Corp., EMC Recordings Cor- 
poration, Reeves Sounderaft ( OT po- 
ration, Newcomb Audio Products 
Company, The Pentron Corporation 
and Weiecor, Ince. Geo. W. Colburn 
Laboratory, Inc. and Rapid Film 
Technique, Inc. will feature labora- 
tory services 

New film materials will be dis- 
played by such sources as The Jam 
Handy Organization, Ine., Cathedral 
Films, Ine.. Coronet Instructional 
Films, Family Films, Concordia 
Films, Church-Craft Pictures, Ine., 
International Film Bureau, Ine.. 
Lnited World Films, Ine. and 
World Wide Pictures. 

(Information on exhibit space and 
regulations may be obtained by con 
tacting Don White, Executive Vice 
President, National Audio-Visual 


Association, Fairfax, Virginia.) 


Breakfast Opens General Sessions 

The two general sessions of the 
NAVA Convention will begin with 
breakfast in the Morrison Hotel Ter 
race Casino Spec ial entertainment 
has been planned for the breakfasts, 
which start at 8 a.m. Saturday, July 
20, and Monday, July 22. The gen- 
eral sessions will begin in the Ter 
race Casino at 9 a.m, General Chair- 
man of the convention is William 
W. Birchfield of Montgomery. Ala 
bama 

The Educational Film Library 
Association 14th Annual Confer 
ence, a major organizational assem- 
bly held in connection with the 
NAVA Convention, will be held in 
the Morrison Hotel, July 18-20 

In general sessions and sectional 
meetings, EFLA members will be 
guided by the theme, “Making the 
Most of Our Resources.” At the 


(CONCLUDED, COL. 1, FACING PAGE) 
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Now—a fully 
prepared 


SUPERVISOR 
TRAINING 
MEETING 


—ready to 
put on! 





Title 
“MAINTAINING DISCIPLINE” 


Here, in one package, is everything you 
need to stage an effective training meet- 
ing. So flexible you can use it as a 15- 
minute ‘quickie’ or a stimulating 2-hour 
conference. Modern audio-visual tech- 
niques drive home important lessons in 
human relations and management proce- 
dure. Proved effective for any type of 
business. 


ALL FOR JUST $35.00 


LEADER'S MANUAL—a« detailed “blue- 
print” of the meeting. Just fol- 
‘\ low it step by step. Contains 


a instructions, data for chart or 
3 blackboard work, and commen- 
; tary which you may read, edit 

or improvise upon. 
STRIPFILM—dramatic visual presentation 
. teaches your supervisors 
to recognize and handle the 
two distinct types of discipline 


and explains proper techniques 
in reprimanding subordinates. 


SOUND RECORDING — «a teacher that 
never tires, never omits, never 
forgets. Narration by Harlow 

# Wilcox puts the stripfilm's mes- 
sage across clearly and con- 
vincingly. 


FOLLOW-UP MATERIAL—text for a fol- 

low-up letter to send to each 

a> supervisor. For companies con- 

2) ducting the entire series of 

4 eight meetings, suggestions for 

3 certificates of completion are 
provided. 


ORDER NOW 


Send us your check for $35.00 now and 
save shipping costs (or we can bill you 
if you prefer). If material does not meet 
your need you may return it and pay 
only the small service charge of $10.00 
to cover the cost of handling, plus post- 
age both ways. 


ROCKET PICTURES 
INC. 


6108-A Santa Monica Boulevard 
Los Angeles 38, Calif. 
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final general session, Adrian Ter 
Louw, educational consultant, East- 
man Kodak Company, will present a 
demonstration entitled, “Making a 
Visual Presentation on AV to a 
Lay Audience.” Dr. Clyde Miller, 
state director of Audio-Visual Edu- 
cation, Columbus, Ohio, will address 
the EFLA convention summary con- 
ference. 

A general session on “EFLA and 
its Role in the AV Field” will fea- 
ture a filmstrip on EFLA’s First 
Seven Years and a visual presenta- 
tion on the Association’s second 
seven years. Sessions will be held 
on: “Using Closed-Circuit TV in the 
Classroom;” “Exploring AV Re- 
sources in—Conservation, Religion, 
Mental Health:” “How EFLA Eval- 
uations are Prepared;” “Different 
Procedures in Film Selection;” 
“Training Student Teachers in AV 
Methods,” and other educational 
audio-visual subjects. Adult and spe- 
cial interest films will be screened, 

o & « 

Victor Dealers to Meet 

in Chicago on July 19 

* More than 150 Victor Animato- 
graph Corp. dealers will meet in 
Chicago, July 19 at the Morrison 
Hotel, prior to the National Audio 
Visual Convention, to be held there 
July 20-23, 

At the 3:00 p.m. session, Victor 
dealers will be greeted by the Kalart 
Craig organization, The Kalart 
Company, Inc., Plainville, Connecti 
cut, recently assumed production of 
projectors and related equipment 
for Victor Animatograph Corpora 
tion. Sam G. Rose, Victor president, 
Morris Schwartz, Kalart’s president, 
and Hy Schwartz, vice-president of 
both firms. will meet the Victor 
dealers. 

Plainville, U.S.A., a film visit to 
Kalart’s Plainville plant, will be part 
of the official weleome. The film 
shows Kalart’s modern manufactur- 
ing and research facilities and un- 
derscores the importance of rigid 
quality controls in the production of 
Kalart. Craig and Victor units. 
Cologne “Photokina” to be 
Held Every Second Year 
@ The organizers of “photokina,” 
International Photo and Cine Exhi- 
bition Cologne, have announced 
that the event will take plac e every 
second year in Autumn. 

Opening day will be the last Sat 
irday in September and “photo- 
kina’ always will run for nine days, 
closing on the Sunday of the follow 
ing week. The “photokina” 1958 
will take place from September 27 
to October 5: “photokina” 1960 
will be held from September 24 to 
te October 5 a 
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RADIANT 
WALL-CEILING 
MODELS 











No matter what type of Projection Screen you need — portable tripod, 


wall, wall-ceiling, table or wide screen—Radiant can furnish it in a wide 


variety of sizes to mect your exact requirements 


Vad 
\ / 
> 7 Radiant is not only the world’s largest maker of Projection Screens —but 
A ) 
= RR, = also the producer of the most complete line of screens available anywhere! 
4, ~ 
“tyyys Y II find in the 
yyy ou will find in the Radiant Screen of your choice the rugged durability, 


the ease of operation plus the most advanced reflective fabrics that 


experience, research and manufacturing skill can produce 


Send today for the new FREE Radiant Screen Guide, which tells you how 


to select the type of screens that best fills your needs 


RADIANT 





GET 
THIS 


bans RADIANT MANUFACTURING CORPORATION 
TODAY! 1225 Ss. TALMAN CHICAGO 8, ILLINOIS 
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Multiple Mitchell Cameras on Mobile Turret at U. §. Navol Air Missile Test Center, Point Calif. Seventeen 35mm and five 16mm Mitchells are used here 


CAMERA BECOMES BASIC RESEARCH TOOL 


Vital Projects Now Heavy Users of Motion Picture 
Cameras With Flexible Performance Range 


Accelerated project work has today put increased 
demands upon motion picture equipment. Because of 
the need for a camera which can perform under a 
broad range of research and development require 
ments, the Mitchell Camera has today become the 
standard basic motion picture camera used in proj- 
ects in this country and abroad. 


No other single camera can be used so flexibly 

under such extreme filming conditions, and for such 

a broad range of cinematography as can a Mitchell 

ili Camera. In one location, alone, 200 Mitchell 35mm 

Ne ne ee eee ee eee ee ee ee econ ti, an 10mm cameras ave now in use at White Sands 
ne Ground, New Mexice Ordnance Test Station, Inyokern, Calif Proving Ground 


Write today « *tterhe: es ' 
Sieiidtastt Caliaiiaatin: Cinthia Ciiceees to' ven nd ob 00 Uda eeaens ced i ed rite today on your letterhead for information 


at Air Force Missile Test Center Cape Can missiles at Holloman Air Development Center on the Mitc hell Camera line. 


veral, Florida Alamogordo, New Mexico 
! | 


CORPORATION 
666 WEST HARVARD STREET 


GLENDALE 4,CALIFORNIA 


Cable Address: “‘MITCAMCO”’ 
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TTHAT'S AHEAD for the 
business film medium this 
fall and in the decisive 


W here does 


films are 


fourth quarter of 577 
think 


Can pictures help in 


industry more 
needed 7 
selling? How can the sponsored 
film keep pace with an expanding 
business economy / 

high-level 
Editors of 


found plenty of 


American 

In dozens of recent 
sponsor interviews, the 
BUSINESS SCREEN 
sentiment for the useful role which 
“properly-produced” and well-used 
motion pictures and slidefilms can 
play in what these companies call 
their “problem areas” in the 


months ahead. 


Data Needed on Film Results 


There is keen interest for more 
factual data on what “pictures have 
done for companies like ours” and 
for “sell” to top management to 


kinds ot budgets 


sales and publi 


encourage the 
which advertising. 
relations departments would like to 
have to meet their objectives via 
film 

“We have 
kind of work companies right here 
in New York are capable of turn- 
Manhattan ad 
man “But we wish they'd spend 
talking facts about the 


about 


plenty of faith in the 


ing out, said one 


more time 


film medium than geogra 


phy.” Sponsor representatives in 
Detroit, Chicago, St. Louis and on 


the West Coast commended the 7th 


Annual Production Review as a 


“good answer to our problem ol 
identifying an experienced, depend 
able source of facilities, which w 
frequently use But it wasn't 


studio facilities that appeared lo 


be today’s paramount interest 


among sponsors, 


Sales Training Most Critical 


“Let's talk 
Detroit 
put sales training and 
foremost on the list All the way 
through the dealer field, 
people that the old 


about our problems, 


said one executive “Te 


promotion 


weve got 
to show our 
fashioned virtues of real salesman 
make the sale. that no 
t. it has 


ship still 
matter how fine the produc 
to be sold person-to-person and that 
the future for all of us depends 
on those sales.” 
Productivity is today’s 


ercoy 
recog 


nized answer to the present wag 







«) 


-” 
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luctio 


price spiral. “We get pro 


in this plant when everybody is 
thinking straight.” said one i 
dustrial relations manager “But 
we have to remain constantly awar 
of the need for real understandi: 
by everybody in the set up Ll; 
answered questions about pension 


vacations, a tool or model chang 

can build into reel trouble Id 
say we vitally depend on good 
communications to help avoid tha 


filmes hay 
important part 1 


and we agree that our 
played a most 
maintaining good emp.ovee rel 
tions in recent years 

Listing the “p oblem areas” mer 
tioned by sponsors, there was ge 
eral agreement that films are 
needed in the months ahead for 

l. Sales training all along the 
favorable comment for 
the recent Tele-Seil Spectacular as 
“the kind of thing that does 


body a lot ol good. 


line, with 


every 
particularly 
when you show ordinary folks do 
ing a real job, like that gal from 
the New York department store 

Probably 


story 


seems like the same ol 


agreed one sales Managet 


‘but we have to keep on telling it 
and your people can help by mak 
ing it real and immediate and 


definitely per sonal ac 


Other Key Areas for Films 


2. Service training, with empha 
sis on factual and palatable visuals 
to “protect our interests in these 
new products by making sure that 
the necessary maintenance and in 
stallation jobs are properly taken 
care of.” 

} Human relations within in 
dustry and in every phase of pro 
duction and distribution Unless 
they re for you and doing the job 
satished feeling 


Recognizing the «« 


with a 
licked 


prob.em ol 


you re 
mmples 
understand 
ing. the feeling was that both labor 


econome 


and m inagement leace rship should 
pursue this field aggressively in the 
years ahead 

L. Consumer education, which i 
diversified in 


ber ng both 


yvreatly scope em 
youth and = adult 
groups nd covering a wice range 


' 


ol subject interests trom product 


information to job opportunitie 
We recognize that our 


ol the = 


future 
in the hands 
lions of tee 


growing mi! 


agers and unless they 


FORECAST OF FILM TRENDS 


Needs of Business 
Await Film Ideas 


More Data on Film Results, Original 


Scripts Cited in Sponsor Interviews 





believe in ous and our products 
weve failed to achieve a very im 
portant goal 

Overseas sales markets promise 


to be an important factor in tomer 


We've got 


+ 


from both the 


rows film planning 


lo bring know-how 
plant ind sales departments lo our 
dealers and distributors in’ many 


parts of the world confirms one 


export manager bilms are being 
used by an increasing number of 


well as marketing 


companies relations as 
and service tram 
foreign sub 


outlets Mag 


netic tracking of dialects and lan 


ing functions among 


sidiaries and sales 
puages wis considered an iinipor 
tant factor in making films more 
eflective and economical for thes 


pPurpe ‘ 


TV Needs a Fresh Approach 


lelevision was considered both 


budget problem and an unfulfilled 
opportunity by many sponsors in 
PI | 

Citing ¢ O. Hurly 


network and 


terviewed 
recent criticism of 
program costs mm aulo executive 
ivreed 


| \ network 
hows are too costly 


entertainment 
and often wu 
revelant to our real seiling need 

ormment 


But there were 


on the favorable 


Irequent ¢ 


re spon on at hive ve ad 


by public serving filin own via 


I\ tw tons and a yprowing interest 
in new forms of dealer cooperative 
filin program ina horter length 
tv films requested by many local 
station 

Film Ideas At a Premium 

It's easier to bu pon ored 
films than ever before iid a film 


department head in the midwest 


but harder to vet a wood idea lor 


the screen The empha i in 
many interview Wil pl wed on the 
hnportance ol good preture idea 
ont rood eripl 

Above all, there wa vice pread 
rcceplance of the tremendous size 

today's tv and L6mm rroup sud 
ence potent il for wntlerestin uselul 
new film The only limit on audi 
ences available for a really good new 


pieture | the number of prints we 


upply our distributor i one 


Porsor with several films in cireu 


lation Costs per viewer average 
onl i fraction of a cent, including 
production md print 1 





More Than a Famed and feared Gridiron Rival— 


A New Look at Notre Dame 


A Great University Comes Alive in the Realm of Spirit 
and Intellect as Owen Murphy Revisits His Alma Mater 


Sponsor: Notre Dame University 
Title: Notre Dame, 30 min olor 
produced by Owen Murphy Pro 


* While Notre Dame University is 
proud of the fierce loyalty accorded 
its famed football teams by alumni 
friends of the school, and the fabled 
‘subway Alumni it sometimes be 
comes pained that more of its sup 
porters understand so litthe of the 
real Notre Dame, which is as vital 
in the realm of spirit and intellect 


as the team is in pigskin annals 


As An Old Grad Sees It... 
Lest old alumni momentarily for 
get the true meaning of Notre Dame 


the school has turned this year to 


one of tts old “vrads Ohwen 
Murphy to come back to the cam 
Below: the pur ; f is tudent 

ms The mera y¥ ! } ner } 1 
" i the trend ; 


pus and portray on film the modern 
spirit of Notre Dame 

It is an old school, founded in 
1842. which has grown to become 
one of the outstanding universities 
of the nation, with a big plant of 
L700 acres and over 5,000 under 
graduates. Its distinction, however 
has not derived from numbers, or 
from buildings, but from a. first 
class faculty and the spirit of the 
college felt and lived by students 
Catholic and non-Catholic, alike. 


Showings Via TV and Alumni 

Owen Murphy has put all this on 
the new film, blending his voeation 
with a strong avocation for one of 
the places he loves the most. 

The film will be shown on televi 
sion, and to meetings of Notre Dame 
jlumni all over the world Ld 











The Saga of the U.S. Navy Hydrographic Office 


Sponsor: Lnited States Navy 


Title: The History ol the / ‘ Vavy 
Hydro raph Oflice 14 min 
color produced by Acad my Pir 


tures, Tne 


* This film illustrates the history of 
the branch of the Navy which is re 
sponsible for the charting of oceans 
and coasis of the world. It was first 


shown last month in Monaco at the 


Seventh International Hydrographic 
Conterence 

The conference, held every five 
years, is attended by the heads of 
the Hydrographic Services of prac 
tically all maritime nations. At pres 
ent there are 32 “member States” of 
the International Hydrographic Bu 
reau 

It is expected that the film will be 


made available to the general public 





Dr. Kap Lambert learr 


AMA in this scene fr 


om tne new tiim 


tne rea fact ao 





gt ’ ' . . . 

The Case for Orqanized Medicine 
A Convincing Exposition of Its Contributions to Medical 
Progress Ils Made by the AMA Through a "Doubting Doctor" 


Sponsor: The American Medical 
Association, 

Title: The Case of the Doubting 
Doctor, 20 min., color, produced 


by the Centron Corporation. 


* The American Medical Associa- 
tion, host to some 18,000 physician 
members at its 106th Annual Meet- 
ing in New York city last month, 
is both an important sponsor and 
protagonist of the film medium. 
Medical film exhibitions, both of 
domestic and overseas films, co- 
operation with prospective sponsors 
in the professional field, and spon- 
sorship of both internal and external 
films of its own are a confirmed 


part of the AMA’s film program. 
Strive to Better Standards 


For those die-hards who eithet 
don't know (or resist knowing) 
how this organization works for 
better standards within the profes- 
sion, maintaining flexibility of rule 
and building toward ever-higher 
ethical and economic standards in 
Amer ican medic ne, the AM \ has 
sponsored The Case of the Doubt 
ing Doctor The doctor's case is 
specifically that of mythical Dr 
Kap Lambert and through his ob 
stinate insistence on finding out 
exactly how the AMA runs things, 
the work of the Association is 
made plain for viewers within and 
outside the profession. 

With two fellow doctors and a 
newspaper pal, Kap reiterates his 
claim that the AMA is a “compul 
sory setup” and bets that he can 
prove it After their golf game, 
Kap confidently confronts the ad 
ministrator of his hospital, demand- 
ing that he “put it down in writing 
that a doctor must belong to the 
AMA before he can have any hos 


pital privileges.” To his surprise, 


Kap learns that the rule is set up 
by the hospital, not by the Associa- 
tion. 


Increasing Number of Graduates 

He runs into the same stone 
wall when he tries to prove that 
the AMA sets a limit on the num- 
ber of doctors. He discovers that 
its activities have actually increased 
the number of accredited medical 
school graduates. He keeps on in- 
vestigating and his findings reveal 
many beneficial activities he had 
never considered, plus others he 
hadn't evaluated fairly. 

This Centron production is both 
believable and a thoroughly com- 
petent exposition of the problem. 
Well cast and convincing in both 
story and direction, it belies a low- 
budget approach. The Case was 
directed by Harold Harvey; lensed 
by Norman Steuwe from the seript 
by Margaret Travis. Executive pro- 
ducer was Arthur Wolf. 

How to Obtain This Picture 

Free loan bookings of this new 
AMA picture can be arranged 
through Association headquarters 
offices at 535 N. Dearborn Street, 
Chicago 10, Illinois. La 
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Economic Facts for John U. Public 


"The Story of Creative Capital’ Joins National Education 
Program of the Chamber of Commerce of the United States 


Sponsor: The Chamber of Com Pont sponsorship and established 
merce of the United States. 


Title: The Story of Creative Capi 


the Chamber's cooperative produc 
tion pattern 
Another new film The Dynamt 


{merican City, which in 28 minutes 


tal, 20 min., color, produced by 
John Sutherland Productions, Inc 
. uli lie depicts phases of urban redevelop 
* The Story of Creative Capital, ment, was produced by Frederick J 


one of four new motion pictures Bashaw. real estate expert, and is 


recently added to the national eco being promoted and distributed by 
education the Chamber Also fitted into the 
Chamber — of cooperative plan is the new picture 
United States has been released for The Produc 


distribution. It was created by John tion costs for this film were paid by 


nom program ol the 
Commerce of — the 
fiom Comes to Town 
Sutherland Productions, Ine. an Industry Advisory Council to the 
The film is a 20-minute Techni Chamber's Atomic Energy Commit 
color cartoon on the origin, opera tee. A 28-minute color film on 


tion and success of American cap peaceful uses of atomic energy, The 


italism. It tells how capitalism ftom Comes to Town was produced 
works to the benefit of the average by Muller. Jordan and Herrick of 
man, New York City 


The Chamber's fourth new film 
What ls a Chamber of Commerce 


One of the dwarves of the Rip 
Van Winkle story. a learned chap, 
visits Mr. A, (for Average) Man 


and shows him how, through his in 


a 20-minute color explanation of 
organized volunteer business leader 
surance, bank savings and other in ship—-was produced by the Cham 
vestments, he has a real ownership ber’s Audio-Visual Service Depart 
ment in its own studio, 

Other films distributed by the 
Chamber are: People, Products and 
Progress, 1975, The Magic Key and 
hody The Loaded Package All U.S 


As The Story of Creative Capital Chamber of films are 


interest in big and small business 
all over the country. Mr. Man is re 
lieved of his “litthe man” depression 
and made to feel that he is some 
Commerce 


comes into circulation, it advances available on either a purchase or 
rental basis. The Chamber's divi 
sion offices in New York, Chicago 
Atlanta, Minneapolis, Dallas and 
San Francisco have an arrangement 
made possible through the assist with Modern Talking Picture Sery 
ance of KE. L. du Pont de Nemours ice, Ine.. 
& Co.. Ine Its Everybody's Busi 


ness, currently 


a cooperative practice in which in 
dustry pays for production of a film 
subsequently promoted and distrib 
uted by the Chamber. The film was. 
to handle print shipments 
Bookings are handled through the 
Chamber's headquarters, 1615 H 
Street. N. W.. Washington, D. ¢ 

or through the division offices. 


promoted by the 
Chamber. was also produced by 


John Sutherland in 1954 under Du 


P ce +h ; at oir rn mr ; 
pital 4 J 7 Js6a ‘ry 1€ f 
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“The Urdeal of Thomas Moon’ 


An Unusual Documentary Sponsored by Smith, Kline & French 
Depicts a Few Trying Minutes in Life of an Overweight Man 


Kline and | rench 


Sponsor: Smith understatement of his predicament 
makes it the more believable 


Smith, Kline and French make 


drugs which are used by doctors in 


Laboratories 


litle: The Ordeal ol Thomas Voon 


19 min bow 


produced by 


Gerald Productions. In treatment of overweight, but) thi 


is never sponse 
* This film is a most unusual docu vee ween implied he — 
barely indicate that something can 


be done for the like . of Moon 
Use Wholly Natural Setting 


minutes. for An unusual film its 


telling of just a few min 
utes in the life of 


mentary 
an overwe ight 
man Not much happe ns to Thomas 
Moon in 


there is no beginning to his prob 


these few production 


was equally out of the ordinary It 


lem and only a vague awakening was mace completely in the Penn 
at the end Station Ne “ York and the iin 
But in the few minutes, an au mediately surrounding streets V hie 

r 


result) has wonder 


With only the 


understand that — the produced scvnnne 


of Thomas Moon 


dience can 


though fully natural scenes 


problems 


ivailable power upyply of the sta 
tion bO0) anrips and sone come 
encompassing OO | actor Gerald 


Productions needed as sensitive film 
as po ible 

\ new experiment il film was ob 
DuPont ly pe s\v 2K 
rated at ASA SOO, and the 


proved to be excellent 


tained 
result 
with plenty 
ol image quality, grain and contrast 


characteristic 
Only Sound Effects of Station 
Relieving that a track 
ol place in 
caleulated effect 


Ttitimise 
would have been out 


uch a elling i 





was obtained by utilizing the natural 
ound effects of the station 
lhe Ordeal of Thoma 

i first 


many and 


not overwhelming are 


Voon will 


prot esional 


put tovether they weight his da )) belore 


other distribution 


follow | 


with little miseries roup with 


The Price of Neglect plans to 


Below 


He isnt a ver fat man: there 
is just, lets sa MW) of 
too much of him We see him a 
he struggles up the stairs 


0) pound 


from i | 


train platform in Pennsylvania Sta <a emoun aw - ft | 
‘ 


tion laborioush henadir y over to 
le ive his bag ih al floor le vel locker 





mopping his brow mm a 
phone booth 

And that’s about it. Thomas Moor 
ind the vers 


| 
is just une omlortable 
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Dual Approach to Insurance Sales 


Two Effective New Pictures Develop Better Understanding 


of Group Insurance Benefits for Connecticut General Life 


YSTABLISHED IN) 1865, Con 
kK necticut: General is one ol 
those well-established old-line 

life insurance companies with mod 


Hartiord 


Strongly interested (and a ploneer) 


ern headquarters in 


in the field of group insurance, an 
trend of the 


important econo 


times, the company is aggressively 
engaged in promoting what it calls 
B.A 

That is “Better Employee Under 


Service 


standing’ of group insurance and 
pension benefits which management 
provides An integral part of this 
widespread promotion are two re 
cently-produced color 
tures The Lifetime 
film which 


ment how to get the greatest return 


motion pr 
Look a 2 


minute shows manage 
on tte tnvestment in employee bene 
Outside That Enve 


MO-minute treatment 


fit plans, and 
lope a“ story 


aimed at the employees themselves 


A Golden Reel Award Winner 
Audiences at the recent 
Film Assembly voted Envelope the 
best of its 
ng and voted it the top 
Reel Award Both 
duced by Parthenon Pictures, In 
No advocate of the 


pt cine h 


Arne riean 


type at that film gather 
Golden 
films were pro 
half-way ap 
Connecticut General has 
been utilizing both films with cus 
tomary zeal and thoroughness. In 
tended 
tool by group-insurance 
brokers The Lifetime 
troduced to the 


wide system of ofhees on a carefully 


strictly for use as a sales 
agents and 
Look wis if 
company § nation 
worked out plan. It has been widely 
advertised through insurance trad 
four 


journals; accompanied = by 


36 


olor promotional 


followed up by company executives, 
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How to Capitalize on a Quality Film Investment 


Calls It a “Business Tool” 
A member of the PR staff re 
cently defined this film as “a busi 


ness tool” noting the “hours of time 


saved in getting B.E.U. across to 
agents, brokers, clients and pros 
pects.” The film 


was backed up with 
an organized talk 
illustrated with a 
flip chart plus pre 
approach letters for 
field people to send 
to clients and other 
letters to general in 
surance men. 

Local Publicity 

1 hey 


prepared, for use at 


have also 


the local level, pub 
licity releases and 
printed materials 
for use by the group 
man Not the least 
important value it hopes to derive 
is the 
what it is the 


increased understanding of 


company offers to 


clients, film.” they say. 


magazines 


Hear...see...feel... 
the impact of 
group benefits 


na dynamic new motion picture in full 


This moving, realistic film shows man- 


agement how to get the greatest return on its 


mvestment mn group nisurance and pensions 


through improved employee attitude and in- 


creased work effectiveness 


Look ‘ 


warning 


this movie, “Tue Lireriwg 
is going to he talked about because 


it adds such a dramatic new sales dimension 


to group benefits. 


If vou'd like to see... 


_or use “Tur Liretiug 


Loox,” just call our local office, 


CONNECTICUT 
GENERAL 


Life l 


neurance ( om pany, 


Hartf wd 15, Connecticut 





“serves as a catalyst at the impor- 
tant point of contact between group 
men, agents, brokers and the client.” 
The Lifetime Look 


properly. a press showing for key 


To launch 


daily 


editors of 


newspapers and 
publications in the 
management, adver- 
tising and business 
trade fields was 
held at New York’s 
Waldorf Astoria. 
Prints of the film 
have been located in 
principal cities con- 
venient to the com- 
pany s branch office 


network, with 


CuUuSs- 
todial service han- 
dled by Modern 


Talking Picture- 
Service, Ine... ex- 
hanges. Plans were 
also under way in 
June to deliver a shorter version of 
Outside That Envelope to Modern 
exchanges for general public distri- 
bution. 

Both of these films dramatize a 
set of 


generate 


insurance histories to 
better 
group benefit plan advantages. In 
The Lifetime Look the key phrases 
are “a worried worker is a careless 
worker” and “if I had five 
invested in this plan, I'd sure stop 
and think I'd take an 
side offer.” Directed to employers, 
the film develops believable facts 


case 


understanding of 


years 


before out- 


to show that group insurance and 


retirement programs can do more 
than simply earn improved indus- 
trial relations; that they return an 
actual profit on their premium costs 
through improved job attitudes. 

Response Based on Knowledge 

The germ of the film idea is that 
the route to this profit is a program 
of Better Employee Understanding, 
on the single thesis that an em- 
ployee will respond only to benefits 
he knows he is getting. 

Bringing this story with dramati« 
emphasis to these beneficiaries of 
group insurance, the employee and 
of Out- 


Its objective: 


is the mission 


side That En elope. 


his family. 


that the employer's people realize. 
beyond mere arithmetic, the signifi 
cance of group insurance and re- 
tirement programs to the lives and 
happiness of themselves and their 
families. Realizing that few em- 
ployees ever really absorb the con- 
ventional descriptive booklets, this 
film benefits 


in a series of dramatized case his- 


visualizes the several 


tories of people “like us” in prob- 
(CONTINUED ON PAGE SIXTY-EICHT) 
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THE SPRING of 1956, the Amer- 


I 
ican Medical 


barked on what was to be one 


Association em- 
of its most complex film projects in 


recent years. Having been quite 
successful over the past few years 
with the public relations motion pic 
ture, it now was willing to under 
take a subtle and important part of 
its public relations program through 
the production of a motion picture 
that» would shed light on some of 
the seemingly forgotten aspects of 
the work of the American physician 


American public to new 


Association wanted 
have a 
point of reference with regard to 
its view of the medical prac titioner. 
A.M.A. wanted the public lo see 
that this 


man in white with a stethoscope and 


doctor is not simply a 


a hypodermic ready to apply the 
latest in scientific knowledge of med 
icine, but, rather, that he is an im 
portant and responsible member of 


which he 


the community serves, 
both inside and outside of his ex 
amining room 


Choose One Revealing Incident 


Together with its producer, Dy 
Films, Inec., the A.M.A. de 


cided to pass up the “ethic” docu 


rane 


mentary and to choose as a vehicle 
a dramatic and revealing incident 
life of doctor. It 


hoped that by the use of this small 


in the one was 


microcosm a subtle feeling on the 
part of the audience would be mo 
tivated toward all doctors. 
hoped that 
9 


framework of a 28-minute dramatic 


It was within the 
film designed primarily for TV use 
the doctor would appear in many of 
his roles, roles that he plays every 
day. every hour in his life, 

The A.M.A. recognized that, due 
to the great number of brilliant new 
discoveries in the field of medicine 
the public gaze has become fixed on 
a picture of the doctor as a man 


with wonder drugs and = scientifiy 


rae hiner \. 


Public's View of "New" Doctor 

National campaigns to raise funds 
for research, the constant and grow 
ing drives against crippling dis 
and the publicity given the 


remarkable 


against potio, cancer and tubercu 


Cases, 


new advances made 
losis have created in the public mind 
a new attitude toward the medical 
professi mm. 

In a sense the kindly 


dot tor 


old family 
has been replaced by the 
more professional picture of the 
highly trained, well-equipped physi 
cian standing cold and aloof in his 
efforts to serve humanity 

Now the A.M.A. wanted to redi 
rect to the side of 


attention other 
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Portrait of an American Uoctor 


“Even For One" a Realistic, Forthright New Documentary 
Shows TV Audiences Typical Problems of Today's Physician 


the picture, It felt the need to show 
the physician in his private prac 
tice, in his personal relationship: 
in his services and obligations to 


his fellow men 


His Role in Human Relations 
More important the Association 
wanted to see him as an important 
part, an integral part of the Ameri 
wanted 


ol the 


doctor’s great contributions lies in 


can community scene It 


the audiences to see that one 
the area of human relations The 
decisions he muct make in his pra 
tice with his patients are based, not 


His 


rather, are guided by his 


solely on his professional skill 
dec IStorns, 
experience in dealing with human 
problems and with individuals and 
within this area he cuts across into 
many areas of interpersonal rela 
tionships. So the problems are not 
always physical 


What shall | say to comfort the 


hopeless victim of cancer? Shall | 


Below: Aust 





e 1957 


, 
child Is 


body or the 


save the mother or the 


this an illness of the 
These and a thousand other 


confront the 


mind ? 
questions physician 
every in his career and the an 


be found 


any 


day 
swers cannot in a school 
text or in table of learning 
They are problems that must be met 
and treated individually and the an 
never the 


wers are same 


Understanding Guides Decision 


It is only through a mature, per 
sonal understanding of his patients 
and a deep sense of respon ibility to 
them that the doctor can make his 
This, then 


what the 


crucial decisions, is the 


substance of American 


Medic al 
public to 


wanted = the 
This is the 


goal for which a motion pieture was 


Association 


understand 


decided as the best medium to attain 


this film 


goal and for which the 
Even For One was pro luced 

This stronger, wider deeper econ 
cept of the physi ian s role called 
for full scale re-evaluation of the re 
lationship between doctor and com 
munity, It was with this purpose in 
mind that Ralph Creer, Director of 
Motion Pictures and Medical Tele 
vision of the A.M.A. embarked on 
an entirely new public relations pro 
gram for his group 

With this difheult and highly com 
plex task in mind, Ralph Creer, Leo 
Brown, director of public relations 
and Steve Donohue, assistant dire 


tor of public relations, of the Amer 


man Medi al Association and Sol 
S. Feuerman, director of Medical 
Dynamics, Dynamic Films. Ineor 


porated’s medical film division, Le« 
R. Bobker, director of the 
Nathan Zucker, 


Dynamic Films 


picture 
and president of 
began a series of 
conferences to 
method of 

The that 


had finally been decided on was es 


ascertain the best 
screen treatment 


basic story framework 


sentially this: The film was to cover 
a ten-day period in the life of Dr 
Harry Austin 


his community 


respec ted member of 
capable member ol 


the medical prot yeneral 


sehan a 


practitioner serving a town and a 


lot of yy ople 


The Story Within The Picture 
The film begins with Harry Au 
tins being called to the bedside of 
young Mike Elliot. Examination re 


veals that the boy has typhoid lever 


and Austin arranges his removal to 


the hospital and all of the 


lions necessary to prevent the cis 


Case s spread Immediately follow 





Above: Dr. Austin te Mre. Elliot 


‘ nas tys 1 fever 


ing he is called to the bedside of 
Dick Wilson, one of Mike's friend 

The boy of the sar 
symptoms of typhoid but it is Aus 
tins considered judgment that the 
bila Wilson 


nervous ind a“ pros resive 


shows mentine 


highly 


not present 


mother, is furious, She feels that 
her son is not petting the same at 
tention that Mike is and she feel 
that Austin is not doing his job. She 


fans the hysteria in her 


to the 


flames of 
and carries her cum 
that the 


noculated against typhoid and that 


mayor 


insisting entire town be in 


her boy be removed instantly to the 
hospital 
Throughout the personal abuse 


him by a hysterical 


Austin 


he aped on 


mother retains his profe 
sional calm going about his busines 
to the best of his ability 
ment He takes all 


cautions but 


and jud : 
necessary pre 
Concenris hinnse If 


what is will 1) 


Wilson 
Despite the storm 1 1 


his head he is able t 


really wrong 


und 


ertaimn the 
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irst award for motion pictures in the Sales Promotion 
category was given to the cartoon tyle film "“Oppor 
tunities Unlimited” produced by Transfilm, Inc. for 
JLFYR Magazine This pictur delineates the effects 
of an expanding American economy and growing popula 
tior tite business potential n the years ahead 















inne! ft the first iward Tor raining motion 
| hture Nita the fils "Pat t i 111" produced for 
the Pat t Bre Wine Cr Mmpany DY iiia ‘ ne Productions 

ist included one of pany’ training mana 
ger film drive home fiv te] ibst Sale ‘all 

he motion picture "Bulldog nvoy the Arctic” won 
i f nda Vrs iwarda I tl i t sategory 


r 
von 








The National Visual 


Presentation Awards 


NINE WIN FIRST PRIZES IN STH ANNUAL COMPETITION 


INNERS of the Sth 


Awards 


Annual 
Competition, spon 
sored jointly by the National 
Visual Presentation Association and 
the Sales Executives Club of New 
York were presented at an 5.E.C. 
luncheon meeting at the Hotel 
Roosevelt in New York on June 1} 
Three of the prize-winning visuals 
were shown during the luncheon. 


A Day of Visual 


held on the same day. was devoted 


, 
Presentation 


to workshops dealing with many 
types and applications of visual 


communication devices. 


200 Entries Were Submitted 
\pproximately 200° select’ visual 
presentations competed for a total 
of nine first prizes representing the 
best of motion pictures, sound slide 
films transparencies, slides and 
printed graphics as applied in the 
areas of selling, sales training and 
sales promotion The judging of 
the visual materials involved several 
evaluation by 


months of intensive 


members of the Sales Executives 


Club. the 


Sales Promotion Execu 


Association and the National 


lives 





First prize among motion | 
gory went to “Communicative 
entation made for NEWSWEEK 


Society of Sales Training Execu- 
lives, 

According to the NVPA, the en- 
tries this year were the most crea- 
tive submitted in the past five years 
of competition. They ranged from 
visuals the size of matchbooks to 
mechanical presentations housed in 
oversize suitcases, The motion pic- 
tures and sound slidefilms included 
all types of production techniques 
ranging from simple art and photo 


graph to fully animated films. 


Workshops on Visual Presentation 


The morning workshop sessions 
of the Day of Visual Presentation 
were devoted to new ideas and de 
motion 


velopments in pictures 


sound slidefilms, transparencies, 
slides and printed graphics, The 


afternoon sessions dealt with the ef 
lective application of these devices 
in the areas of selling, sales training 
More than 


100 users and producers of visual 


and sales promotion, 
aids actively participated in the 


workshops and ¢ ritiques About 50 


visuals, including all winners, were 
shown during the sessions Le 

» 

4 
ictures in the Sales ite 
People” a circulation pre 
Magazine by On Film, Inc 


BUSINESS SCREEN MAGAZINE 




























The NVPA first award for sound slidefilms in the Sales 


Training category was given the Mosler Safe Co. for "A 
produced by The Jam Handy 


New Sales Key for Irv McDee’ 





i Organization for field sales training use. below 
} 
: 
The sound slidefilm first award in the Sales category 
. was given to the Fuller Brush Company for "An Opportunity 
for a New Career" produced by Transfilm, Inc The sult 
ject was successfully used for sales recruitment 
Other Visual Presentation Award Winners 
* Sales Category: the second prize ies) to MGM-TV for the mock-up 
among motion pictures went to the TV set produced by Belford Co 
Walworth Co. for Lubricated Plug second prize to RCA Electron Tub 
Valves, produced by Unifilms, Ine. Div. for dealer aids kit produced by 
In Printed Graphics, first prize won SKA Associates, 
by Lily-Tulip Cup Corp. for a loose Sales Training Category: th: 
leaf brochure produced by Direct second prize for motion pictures 
Advertising Associates: second went to Standard Oil of Ohio for 
’ award to Schenley Distillers, Ine. The Angel and the Gremlin pro 
for a mechanical visual produced by duced by Impact-Porter Henry & 
Sweeney Lithograph Co. Co.. Ine, Second prize among sound 
slidefilms to Lever Brothers’ Put 
Sales Promotion Category: firs! Your Deal on the Line, produced by 
prize for the Remington Rand sound H. D. Rose & Co A Revlon mag 
slidefilm This Business of Numbers netic board and flip chart won first 
produced by Muller, Jordan & Het place among Printed Graphics; pro 
rick. First prize (in Printed Graph duced by Porter Henry & Co Id 





4H 


The Sinclair Refining Company won a second award in the 
rinted Graphics category for its flannel | rd visual] 
zation produced by Florez Ine 













Me 
% 


ven y = 
» Di THe PROBLEM | 
AN oe 


SPARE PLUG FOULING | PLUG FOULING 









‘Something New Afoot"” was awarded second prize in thi 
Sales Promotion category for sound slidefilms. Produced 


for Collins and Aikman by Depicto Films Corp 
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Alluring Screen Fare for Touring Travelers— 


‘onorama of the Northwest 


Color Cameras Capture the Scenic Grandeur of This Pacific 
Vacationland in 24-Minute Film for Richfield Oil Company 


Sponsor: Richheld Oil Company 
u onderland 2A 


min., color, produced by Raphael 


G. Wolff Studios Ir 
* A “Night-On- Bald 


J 
vorcankt 


Title: Northwest 


Mountain 
sequence in animation 
opens this beautiful panoramic film 


Northwest Thi 
subject is a natural for breath-tak 


on God's Great 
ing photography, and the photog 
raphers haven't missed 

With the grandeur of Mt. Rainier 
Mt, Hood, Mt. Saint Helen and 
other majpestios forming the back 


drop viewers are taken on a tour of 


sun-loved, snow 


the rain-nursed 





lake lave d 


forests of the northwest stat 


comforted fields ane 

lrees and water are the produc 
tive life of this region Pres fev 
their lumber in perpetuity us tree 
farming rather than denuding be 


Water for irri 


Below: wilt C 





40 


gation on the dry eastern slopes of 
the Cascade Mountains, and for 


electric power The northwest’s 
water comes from the sky and from 
the storage reservoirs of the moun 
lain peak plac ers 


The northwest is perfect vacation 


wenically and for all out 


ountry 





door sports It is the country tor 
hiking, mountain climbing and fish 
ing and it is unsurpassed for winter 
sports 

If, alter seeing the picture, you 
dont 
to the 


get in line for the next plane 
northwest, you have no musi 
in your soul, no money in your 
jeans, neo pull with the boss or else 
you have agoraphobia 

The film is being distributed by 
the sponsor For information on 
the availability of prints 
Audio-Visual De pt., Richfield Oil 


Company 55 S. Flower St Los 


Ange les ieee alifornia Id 


write 








Applied chemistry an: 


nethods have increase< 


try ¢ 22 
¥ VY 2 


Farm Markets 


( ? ; 
f } r ée ee 
per-man-nour pr ju 


ast ter year 


and the Future 


Changing Patterns of Nation's Agricultural Economy Told 
in Fortune's ‘Bright Promise of the American Farm Market" 


PURCHASING — of 


a LTURAI 


farm production goods and 
services from industry, in terms of 
constant dollars, has risen 30°% 
rated at 


more than $13 billion a year. This 


since 1947 and is now 


fact, and the upward spiral of farm 
assets and income, are disclosed in 
The Bright Promise of the Ameri 
can Farm Market, a new 12-minute 
color cartoon motion picture dis 
tributed by Fortune Films and pro 


duced by Transfilm. 


Essentially for marketing person- 
nel, the film is designed to show 
the overall climate in which com 
panies who sell to the farm market 
will be operating It presents a 
close analysis of facts and figures 
betief that 
agriculture is going downhill. On 


to negate the popular 
the contrary, not only have farm 


expenditures increased, but farm 


assets are up 46° in the last ten 
years, states the film 
Approximately two million farms 
less than half of the nation’s total, 
account for 88°) of cash farm sales 
and 85°) of farm purchases from 


industry, These are the farms 


which are making a going business 
of agriculture, observes the film 
The other 2! ” 


been unable to yield more than a 


million farms have 


marginal return and, therefore, 


have brought down the general 


average of farm income. But, 


these farmers are gradually being 
absorbed in high wage industries. 


Despite a marked decline in the 


number of farms since 1947, farm 
real estate value has shown a re- 
From $69 billion 
then, it has risen to a record $103 
More than one-third 
of this rise, declares the film, took 
And, 20°. fewer 


farmers, working fewer hours, are 


markable gain. 
billion today. 

place since 1953. 
turning out 20° more farm prod- 
ucts than they did ten years ago. 
Productivity is up a 


15%. Not even 
matched this rise. 


staggering 


industry has 


Foreseen in the film is a rich 
harvest for both the farmer and the 
It de 


lineates the many factors which just- 


industries which serve him. 
ify this claim. Population, for ex 
ample, is ine reasing at the rate of 
four million a year and incomes 
keep rising. People are buying more 


With fewer 


farmers around to feed this bigger 


and higher-valued food 


and wealthier population, agricul- 
ture must rely more on industry for 
mechanization, better soil nutrients 
and improved animal productivity. 

Ten years ago, 2,700,000 tractors 
Today, 4.800,- 
Trucks are 


grain combines up LLO% 


worked our farms. 
OOO are doing the job 
up 90". ; 
and corn pickers, 180°. Farm ma- 
chinery sales since 1947 have to 
taled some $20 billion, the film dis- 
closes. Along with this demand for 
mechanization, animal feeds have 


risen 13°: commercial fertilizers, 


10°. and fuels, 75‘: 
Greater per-acre yields of farm 


produce and more milk from graz- 


BUSINESS SCREEN MAGAZINE 














ing cows are being helped with sup- 
plemental irrigation via lightweight 
portable pipe and pumping equip- 
ment. Farmers spent $65 million for 
this material last year and are 
getting remarkable results. Cotton 
yield, for example, has jumped from 
one to four bales per acre. Milk pro- 
duction has increased one-third. The 
demand for such irrigation equip- 
ment is expected to be ten times 
greater by 1965, reports the film. 

Drug manufacturers have been 
kept busy providing farmers with 
new pesticides, hormones and spe- 
cial feeds to improve animal pro- 
ductivity. But, observes the film, 
60°. of the man-hours on livestock 


farms are still spent on chores that 


PICTORIAL PREVIEW OF 





NDUSTRY SALES 
TO FARMERS 


1! 


can be mechanized, e. g., watering. 
brooding, feeding, cleaning, et 

Electricity on the farm, an 8 bil 
lion kilowatt hour market in 1947 
is now flowing at the rate of more 
than 23 billion kilowatt hours with 
93°. of all farms electrified. Indus 
try leaders, notes the film, predict 
the farm use of electricity will dou- 
ble by 1965. To the farmer, it will 
mean more leisure hours and to in 
dustry, a new cycle of profits in the 
wide range of thousands of electrical 
products for farm use 

Food processing is being taken on 
by farmers to earn more of the con 
sumer dollar. Now, they're buy 
ing packaging machinery, conveyor 


equipment, chemicals, tanks, plas 


VEGETABLE? 
FRUIT 
POULTRY 


ties and the whole chain of supplies 
needed to process farm output, Also 
adding to farm income is refrigera 
tion which has made frozen foods 
a multi-billion-dollar-a-year busi 
ness, Consumption of frozen juices 
alone has had a threefold increase 
in‘the past ten years. Refrigeration 
and low degree refrigerated trans 
portation, notes the film, have 
opened many opportunities for 
equipment sales 

More money for the farmer is 
also coming in as a result of govern 
ment and industry research which 
is constantly turning up new indus 
trial uses for farm products, Corn 
protein becomes synthetic fibers 


soy beans convert to paint ingredi 


ents: garden hose is made from at 
imal waste fats and synthetic rubber 
from turpentine derivatives, Farm 
profits are boosted, too, by research 
which is improving livestock breeds 
and wiping out losses due to insects 
disease and weeds 

The film concludes on the opti 
mistic note that growth is every 
where in the country today espe 
cially for the modern farmer, Few 
areas of American business will es 
cape the farmer's great demand for 
materials and services 

Prints of The Bright Promise of 
Varket ime 
available at $275.00 each from 
Fortune Films, 9 Rockefeller Plaza 
New York 20, N.Y ad 


the Imerican Farm 


“BRIGHT PROMISE OF THE AMERICAN FARM MARKET" 











bane 
(a bays 6 
y - > 


Agricultural purchasing of farm pro 


ynd services from indu try in term 


dollar: now rated at more than $13 


year, a 30% rise since 1947, 








Juction good 


ynstant ilture. More and r 
perative 


packing 1 





Some call it “agrifacture” 


i , 
bay ty 


£ ie 





Electricity is now on 93°, of our farms and 
' st the rate of 23 billion kil 





Lightweight portable pipe, o recent deve Helping boost farm profits ures f vestoch Agricultural research is going forward nev 
ment, nas become popular for sur mental ir jisease provided ndustry t re er ] tr wee na croy 
rigation ana nas areatiy increased tarrn yield earct New tect 1ue é trif , ease 51 levelor 

' mmer npouan}t $45 m yr wortr é j ‘ T } Ww } 4 } ‘ ? } 4 mn? ’ wv 





The economic outlook for agriculture today Growing pocketbooks and appetites ar = Adding to farm income are many 
points To increasing Gemands in ali area ening The need tor J animal productivit 1665 Tor } tura ’ 
ra wide variety t good ar ry e ; Cn rey er Ly ré y' e? ‘ f 
¢ m + +r e a ‘ ‘ tewer runt meatier ’ paint fr y be 14 
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"Dollars and Sense” note that w 





and we save part of our money | 


ré eat early 1 | 





Twenty years ago, tireme 


would pay $lf y mont eemed a 





But today, when retirement comes, 


ne er t Ww | j ? rine 


riow } we ive 
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EXPLAINING ECONOMICS OF INSURANCE 












Talk About Hesults! 


Continental Equity Life Insurance Co. 


Calls Films Their ‘Finest Investment” 


NE MOTION PICTURE is worth a thou 
( sand actuarial tables, believes W. Hudson 

Dick, president of the Continental! Equity 
Life Insurance Company of Alexandria, Loui 
jana \ unique sales program, keyed to a 
motion picture package, was begun by Mr. Dick's 
company early this year, 

The problem faced by Continental Equity was 
this: One of the big sales points of the policy 
was directly related to the changing value of 
money The salesmen found it difhicult to ex 
plain this fluctuation to prospects, for it meant 
irvying to condense the whole economic structure 
into a few words that were both interesting and 
understandable Knowing that this was the 
tlesman's biggest hurdle, and feeling that a 
motion picture was the answer, Mr. Dick turned 
to the Jamieson Film Company of Dallas for 
help in solving the problem 

Jamieson staff members, after researching the 
ubject, discovered that two distinct messages 
were involved: One was the modern economic 
dilemma: the other was the story of Continental 
Equity’s life insurance policy. It was decided 
that, for simplicity and clarity, the messages 
would be presented separately This meant the 


production of two filmes 


Animation Helps to Explain Basic Economics 


Phe first of the two pictures, Dollars and Sense, 
is fully animated and ten minutes in length. 

With stylized characters and layouts, and 
simple language throughout, it traces the history 
of money from the Stone Age to the present. It 
points out that money is merely a representation 
of buying power, and therefore its value 
changes The changes that affect fixed dollar 
savings are contrasted with the effects that work 
upon the value of variable stock investments, 
to point up the final conclusion of the film: 
That an investment program can achieve con- 


stant buying power, despite economic fluctua 


tions, by balancing fixed savings with variable 
savings Screenplay was written by Hugh 
Jamieson Ir Jerry Dickinson and Barbara 
Guild 


Second Film Outlines Features of Policy 


The second part of Continental Equity’s film 
package is a ten-minute live-action color film 
describing the insurance policy and the features 
which give it flexibility. Continental Equity 
sulesmen are supplied with prints of both films, 
which they screen as a package for audiences 
ranging from two to two thousand, 

The results produced by this film package are 
such that Mr. Dick terms it “the finest invest 
ment this company has ever made.” In a secant 
four months, his company’s insurance in force 
has increased from $344 million to more than 
$% million. He attributes a large part of the 
increase directly to the better selling job a 


complished through this effective film program 

















































By investment in industry, savings can grow 


rT mplementina our retirement ne 


Industry's technological research helps develop 


new por juct + produce Tnem more near 


. . thereby making profits and improving our 


tandara vINgG sG0ING nvenience 





But depressions sometime: happen and our stock 


Vaiue De w}) we nave nea 7 
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ON THE MOVE 


ON WITH THE MOVIE 





The Pageant projector’s 
lifetime lubrication keeps your show on the go! 


Ever had the pep and pattern of a movie 

presentation foiled by projector troubles? 
Experts say improper oiling accounts for 

most projector breakdowns. . 


That’s why the Koda- 


. most time 
out for maintenance 
scope Pageant l6mm Sound Projector is 
permanently lubricated at the factory. 

Bypassing the commonest cause of failure 
assures you of control—preserves the polish 
that movies give your sales and training 
presentations. 

Take your movies to your audience with 
the portable Pageant. Or keep your Pageant 
permanently set up. Either way, it keeps 


your show on the go. 
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AND THE PAGEANT ALSO GIVES YOU: 


1. 


2. 





Smooth setups—Reel arms fold easily into 
place; film path is printed on projector; drive 
belts are attached 
Sparkling pictures Kodak's unique Super-40 
shutter automatically puts 40°, more light 


on your screen when showing sound movies 


NAME 
ORGANIZATION 
STREET 


Please send me complete information on the new Kodascope 
PAGEANT 16mm Sound Projectors, and tell me whe can give me 
a demonstration. | understand | am under no obligation 


cary STATE 


3. Natural sound Tone and volume controls 


team with baffled speaker and true-rated 


amplifier for clear, comfortable, natural 


sound 
4. Choice of three models—One to match your 


movie needs and budget exactly. 


EASTMAN KODAK COMPANY 
Dept. 8-V, Rochester 4, N. Y. fj 


TITLE 
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Advance Furnace Company Curriculum Materials Corp. 


, . + . 
2300-18 ast Douglas Advance buide to Exhibitors 17 Bast 48th St 
‘ , s New York, N. YX. 
Exhibiting: projector tables, easels, | A li Vj | T | Ch Exhibiting: C icul full colo 
toy al the Audio-Visual trade QnOW pt orculum fall color 


draperies, 
Personnel: Carl W. DeVore, Kenneth concert quality baffles 


B. Nertheutt, Maclean Brigg HOTEL MORRISON «+ CHICAGO, ILLINOIS + JULY 20-23, 1957 = Personnel: E. E. “Jack” Carter, 
, Herschel Smith, Herb Elkins, Lora 
American Electronics, inc. Cook, Carl Kunz, Hugh Carrigg 
655 W. Washington Blvd P = -.> 
Los Angeles 15, Calif - yle Chu , Mus vr. Al Zacharias, Geo. W. Colburn Laboratory, Inc. Da-Lite Screen Company, Inc. 
Exhibiting: American series AV 100 a nee ee ee 164 N Wacker Dr. 2711 N. Pulaski Rd 
audio-visual tape recorders Chicago 6, Il. Chicago 39, Ill. . 
Personnel: Jim Hervey, Eugene Charles Beseler Company Exhibiting: material showing the Exhibiting: projection screens 
Clears, John Tait 219 S. 18th St various laboratory services available p- at: 
, Kast Orange, N. J to producers of motion pictures, Personnel: E. Hamm, C. C. Cooley, 
Exhibiting till picture projectors; slides and filmstrips Joe Cerny, Murray Merson, Dave 
American Optical Company Vu-Lyte, Vu-Graph, prepared tran Personnel: Robert $. Throop, Jr., Mulcrone, Bud Gardner, Bob May 
Box A, Buffalo 15, N.Y parenct do it yourself Vu-Graph John E. Colburn, Henry Ushijima, brier, Norm Oakley 
Exhibiting: Educational projector material R. Robert Luce, Clyde Ruppert, 
both opaque and slide Personnel Me of Myers, W. E Rene Mathieu, Mathias Herman, Davco Publishing Company 
Personnel: Edward V. Finneyar chwanhausser, J. J. Kuscher, R. H Gerald Sevenberg 153 W. Huron St 
John P. Baker, John P. Britto: VYankie Vi. Breyer \. Kecle Chicago 10, Ill. 
Colonial Plastics Company Exhibiting: Filmstrip series “Full 
Ampex Corporation Bioscope Manufacturing Co. 4 8. 12th St., Richmond, Va Color Picture Story of America” 
034 Charter St tox 1492, Tulsa, Okla Exhibiting: viny! plastic classroom Personnel: Dave Pinchot, Donald 
tedwood City, Calif Exhibiting: microprojector darkening draperies Moskowitz, Roy Pinchot 
Exhibiting Ampex model 4.122 Personnel: D. W. Hodge Personnel: Carl FE. Lindenmayer, 
gy yh + gape br pena ay aes Perea Davidson Corporation 
Ampex model 360-C, Ampex model Broadcasting & Film Commisson, 29 Ryerson St. 
601-P National Council of Churches Columbia Record Sales Corp. Brooklyn 5, N. ¥Y 
Personnel: Robert G. Fuller. Charte e¥ Fifth Avenue 799-——-7th Ave., New York 19, N. Y Exhibiting: Protype—photo compos 
Adama, C. Arthur Foy ew York 1,N. 1 Exhibiting: records and phonograph ing device 
exhibiting: religious motion picture Personnel: Marian Tilin Personnel: R. Doone, R. Cairns, R 
Are! incorporated ewan ; a ial acta is 
i916 Shaw Ave — menaee Commercial Picture Equipment, 
St. Louis 10, Mo Inc. DuKane Corporation 
Exhibiting: cameras, editor tape Busch Film & Equipment Co. 1800 W. Columbia Ave St. Charles, Ill 
recorder and photo accessoric ‘14S. Hamilton St Chicago 26, Ill Exhibiting: sound slidefilm proje« 
Personnel: A. Lipsitz, Jack Freeman Saginaw, Mich Exhibiting: new automatic Fast tion equipment 
A. L. Korbel Exhibiting: Cinesalesman continuou Fold sereens with Rock Lock; new Personnel: Howard V. Turner, Al 
projectors, Cineducator daylight pro Fast-Fold chart & presentation Hunecke, Robert Larson, Roland 
Audio-Master Corp. jector & allied product tand: new model Roll-A-Lock ta- Buss, Joost Koenig, Milli Haas 
17 East 45th St Personnel: Edwin Busch, Bill Hearn bles; new Fast-Fold projection stand 
New York 17, N. ¥ Personnel: Don P. Smith, Margaret E. |. du Pont 
Exhibiting: record and transeription Califone Corporation Ott, A. J. Bradford, John M. Stogin de Nemours & Co., Inc. 
players, comb. record player and 1041 N. Sycamore Ave ki, Herbert Lange, Virginia Cumber 10th & Markets Sts. 
lidefilm projector, tape recorder Hollywood 38, Calif Wilmington 98, Dela. 
recording tape, background music Exhibiting: phonographs, transerip Compco Corporation Exhibiting: Tontine curtain & dra 
ervice tion player complete ound yatem 295) Ww St Paul Ave pery 
Personnel: Herbert Rosen Personnel: Robt. G. Metzner, Geri Chicago 47, Ill Personnel: J. C. Renaud, F. H. Rich 
Langsnet Exhibiting: reels & cans, editing ards, A. W. Rubard, R. C. Wood 
Bak Manutacturing Co. Cathedral Films, Inc. equipment, Triad stereo projector, 
{726 N. Southport 140 N. Hollywood Way Aireated slide mounts Eastman Kodak Company 
Chicago 15, Il Rurhank. Calif Personnel: Paul H. Kreft, Harry Apparatus & Optical Division 


) ” ann “vl ‘ se = Zave aa , 
Exhibiting: flying spot seanner, au Exhibiting: religious films and film Elli J. Zagel 100 Plymouth Ave. N 


tomatic flying spot scanner, closed 


trip Rochester 4, N. Y 
ma wrt ten — CPORSMITCOL Personnel: Cliff Howeroft, Grace Concordia Films Exhibiting: 16mm motion picture 
Personnel K M. Karet, John & Colson, Don Bauter. Dr. Jame kK 8558 S. Jefferson Ave equipment and 35mm slide and film 
nag 5 arl bag "oo 9? Friedrich. Ben Odell. Robert Zulch St. Louis 18, Mo strip equipment 
man, Sheldon Schak, Jo tigor, Jacl ' : Personnel: W. S. Alle: 
Alachuler, Harris Asher, Vie Berni Exhibiting: religious motion picture ers el: . Allien 

Church-Craft Pictures, Inc. and filmstrip 
i812 Lindell Blvd Personnel: Vie Growcock, Jim Educational Developmental 
Bausch & Lond Optical Co. St Louis 3. Mo Themepecn, Ken Webotes Ceniioe Gan. 
635 St. Paul St : 
Exhibiting: filmstrips, slides, film 


Rochester 2, N. ¥ 75 Prospect St 


trip-record — album motion pik Huntington, N. ¥ 
Exhibiting: Baloptican projector, mi bear helps-for-the-month Corcon, Inc. alles 
cro-projector chool microse ope L168 6th Ave Exhibiting: controlled reading pro 
, | , Personnel: Paul G. Kiehl, Erich H New York 36, N. ¥ gram; controlled reader and tach-X 
Personne A. k. Fischer, M. Seelir Kiehl, Cecil bk. Monteith Exhibiting: Agendascope tachistoscope, related filmstrip libra 
ger, KE. Lindbloom, James Mead, Ray : 
¥ ’ . — ries 
Littlefield, T. Mitehell Personnel: Charles Corn, J. Connell ' 
Jack C. Coffey Company Personnel: Stanford E. Taylor, 
710 Seventeenth St James L. Pettee, Helen Frackenpohl 
Bell & Howell Company North Chicago, III Coronet Instructional Films 
7100 MeCormiec! Exhibiting: filing systems and cabi 65 E. South Water St 
Chicago 45, I nets for filmstrips, 2x2 slides, sound Chicago 1, II EMC Recordings Corp. 
Exhibiting: Filmosound “Specialist lidefilmse and records, stereo slides, Exhibiting: l6mm educational mo 806 E. 7th St 
. De 
Filmosound 302, JAN, “Specialist filmstrip wall-files, filmstrip table tion pictures in color or black and St. Paul, Mins 
tape recorders, “Specialist” filmstrip file mobile projector stands, mobile white Exhibiting: EMC recorded tapes, 
projectors, l6mm camera lide pro projector stands and cabinet Personnel: E. N. Nelsen, E. C. Dent. tape playback machines 
jectors Personnel: Jack C. Coffey, E. J. Me L. H. Homan, J. P. Field and all re Personnel: Richard Carlson, Larry 
Personnel: Rob Kreimatr Georpe CGookir lack Bere gional and direct representatives Lueck 
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Eye Gate House, Inc. 
2716—4lst Ave 

Long Island City 1, N. Y. 

Exhibiting: educational and religious 

filmstrips—sound and silent 

Personnel: Alfred E. Devereaux, 

tobert F. Newman 


Family Films, Inc. 

5823 Santa Monica Blvd. 
Hollywood 38, Calif. 
Exhibiting: religious motion picture 

films 

Personnel: Chas. Wayne, 
Hersh, Sam Hersh, Donald R 
Miss Allen, William Kruse, 
Gussie Kruse, Stan Hersh, Martin 
Hersh, Blanche Mond, Pierre Cou 
Miss Betty Hurd, Allen Wal 
lace, Roy Luby, Martin Mooney 


Melvin 
Lantz, 
George 


dere, 


Fibo-Beeldonderwijs 
Post Box 139, Zeist, Holland 
Exhibiting: educational and religious 
filmstrips 
S. Van Den 
Verhagen 


Personnel: T 
dyk, Elise C 


Nieuwen 


Florman & Babb, 
68 West 45th St. 

New York 36, N. Y. 
Exhibiting: F&B film repair 
block, Magic Mylar 
motion picture equipment 
Arthur 
Herman 


Inc. 


and 
splicing 
general 


tape, 


Personnel: 
Florman, 


Florman, Sylvia 


Roth 


Genarco, Inc. 
9704 Sutphin Blvd. 
Jamaica 35, N. Y 


Exhibiting: Genarco 3,000 watt slide 
projectors 
Personnel: J. P. Latil, Mrs. J. Latil, 
Orrin Millie 
General Electric Company 
Photolamp Division 
Nela Park, Cleveland 12, Ohio 


Exhibiting: projection lamps for au 
dio-visual applications 
Personnel: D. R. Pritchard 
. + 
Hamilton Electronics Corp. 
2726 W. Pratt Ave. 

Chicago 45, Ill 
Exhibiting: transcription and record 
players, public 
Transistor 


address equipment, 


phono, Transistor micro 


phone mixer, Transistor amplifier 
unit 
Personnel: Ray Kostecki, W. A. 


Hamilton, L. H 
Helgren 


Hamilton, C. L 


7 - 


The Jam Handy 
Organization, Inc. 
2821 E. Grand Blvd. 

Detroit 11, Mich 
Exhibiting: educational filmstrips 
and sound slidefilms 
Personnel: Burton S. Hayer, Edwin 
0. Dix, Walter Eichenberger, V. C 
Doering 

The Harwald Co., 

1216 Chicago Ave. 

Evanston, Ill 
Exhibiting: automatic film inspection 
equipment, portable 
tors, automat 


Inc. 


sound 


, film 


projec 
splicer library 
equipment 


, 


Personnel: R. F 
wald 


Menary, R. Grun 
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Hunter Douglas Aluminum Corp. 
105 Lexington Ave 
New York 17, N. ¥ 
Exhibiting: modern light-control 
blinds for training 
ture halls, et« 


classrooms, le« 


International Film Bureau, 
57 E. Jackson Blvd 
Chicago 4, Ill 
Exhibiting: Foster rewind 


Inc. 


Personnel: Wesley Greene 


LaBelle Sales Corp. 
510 S. Worthington 
Wisc 
Maestro I, Maestro II, 


slide-sound combination, 
E.M.C 


Oconomowoc, 
Exhibiting: 
one-piece 
LaBelle 
player 


Communicator tape 
Personnel: Robert Rumpel, Wes Sum 
merfield, D. Hale Darnold, 
Church 


Draytor 


Letterguide Co. 
P. O. Box 99 
Lincoln 9, Neb 
Exhibiting: precision 
lettering equipment, locking T 
squares and boards 


Letterguide 


Personnel: Boyd R. Waddle 


Levolor Lorentzen, Inc. 
391 West Broadway 
New York 12, N. ¥ 
Exhibiting: a-v venetian blinds, mo 
torized and manually operated 
Personnel: A. W. Sittig, C. J 
King, H. J 


Dal 
ton, George MacPherson, 


G. Montag 


Lightmaster Screen Co. 

Bldg. 57, 12270 Montague St 
Pacoima, Calif 

Exhibiting: 


screens 


Lightmaster projection 


Personnel: Robert P 


M. Knight 


Haskin, John 


oO. J. McClure 

Talking Pictures 
1115 W. Washington 
Chicago 7, Il 


slide-film ma 


Blvd 


Exhibiting: 
chines, 


sound 
record players 
dress equipment. 


and public ad 


Personnel: O. J. McClure, Mrs. L. W 
LaCoste, Robert LaCoste, Harold 
Caesar 


McGraw-Hill— 
Young America Films, Inc. 
18 E. 41st St. 
New York 17, N. Y¥ 
Exhibiting: educational sound mo 


tion pictures and filmstrips, includ 
ing YAF productions and “You Are 
There” film series 


Personnel: Fred T. Powney, Godfrey 


M. Elliott, 
Franzen, 
Brewster 


Norman 
James 


James 


William 


Dunlap, 
Frazer, 


. . 


Miller Manufacturing Company 
3310 E. Roxboro Rd., N.E 
Atlanta 5, Ga 


Exhibiting: Miller self-adjusting 
projector tables 
Personnel: Lee W. Miller, Regina 
Miller 

Mobile-Tronics 

Westover Rd 

Morrisville, Pa 

Exhibiting: Mobile record equip 


ment 


Personnel: Conrad A. Baldwin, Eliz 


abeth C. Baldwin 
Moody Bible Institute 
Film Department 


820 N. LaSalle St 

Chicago 10, Ill 
Exhibiting: new series Bible bach 
ground filmstrips, Bible story films 
and filmstrips 
Personnel: Paul Schwepker, Don 


Campbell, Hedley J 
Skibitzke, Perey 


Parker, Leonard 
Bagye, Eva Parker 


Neumade Products Corp. 


250 W. 57th St 
New York 19, N. ¥ 
Exhibiting: film library and cla 
room equipment consisting of film, 


filmstrip and slide storage facilities, 


projection tables, editing aids, film 
cleaners new electronic plicer 
Personnel: Lee FE. Jones, Robert 


Hempel, Oscar Neu, L 


w Grofsik 


Newcomb Audio Products Co. 
6824 Lexington Ave 
Hollywood 38, Calif 

Exhibiting: transcription player/p.a 

ystems, portable phonograph 

classroom radio 


Personnel: Robert Newcomb, N. W 
Hillstrom, Lee W. Maynard, Gerald 
Felli 


North American Phillips 
Company, inc. 
100 East 42nd St 
New York SV N y 
Exhibiting: tape recorder 
Personnel: H H 
Garrity 


Hanlon, Jim 


Ozalid Division 
General Aniline Corp. 
Johnson City 
New York 
Exhibiting: material 
ment for 


and equip 


preparing projectable 


transparencie from opaque == or 


translucent original 


Personnel: Allan Finstad 





Conditions of Admission to the NAVA Trade Show 


<a Users of 
dia who are members of con 
stituent 


audio-visual me 


groups meeting dur 


ing the NAVA Convention 
EFLA, IAVA, etc.) will reg 
ister for admission badges 


thru their organizations. On 
Tuesday, July 23, a special 
“Customer’s Day” will be in 
augurated and other business 


and educational a-v users 
may obtain 
good that 
their supplier 


(Check 


contact 


special 
only from 
exhibitors 
the exhibitors’ list for 

Only NAVA deal 
er members register for 
Trade and meetings 
and non-member dealers 
Day 


passes 


day 


may 
Show 
may 
(ustomer 


not use Passes 
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The Pentron Corporation 
177 Ss rripp Ave 
Chicago 24, Ill 


Exhibiting: tape ree order tape pla 


ers, magazine load and conventiona 
pindle type, recorded tapes and com 
ponents 
Personnel: Irving Rossman, Hope 
Borowski, Paul Leopold, Harvey 
Kline, Robert Lipsky 
Plastic Products, Inc. 
1822 KE. Franklin St 
Richmond, Va 
Exhibiting: plastic vinyl light cor 
trol draperies 
Personnel: Robert L. Withers, Si 


(. L. Truesdale, R. L. Wither It 


Polacoat, Inc. 
9750 Conklin Road 
Cincinnati 42, Ohio 


Exhibiting: Len i viewing lense 


in Various 


cree 
model 
Heath, 
Heath 


Personnel: | M John | 


Dreyer, Mr L. M 


Polaroid Corp. 
730 Main St 

Cambridge "0, Ma 

Exhibiting: the Polaroid 

tem which produce 

in the 

Personnel: Kemon P 

H. Bainbridge, S. Calderwood, I 

Chubb Mi ht Fineh, Mi \ 
Rodger 


transpal 
eney \ finished 


lides right camera 


Ta chioglou 


Projection Optics Company, Inc. 
80 Lyell Ave 
Rochester 6, N. ¥ 


Exhibiting Tran paque audio-Vvisua 


aid projector, Anamorphic lense 


Personnel: Fred fk. Aufhauser 


Pyramid Enterprises 
‘KID Trimble 


Nashville 12, 


Road 
Tenn 


Exhibiting: continuously variable 


deve loped for cla 


John J 


room ume 


Han on 


, 
Personnel 


Radiant Lamp Corporation 
300 Jelliff Ave 


Newark &, N. J 


exhibiting: Radiant 


projection and 


excitetr lamp 


Personnel: Carl L. Krueger, Charl 


P. Goetz 


Radiant Manufacturing Corp. 
2627 W. Roosevelt Rd 
Chicago #, Ill 
Exhibiting: Radiant and new 
Du-All Cla 


creen lines 


screen 
sroom and Educator 
Personnel: H. Y. Feldman, H. E 
Eller, A. Wertheimer, W 
Kaplan, V. Schultz, H 
Coorlim, 8. Jacob, R 


Koch, F. Kislingbury 


Bucher, S 
Wilson, 17 
Mantz, G 


Radio Corporation of America 


Camden, N. J 


Exhibiting ljmm motion pict 
equipment 

Personnel: T. G. Christens ? 
Platt 

(CONTINUED O rPAGI ov 
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THE GREATEST 


CAMERAS, 35MM 


Mitchell Highspeed camera 
Mitchell Single-System w/RCA galvanometer 
and all RCA recording equipment 
to new standards 
Askania w/3 mags—All 
Mitchell 35mm camera 
Bell & Howell 


era, lows 


near new 


rebuilt 


Metal 
single-lens turret plate 
2709 Professional 


movement 


late 


Studie ¢ am 


Bell & Howell 2709 Professional Studio Carn 
era, Unit | movement, like new 

Bell & Howell 2709 w/rackover near new 

Acme Animation camera (Producers Service) 
less movement 

Acme Animation camere (Producers Service) 


w/new movement 


Cinephone camera complete w/} magazines 


4 lenses thru-lens finder focusing tube 
matte box and sunshade, electric motor and 
cave 
Cineflex, w/three lenses, electric motor. thru 
lens finder, ten 200 magazines, two cases 
DeVry 35mm, w/lens, spring motor 


c unningham w/pilot pin movement magatine 


} Balter lenses motor finder etc {cost 
$7000.00) 

Jerome 3 lens turret 200 cap. cine or time 
lapse 

Universal Mode! ¢ J lens turret, w/mag 

Ake'ey w/b magazines and gyro-tripod 

Wall Single-System complete w galvanomete 
and all RCA recording equipment, con 


pletely rebuilt 


Underwater Eyemo (cost $4400.00) 


CAMERAS, 16MM 


Maurer, 0-5, excellent, w/2 0-1 magazines, 12 
volt DC motor and two carrying cases 
Berndt-Maurer excellent w/3 magatines ? 
motors (12 and 110 volt), matte box, view 

finder, 2 cases 

Eastman Cine Special | w/lens and 100 
chamber 

Eastman Cine Special Il w/lens and 100 
chamber 

Mitchell lémm, good condition, w/ accessories 

BAH 70G Super Speed Filmo 

EK ltémm elec. single frame F/anim. or time 
study 

EK high speed, 3500 pix per se 

Filme 70 DA w/} lenses 

Zeiss Movikton (worth $500.00) 

Kodak Royal Magazine, 1.9 Ektar, like new 


MAGAZINES, 35MM 


Mitchell 400 « 35mm 
Mitchell 400' « 35mm bipack 
Mitchell 1000° « 35mm 


Bell & Howell 200° « 25mm 

Bell & Howell 400° « 35mm, new 
Bell & Howell 400° « 35mm bipact 
Bell & Howell 1000’ « 35mm, rew 


Eclair Camerette 100° « 35mm 
Wall 400 : 15mm new 
Wall 1000’ « 35mm, new 


Ateley 200° « 35mm 
Arriflex 200° « 35mm 
Camerafles, 200° « 35mm 
Cineflex 200° « 35mm 


MAGAZINES, 


Eclair Camerette t6mm « 400 
Cine-Special t6émm « 100 
Cine-Special to6mm « 200 
Bell & Howell |émm « 400 
Maurer t6émm « 400 


16MM 


new 


HOLLYWOOD CAMERA CO. 
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$3950.00 


4950.00 
695.00 
750.00 


950.00 


1985.00 
2450.00 


750.00 


1550.00 


4865.00 


385.00 
125.00 


695.00 


95.00 
125.00 
275.00 


3950.00 
675.00 


$2450.00 


1450.00 


295.00 


495.00 
2850.00 
395.00 


145.00 
975.00 
225.00 
175.00 
125.00 


$ 60.00 
185.00 
115.00 

85.00 
45.00 
145.00 
95.00 
85.00 
45.00 
95.00 
14.50 
95.00 
48.50 
19.50 


$ 185.00 
125.00 
325.00 
145.00 
155.00 


CAMERA MOTORS, 35MM & 16MM 


Mitchell 


110-V, AC-DC variable 
Mitchell, 110-V, high speed 
Mitchell, 110-V, F/lémm high speed 
Mitchell, 12-V, DC variable 
Mitchell, 24-V, DC variable 
Mitchell, 110-V, AC-DC interlock w/door 
Eyemo, 6-V, 12-V or 24-V, DC Specify 
Eyemo, 110-V, AC 
Mitchell, 12-V, w/case (Camera Equip. Co.) 


Cine-Special motors 12-V & 24-V 


Cineflex or Cameraflex, 12-V or 24-V 
Cineflex or Cameraflex spring motors 
Maurer Animation motors 


B&H 2709, Prof. Studio Camera motors 
Akeley 12-V & 24.V 


Acme Animation motor, 110-V 

Wall 12-V & 24-V 

Wall 110-V Synchronous 

B&H Studio camera motor (Fearless) 


$ 335.00 
335.00 
295.00 
335.00 
335.00 
335.00 

55.00 
95.00 
295.00 
85.00 
38.50 
29.50 
295.00 
350.00 
85.00 
295.00 
125.00 
295.00 
275.00 


TRIPODS, HEADS & DOLLYS 


Houston gyro-tripod and head 
Akeley 

Camera Equipment Co. TV heads 

Akeley gyro-tripod & head 

Mitchell 35mm 


late version of 
new 


w/comb 


gear; friction head 
Mitchell baby tripod, new 
Mitchell baby tripod 
Pro Jr tripod & head (Camera Equip. Co.) 
Pr. Jr Hi Hats, new (Camera Equip. Co.) 


Akeley Gyro Bow! Hi Hats 


BAH lémm Prof tripod & head 

Hoefler ball head F/ Mitchell 

DeBrie dolly, heavy duty ($1200.00 value) 
DeBrie tripod 

Akeley gyro-tripod F/ pancake 

Akeley Gearhead tripod w/head 

Akeley baby standard tripod, less head 
Akeley baby gyro-tripod, less head 


Saltzman tripod dolly, Model SOOMBT 
TRH tripod wihead 
DeBrie tripod w/comb gear & friction head 


Houston 


CAMERA ACCESSORIES 


Mitchell erect image 
Mitchell erect-image finders w/adj 
Mitchell combination matte 


viewfinders 

mattes 
box and sunshade 
Mitchell enlarging adapters, new 

Mitchell variable diffusers 
Auricon EIF 20 viewfinders 
Polaroid variable filter, 3" dia 
Heated covers, GE, F/Mitchell, etc 
Wall Comb. matte box & sunshade 


new 


MOVEMENTS 


Cunningham movements, new 
BAH hi speed movements 
B&H silenced movements (Fearless) 
Large stock new Mitchell 35mm and 


l6mm movements at bargain prices 


$ 485.00 
285.00 
375.00 
325.00 

49.50 
32.50 
115.00 
12.50 
49.50 
85.00 
165.00 
250.00 
165.00 
85.07 
185.c0 
45.00 
85.00 
65.00 
175.00 
275.00 


$135.c0 
245.00 
185.00 
47.50 
98.50 
165.00 
10.00 
125.00 
185.00 


$ 185.00 
375.0 
575.c0 


SOUND RECORDING EQUIPMENT 


Blue 


mike preamps, Var 


Seal 35mm recorder 


galvo type, w/2 
Needs servicing 


galvanometer type 


erea 
Auricon lt6émm recorder 
supplies 
Auricon Cinevoice amplifier w/case 
Carter converter 12-V to 110-V 
Auricon AT-80, lémm recorders 
Auricon NR-22 amplifiers 

Auricon NR.24 amplifiers 


Auricon power 


$ 395.00 
285.00 
125.00 
135.00 

75.00 
275.00 
125.00 
165.00 


BACKGROUND PROJECTOR 


Teague rear-proj. w/BRH movement, pedestal, 


high intensity arc, etc, ($12,500.00 value) 


10611 


$3800.00 


Chandler 
North Hollywood, California 


LIGHTING EQUIPMENT 
Frezzo-Lites w/case, charger, reflector, 
bracket. Ptbl. hi-intensity lites for news, TV 
Bardwell studio stand. HD. Holds 3 lights, ex- 
tends 15’, w/casters, floor pins (cost 
$184.00) 

Studio light, 22" reflector, adj. stand: cables 
scrims, case, set of 2 lights 
Olson Croco, 2000-W incand. 18" 

lens 
Cinelite, portable, hi-intens. flood for TV, news 
new 
Dormitzer, 
news, new 


spot, less 


portable, hi-intens. flood for TV 


$ 75.00 


29.50 
59.50 
28.50 
275.00 


275.00 


PROJECTORS, 16MM & 35MM 


Simplex-Acme 35mm sound, arcs or incand 
Simplex 35mm are sound proj., SP 

Ampro |6mm sounds, Strong arc and stand 
Ampro |6mm sounds 

Bell & Howell |6mm Filmosounds 

Victor lt6émm sounds 

RCA l6mm sounds, 25 watt amplifier 


$ 375.00 
495.00 
425.00 
189.50 
195.00 
148.50 
179.50 


Many other 16 & 35 projectors in stock 


Please advise your needs 


PROJECTOR ARC LAMPS 


Peerless Magnarcs, hi-intens, 75 amp 
Strong or Simplex hi-intens, 40 amp 
Sterling Superex hi-intens, 50 amp 


$ 225.00 
175.00 
135.00 


LABORATORY EQUIPMENT 


Neumade film cleaning machines, elec. (spec 
ify 16 of 35) 
Cinex (Cinema Arts) |6mm polishing machine 


Cinex (Cinema Arts) 35mm polishing machine 


Cold vaults f/raw stock, w/compr. & motor 
new 

Film dryer, 8 minute, w 2 H.P. refrig. unit 
new 

He nfeld sensitester, like new 

Art Reeves sensitester 

Stineman 16 or 35 x 200’ collapsible drying 


racks, new 


Morse M-30 16 or 35 x 50° dryer 


$ 185.00 
350.00 
350.00 


185.00 
325.00 
495.00 
275.00 


12.50 
19.50 


FILM PROCESSING MACHINES 


DeBrie Aiglonne 35mm, needs complete over 
haul and some parts 

Morse G-3 8mm, |6mm or 35mm « 100° day 
light tank 

Camera Equip. Co. test strip developer, adapts 
to Mitch. or BAH Mags 

Houston AN-KIA lémm 

Houston K-!A (similar to model I!) 
like new 

Houston |6mm color machine, color, pos, neg 


t6mm 


reversal 
Houston 

minute 
Stineman developing outfits, 200° capacity 
Houston 6mm pos. or neg. machine, all stain 

less steel, like new 
Micro Record 16 & 35 elec. daylight machine 
Patco 16 & 35 elec. machine 
Patco 16, 35 & 70 machine, water driven 
Stineman 70mm processing 

(Also see Laboratory Equip. heading) 


PRINTERS 
Arri 35mm late (list $9000.00), w/punch tape 
light control, like new 
Arri Optical reduction printer, 35mm to 6mm 
Hernfeld |6émm printer, new 
Hernfeld 35mm printer, new 
Schustik 35mm printer 
Stineman 35mm printers, electrically driven 
Houston !6mm printer 


35mm developer. Speeds to 90 


new 


Bivd 


olas, reels, cans, 
mation stands, etc 


ad on page 48 


cases, 


$ 250.00 
25.25 


59.50 
1495.00 


1295.00 
5950.00 


6500.00 
97.50 


695.00 
165.00 
175.00 
175.00 
175.00 


$1950.00 
1250.00 
950.00 
950.00 
750.00 
85.00 
595.00 


For editing equipment, Movi- 


ani- 


see our 
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BARGAIN S in studio 


history! 
: BELL & HOWELL 


35 MM EYEMO CAMERAS 
SINGLE LENS The camera all professional 


newsreel photographers de- 


Model . % pend on for perfect results! 
Rugged, sturdy, durable, 


the leader of the industry. 
































Extremely versatile. Speeds 


8, 16, 24 frames per sec 


3 LENS 
Spider Turret 
Model “Q” 


Open Back and Motor Mount 
2" Bell & Howell Lens 
400-Foot Magazine 

Drive Belt 

Tube Finder 

$75 Titling and ID Unit with Backlighted 


Screen and Lens (Inserts in Lens Mount) 


ond. Comes with straight 
tube viewer and footage 
counter. Designed for quick, 
easy interchange of lenses. 


100-foot film capacity. 





HOLLYCAM PRICE, COMPLETE 
WITH 2” BELL & HOWELL LENS 


od) 





List Price 


Over $500 


List Value Nearly $1600 
WITH ABOVE ACCESSORIES, HOLLYCAM PRICE 





Following items FREE with above Camera only. 





Bell & Howell Quick-wind attachment with each camera 
purchased. $150 value 


Fitted carrying case with provision for camera, lenses 
film, filters, titler, ete. $50 value 


FRE 
FRE 
FRE 








. Titling or 10 wnit, inserts in lens mount, with lens 
s backlight screen. $75 value 
2 
@ Optional Accessories & 
1" Bell & Howell wide-angle lens, $66 value $19.50 
6" Bell & Howell telephoto lens, $80 value 22.95 
10°' Bell & Howell telephoto lens, $170 value 44.50 sls 
Heavy duty Bell & Howell Eyemo tripod, $200 value, new 89.50 The famous Bell & Howell Eyemo 'Q@" camera professional newsreel 
Eyemo handle and leather strap, $6 value 1.65 hotographers rely on to record histo Rugged, sturd ersatile, the 
35mm x 100° daylight load Super XX film 175 Pe eae ’ rd history. Rugged, sturdy, v _ 
Filter for any of above lenses, $8 value 2.25 leader of the industry. Extremely durable. Speeds of 8, 12, 16, 24, 32, 
Sunshade for any of above lenses, $4.60 value 1.95 48 frames per second. Footage counter. Film capacity: 100’ daylight 
Fitted carrying case with room for camera, motor, lenses, film, filters, . . : , 
sunchedes. handle, ofc. $79 value 19.95 load or 400' w/magazine. Camera can be easily handheld for pictures 
Critical thra-the-lens prismatic focuser as illustrated, installed 48.75 at a moment's notice. With accessories, the famous "OQ" produces re 
Camera alignment gauge, list price $75. Our price 29.95 | full , d di Boe I 
Comore meount—pen, tilt ond lech—fer installation in car window or sults comparable to a fully-equipped studio camera. For lenses, motors 
aircraft. Gov't cost, $185. Our price 12.95 and prismatic focusers, see optional accessories list. 
New Eyemo motor with power cable, list $142.00 55.00 
Also available at comparable bargain prices: single lens Eyemos, compact turret 
TERMS: All shipments FOB our warehouse. Net cash A Eyemos ond « huge variety of lenses, including Kinars, Miltars Baltars, Bell & Howells 
order or 25% deposit, balance on deliver . No open ac- Cookes, etc. from the world's largest inventory of professional cine cameras and 
counts, please. SATISFACTION GUARAN EED—AIll equip- equipment Write to us about any cine equipment you need We have it in stock 
ment may be returned within 5 days for refund or credit. at lowest prices 


Most materials offered are from U. $ 


remem §=HOLLYWOOD CAMERA CO. somes 
ik thes and oe o ame, e North Hollywood, California 
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NEW PRODUCTIONS FOR 


“tate of Connecticut 


| mployment Security Div. 


Trans-Sonics, Ine 
Syivania Electric Products. Ine 


Miniature Precision 


Bearings, Ine 


Lnited States Navy 


Ward's Yearbook Calls Film 
“Ambassador of Good Will” 
* “Automotive Ambassador of 
Good Will” is the title complime it 
paid the industrial film in an illus- 
trated report featured in the newly- 
published 19th edition of Ward's 
AUTOMOTIVE YEARBOOK. 

Keying the auto industry's use of 
motion pictures to the film medi- 
um’s use by all of industry, the arti- 
cle surveys activities of major auto 
companies and other organizations 
involved in the automotive film ef- 
fort. 


40 Million See Auto Films 
The article reports that in 1956, 


the two largest auto manufacturers, 


bile Manufacture;s Association. Use 
of the “ready-made” film in training 
and an analysis of “tailor-made” 
film sponsorship cosis are included 
in the Yearbook story. 

Called "Subtle Sales Weapon” 

In a tribute to the medium. the 
Yearbook says: 

“The 


subtle sales weapon. It is sensitive 


industrial film is truly a 


and sensible and wins followers and 
admirers for a business firm in a 
very low-pressure manner. 

“For America’s automotive manu- 
facturers the 16mm motion picture 
is a public relations expert: it is a 
transmitter of production informa- 
tion to sales and dealer groups; it is 


General Motors Corporation and a stenographer that accurately re- 
Ford Motor Company, screened cords and files away engineering 
OU ALITY and dollar for dollar value their lOmm films before a_ total and manufacturing information; it 


4) million is an instructor for empioyee indo 


television. 


are New England Traditions audience of more than 


ate eaten es 
enciesinn ol trination and training; it is a pro 


jn rsons., 
Ford's spectators to 
taled 24,267,455, with 351.276 film 
16,000,000 per 
Motors’ films. 
played 312,000 times in 1956, the 


article notes. 


with an unlimited store of 
ideas and 


world-wide moter 


“Above all, it is a purveyor of 


showings: nearly 


good w ill. 


SOs suw General 


Facts Aimed at Specific Groups 

“Goal of any industrial film is dis- 
Sampling film title lists, the arti- information 
If the mes- 


sage motivates that audience toward 


semination of specifi 
cle describes the promotion il ap to a specific audience. 
proach, television coverage and dis 


tribution operations of Ford, Gen the particular end originally in- 


BAY STATE FILM 


- HosTo | 


PRODUCTIONS, IN¢ 


eral Motors, Chrysler Corporation, 
American Motors, and the Automo- 


tended, the film may be termed a 


SUCCESS, Lad 





16MM FILM 


| He GREATEST 50' EK Mag. Super XX Rev. w/proc 
50’ EK Mag. Super XX Reversal 


MOVIOLAS 


3 for $6.25 Moviola UCS, 35mm pic head & 35mm sound $ 545.00 
3for 4.10 Moviola UDS, 35mm pic head, 35mm sound 675.00 
50’ EK Super XX Negative 3for 1.95 Moviola UKS, 35mm pic head, !6mm sound 475.00 
50° EK Mag Plus X Reversal 3fer 4.10 Moviola UDPVCS, 35mm preview 1250.00 
100’ EK Linagraph Pan 95 Moviola ULPVCS, ltémm preview 1250.00 
200' Kodak Plus X Negative 2.50 Moviola model D, 35mm 189.50 
1 400° EK Super XX Negative 3.95 Moviola model D, new orig. factory boxes 239.50 
in studio history! 1600' No. 3 Eastman Leader 7.00 
EMPTY 50° Mags, U-Reload WO for 4.10 
(Continued from page 47) REELS, CANS, FILM CASES 
35MM FILM - dvi * 
ease advise requirements, giving quantity and sizes. 
100° Dupont Superior | 3 for $4.75 Metal shipping cases, Goldberg and Neumade ff 
Hollywood Camera: 100’ Kodak Background X tach 1.40 ie ; ignite 


All sizes of l6mm and 35mm Fiberbilt ship 


100° Kodak Super XX Each 1.75 ping cases 


EDITING EQUIPMENT 100° Ansco Supreme Each 1.40 


50% off list 





35mm reels and cans 50% off list 
(Also see section titled “Movioles 200° EK Background X Each 1.95 Reel or can lémm x 400° used $ 50 
PY ep EY" ER ID ‘ 3.75 200' Dupont Superior lil Each 2.45 Reel or can !6mm « 800' used 1.30 
uma pping 9 9 ’ ; 200° EK Plus X Each 2.50 Reel or can |6mm « 1200' used 1.45 
Synchronizers, Moviola SYB, 2——35mm sprockets 95.00 , : 
. 400° Ansco Color Indoor Each 43.45 Reel or can l6mm « 1600’ used 1.65 
ynchronizers, Moviola SYD, 4—35mm sprockets 145.00 0 > ‘ 
400° Dupont Superior | Each 4.95 Shipping case !émm x 800 98 
Bell & Howell, l6mm comb. viewer, projector 185.00 , . é 
; 400° Ansco Color Tungsten Reversal Each 48.95 Shipping case lémm «x 1600 1.98 
Griswold splicer, 35mm R-2 16.50 , : ‘PP! . 
: 1000’ Sound Recording, Kodak Each 9.00 Shipping case 35mm x 800° (steel) 1.45 
Neumade measure machine, 35mm, M-37-5 , 
le hub 99.80 1000° Background X, Kodak Each 9.85 
Film cutting table, Neumade 40.00 rood Kodak Plus X or Super XX Sech 13.50 
Ji5mm Neumade Bverweor rewinds (pair 1000 Dupont superior | Mt or IM 12.50 ANIMATION STANDS 
13.50 1000’ EK Fine Grain Duplicating Neg 19.00 
i yo oer int . National Cine Equipment animation stands, 
5mm eumade bench type rewinds pair (list $16,000.00) $3500.00 
| dummy, | gear) 11.25 LENSES 
15mm Neumade dynamic rewinds, geared, w Extremely large inventory of Bell & Howell, Mitchell 
brake: each 14.00 Wall, Cine Special, Arriflex, etc. Lenses of a types MISCELLANEOUS 
Griswold splicer, 35mm "T", new 26.50 
Moviola differential rewinds 85.00 CARRYING CASES Amer. Cinematographer Handbooks ‘2 price $ 2.50 
Neumade 35mm film waxers, new 24.50 SEI light meter (list $170.00) 125.00 
Storage racks, col'apsible, capacity 100 ea Cases for all Mitchell, Bell & Howell, and most other Mole-Richardson mike perambulators 275.00 
36mm reo! 49.50 professional 35mm and lémm cameras and equipment Janette converters 12-V DC—Ii10-V AC 85.00 


Most materials offered are from U. § 


Gov't excess stocks, All equipment not 


10611 Chandler Blvd 


listed at new cr reconditioned is used 


HOLLYWOOD CAMERA CO. 


All im serviceable condition 


North Hollywood, California 
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Does Your Slide Projector Give You Pictures — 
THIS SIZE... . . OR THIS SIZE? 





You probably are restricted to this small size 
because you are using an incandescent projector 
Consequently, you are also restricting the size of 


your audience because of the small picture 


Rinne 
<5) ei= 





If your pictures are big like this (3 times as large and possessing the same picture brilliance as the picture on the right), you must be using a 
Strong Universal Arc Slide Projector. Your audience can be as large as you wish, several thousand if desired, and everyone viewing the 


picture is given a feeling of ‘participation’ in the scene. The picture possesses fine details ordinarily lost in small screen projection 


Are Your Pictures — 
LIKE THIS ........... OR THIS? 


CLEAR & FULL OF DETAIL 


You must be using a Strong Universal 





Arc Slide Projector. Then you have 
sufficient illumination to project pictures 
even when it is impractical, uneconomical 
or impossible to darken the room, or 
where it is desirable to maintain room 


iNumination as for taking notes 


DARK & FLAT 


You are probably restricted by the use 


-_" 
a 








of an incandescent projector 





lf you are concerned with sales conferences, illus THE STRONG ELECTRIC CORPORATION 


The World's Largest Manutact urers of Projection Lighting Equipment 

trated lectures, technical meetings, conventions or 19 CITY PARK AVENUE . TOLEDO 1, OHIO 
slide projectors in schools, churches or hotels, you ) # ease send free literature and prices on the Universal High Intensity Arc Slide Projector | 
should get the details on the Strong Universal Arc ) | would like @ demonstration 

Slide Projector. It projects 3-1/4 x 4 and 2" x 2" NAME 


slides and plugs into any 110-volt A.C. outlet STREET 


CITY & STATE 
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CAMART DUAL SOUND READER 


* 16 of 35mm single and double systems—optical or 
magnetic sound track 
Synchronized to any picture viewer 


Right to left or left to right operation CAMART CAR , 
16 of 35mm Magnetic Mode! $1 85.00 TOP CLAMPS 


16 of 35mm Optical Model $1 95.00 





oad elatbaale weed 
Insure @ steady support 
f 
| CAMART CORE w your Goumred! com Fred Frink to Manage 
DISPENSER ere when stop @ station Van Praag Detroit Office 
Simply attach the dispenser to you wegon or cer platform * Heading up Detroit ofhe es 
wall for keeping plastic lab cores Heavy bronze construc for Van Praag Productions as 
hanc il times 
andy of on Mme tion. Weatherproof. Set new general manager of that 
Plastic-Clear Vue of three $28.00 sales branch is former all 


16" $12.50 American end Fred R. Frink. 


For the past 10 years presi 
Aluminum 


16" $ 9.50 
24" 11.50 
36" 14.50 


w CAMERA MART... 





dent of his own film company 







in Florida, he has an unusual 


background in film media. 








He produced official films 
for the Orange Bowl games 
and Anne rican L . Rion conven 
tions and is a gri nc ite of the 


University of Illinois. 1 


845 BROADWAY (at 60th 4 NEW YORK 23 « Plaza 7-6977 - 








4600 south dixie avenue * dayton 9 ® ohio 





since 1937 OUR TWENTIETH YEAR 


Pi n Walnut 2164 


LARGEST * MOST COMPLETE STUDIOS & LABORATORY IN THE TRI-STATE AREA 


FILM PROCESSING—Negative, Positive, Reversal yr DAILY SERVICE 
* COLOR—B&W Duplicates tr Optical Effects vr Color Masters 
PEERLESS FILM TREATMENT 


TWO LARGE SOUND STAGES * 1,000 AMPS. * OUR OWN BUILDING 


COMPLETE ANIMATION SERVICE xx OXBERRY STAND xx ART DEPARTMENT x HOT 
PRESS TITLES FINEST RECORDING AND RE-RECORDING FACILITIES x MUSIC 
LIBRARY PORTABLE KINESCOPE UNIT xr SERVICES WITH SPECIALISTS FOR ANY 
PHASE OF YOUR MOTION PICTURE PRODUCTION 

REQUEST OUR PICTORIAL BROCHURE AND PRICE LIST 











OUR EXPERIENCE IS YOUR KEY TO SERVICE & DEPENDABILITY BUSINESS SCREEN EXECUTIVE 


James Kingery Elected as a 
Bell & Howell Vice-President 
@ James D. Kingery has been elect- 
ed as a vice-president of Bell & 
Howell Company, Chicago, accord- 
ing to Charles H. Percy, president. 

In his newly created office, King- 
‘ry assumes group responsibility for 
two divisions of the company—the 
‘lectronic products and the profes- 
ional equipment and instrument 
divisions, 

Kingery joined Bell & Howell in 
October, 1955 and has been assist- 
ant to William E. Roberts, executive 
vice-president, since July, 1956. 
Formerly he was vice-president, gen- 
eral manager and a director of Shur- 
hit Products, Inc., Waukegan, an 
automotive ignition parts manufac- 
turing firm. 

His earlier experience includes 
three years as co-owner of a man- 
agement consultant firm, Kingery & 
Garrett in Chicago; five years with 
Teletype Corporation and three 
years with Moser Paper Com- 


pany. Ly 


oo “« . 


DuPont Consolidates Boston, 
New York Photo Sales Offices 
* The Boston and New York dis- 
tricts of the DuPont Photo Products 
Department have been consolidated. 
The consolidation follows the trans- 
fer of Donaldson B. Hurd from 
managership of the Boston district 
to his post as supervisor of the 
newly announced DuPont photo- 
polymer printing plate development 
program. 
The DuPont New York district is 
managed by J. H. Kurtz, Jr. Except 
for Hurd’s departure, the Boston of- 
fice field staff under William J. Can- 
non, sales supervisor, remains un- 
changed. Hurd will be a member of 
the Photo Produc ts sales service 
section, headed by Frederick B. 
Astley. Ld 
Jack Lemmon, Joseph Morton, 
New Wilding TV Managers 
@ Two managerial additions to the 
TV Division of Wilding Picture Pro 
ductions, Inc., have been announced 
by Russ Raycroft, division director. 
Jack Lemmon has been stationed 
in New York City as Eastern man- 
ever of Wilding TV Sales. Joseph 
Morton has been named Midwest 
manager of TV Sales with headquar- 
ters at Wilding’s home office and 
studio-laboratory in Chicago. 
Lemmon formerly was executive 
vice-president of ATV Film Produc- 
tions, Inc. Morton previously was 
with Kling Film Enterprises and 
Young and Rubicam. Pa 
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General Electric Uses 3-D 

to Prime Dealers for Hi-Fi 

* Visual color and depth is used 
to emphasize the full tonal shades of 
high-fidelity sound in a new three- 
dimensional filmstrip produced for 
General Electric’s current sales push 
in the hi-fi field. 

As General Electric began its big 
hi-fi effort, the task of promoting 
the new phonographic models went 
to G. k's Specialty Electronic Com- 
ponent Department at Auburn, New 
York, headed by Vince Mastropaul. 

The assignment, says Mastropaul, 
was to “take our own pitch on hi-fi, 
re-write it and create something 
original and provocative, which 
would excite our salesmen, dealers 
and distributors.” 

Whatever was created for this 
assignment had to be completed in 
two weeks so it could appear at the 
company’s hi-fi sales meeting at the 
Chicago Parts Show—May 18. The 
promotion force figured a filmstrip 
was the suitable medium for this 
trick. They 
around for a fresh approach. Vis- 


particular shopped 
ual Communications, a new organi- 
zation in New York City, was se 
lected for the job. 

Discussing the problem and solu 
tion of the hi-fi promotion, Mastro- 
paul said; 

“High fidelity 
thetic. 


they want reproduction of authentic 


is basically aes- 
People buy hi-fi sets because 
main 


sound, The difference be. 





THERE'S 
NO PLACE 
LIKE 





FOR 
FILMSTRIPS 


COLOR 
AND SLIDES 


The masters make the difference 


FRANK HOLMES 
LABORATORIES INC. 
1947 FIRST STREET 

SAN FERNANDO, CALIF. 

EMPIRE 5-4501 


WRITE FOR BROCHURE 
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tween ordinary sound reproduction 
and hi-fi is the feeling of depth that 
you get with the latter. We wanted 
to express this concept in our sales 
presentation. 

“We wanted to get across the 
idea that hi-fi is something artistic, 
something with a meaning that peo- 
ple feel deeply. And we wanted to 
excite our sales personnel, who are 
used to selling components and basi: 
equipment, with the fact that this 
was different. They would be sell 
ing high quality reproduction of 
sound at a modest price, 

“With the filmstrip Visual Com- 
munications produced for us, we 
have the beauty of the art and the 
illusion of depth through the pho 
tography, plus the synchronized 
musical background, This gives the 
whole thing an extra dimension and 
makes it exceedingly appropriate 
for our particular purpose.” 

According to Charles Donnelly, 
advertising manager of the depart 
ment, G, b's filmstrip was one of the 
hits of the trade show. Judging from 
comments received, the filmstrip ap 
parently touched off the very type of 
enthusiastic response desired. 

The 15-minute filmstrip, Viva La 
Difference, features a dialog be 
tween G. E's “Doctor Hi-Fi” and a 
character who doesn’t dig high fidel 
ity. “Doctor Hi-Fi” 
after Fred Beguin of General Elec 


is patterned 


tric’s hi-fi department at Syracuse 
Beguin is an authority in the high 


fidelity field, lad 


“BA Moon Is Born” Depicts 
Earth Satellite Launching 
* A Moon Is Born, a 4-minute mo 
tion picture report on the firing of 
the Vanguard rocket from which 
will be ejected the first earth satel 
lite, is being sponsored by Interna 
tional Business Machines Corp. 
The film, which is an animated 
visualization of the launching of a 
satellite, will be made available in 
color and black and white prints 
The news-film’s seript and story 
board were cleared by the U.S. 
Naval Research Laboratory. the De 
partment of Defense, the National 
Academy of Science and other in- 
terested government agencies. Pro 
ducer of the picture is Transfilm, 
Incorporated, New York City. 
International Business Machines 
Corporation makes the electroni 


computer which will be used to 


figure each new orbit of the 18,000 
mile-an-hour “moon” in time to 


alert ground stations next in line. 
Such quick computations are neces- 
sary because the satellite flashes 


around the world every 90 min 


ules. Ld 


e 1957 


SERVING AMERICA’S 


Fas FINEST FILMAKERS Fas 


NE WwW F&B FILM REPAIR & SPLICING BLOCK 


SAVE YOUR TORN, BADLY DAMAGED, GOUGED, 
SLIDEFILMS AND MOVIE FILMS, REPAIR AND 
REPLACE TORN OR MISSING SPROCKET HOLES 





—They can now be repaired, speedily, efficiently 
economically and PERMANENTLY—by using the 
F & B Film Repair and Splicing Block in conjun 


tion with the Magic Mylar Transparent Splicing 


Tape $19.95 





HERE'S HOW TO REPAIR BAD TEARS & MISSING PERFORATIONS 





The F & B Film Repair and Splicing Block provides @ solid base registration of the 
sprocket holes so that the Mylar Splicing tape can be applied accurately on both sides 
of the film 

Also, the block is used for strengthening conventional lap splices 
splices 

The upper channel comprises a complete splicing block for '/4 
tape. 

The F & B Film Repair and Splicing Block is made of precision milled anodized aluminum 

The block is completely non-magnetic. Magnetic— 
in perfect safety. 

For schools, colleges, industry, government, film and slidefilm libraries, projection rooms 
for all users of film—the F & B Film Repair and Splicing Block is a prime necessity, made 
available by mass production at the unusually low price of 


ORDER YOURS NOW FOR EARLIEST DELIVERY $19.95 
MAGIC MYLAR TRANSPARENT SPROCKETED SPLICING TAPE 
CLEAN * Self-sticking—no coments required 
DURABLE * Tear strength greater than film 
SAFE * 1/1000" thick 
projector easily 
INVISIBLE * Optical transmission of spliced 


frames unaffected 


ECONOMICAL * No frame loss when repairing torn 


film or perforations 


lémm SINGLE OR DOUBLE PERF. (2640 Frames) $5.00 per 66 ft. ROLL 
35mm SINGLE OR DOUBLE PERF. (1056 Frames) $9.00 per 66 ff, ROLL 


F&B NOMINAR i 


The Fastest Lens in the Worid’’ 


and to make butt 


magnetic recording 


or magnastriped film may be repaired 





passes through 








1 £/0.95 LENS 


FOR ALL 16MM CAMERAS 


tundreds being used successfully by 


Regular Price 
$174.90 


SALE PRICE 
$89.50 


Famous P&B 
SPLIT REELS 


SAME FINE QUALITY at the 
LOWEST PRICES in the WORLD 


Regular SALE 


industrial film producers 
Industrial TV circuits 

Police & Investigation Agenies 
Educational film producers 
Newsreels and TV features 
Army, Air Force & Navy 


@ Engineering, research & development 


TEWE DIRECTORS 
FINDER 


Imported from Germany 
at a New Low Price, F&B 
present the most efficient 
and useful directors view 
finder now available 












In 2 Models—The 35mm model yn scales Price Size PRICE 

f idesr tandard focal length 

from 25mm 40. 200mm and imoge orithican cam: $ 4.50 400 FT. $2.25 
Mask i co t field of vi for wide 

screen ration os follows: ¥:1.75, 1:1.85, 1:2.33, 6.00 800 FT. 3.00 

1:2.55 (CinemaScope). The lémm models cover 7.50 1200 FT. 3.75 

focal lengths from 11.5mm to 75mm 

Price $68.50 includes neck chain and 9.00 1600 FT. 4.50 

leather case. Masks—$3.95 ea., for 35mr 12.00 2000 FT, 6.00 

model = . a — = ALL ALUMINUM NON-MAGNETIC 

Florman & Babb located in the heart of 400 FT. $4.00 1200 FT. $7.50 


the Times Square area is one of the 
nation’s leading distributors and manu- 
facturers of quality motion picture 
equipment. If you need information on 


MITCHELLS, AURICONS 
RENTALS MOVIOLAS, LIGHTS 
equipment call Florman & Babb first for MC ALISTER CRAB DOLLIES 
fast, courteous service. 


Fe FLORMAN & BABB, INC. 


68 W. 45th St., New York 36, N. Y., MU 2-2928 




















Castles in Spain Prove Real 

in Pan American Airways Film 
* Severe and dazzling in a burning 
blue sky, Spain abides in fierce real 
ity, a castle-mountain holding aloft 
the fantastic castles which a passion 
ate, proud and artistic people made 
come true, A land of uncompromis 
ing definitions, where life and death 
and dancing are accomplished with 
a clarity and fervor at which the 
sentimental gasp Spain continues 
to captivate and provoke philoso 


phers and seekers of the unknown 


Travel Via Pan American 

With ite gradual restoration to the 
western power plan, the popularity 
of its flamenco stars and the homage 
paid by American literary and theat 
rical personalities, Spain's status i 
changing from a place to dream 
about to a place to go Van Ameri 
can World Airways, which provides 
quick rides to “pain, is putting more 
dreamers in touch with this tourist 
actuality by way of Castles and Cas 


2h minute 


fanets a new motion 
pieture 

Viewers find themselves inside 
Spain s castles and they see Spanish 
daw inp danced in Spam They see 
the Balearic Islands, the mountains 
of Granada, the streets of Seville at 
carnival time, the religious pageants 
in Malaga They visit a mountain 
top monastery at Montserrat. They 
see the coves of Costa Brava. They 
nee Madrid 

They go to the bull ring. And 
they see the preparatory world of 
the ring—the grazing lands where 
the bulls are raised, the schools 
where ring tactics are taught and the 
auction places where buyers seek the 
best of the stock for the arena 

Distributed on 2 Rental Bases 

Castles and Castanets was pro 
duced for Pan American World Air 
ways by Henry Strauss & Co., Ine 
It will be distributed to clubs, bus 
iness groups, lodges and other or 
ganizations through Ideal Pictures 
Inc. Arrangements for showing the 
film can be made through the ai 
line's oflices by 
“The Corporal Story” Reports 
on Guided Missile Development 
@ The Corporal Story, a motion 
preture on a new Army guided mis 
sile, recently was made available to 
television stations via Association 
Films, [ne 

The rocket powers dl proper tile was 
developed by The Firestone Tire 
and Rubber Company. The surface 
to-surface missile is capable of 
traveling at several times the speed 
The film depicts the 


Corporal’s development and test 


of sound, 


hiring and notes its significance, ® 
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What's New in Sponsored Pictures 





For 
Film Libraries 


SUMMERTIME 
is 
RECONDITIONING 


Time... 


Summer is with us...and your prints 
are out of circulation for a while. So 
this is the ideal time to have them restored 


to good condition through Peerless servicing: 


* inspection and cleaning © scratches removed 
* defective splices remade © perforations 
repaired ¢ curl or brittleness corrected 


Then, thoroughly rejuvenated, your prints 
will be ready for hard use in the fall. 


Send us your prints now 


KERLESS 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, N. Y. 
959 SEWARD STREET, HOLLYWOOD 38, CALIF. 





Masonite Uses 19-Minute Film 
to Promote Remodeling Sales 
* The Big Addition, a 19-minute 
color motion picture, has been put 
to work as a three-ply sales tool by 
Masonite Corporation, Chic ago. 
More than 20 prints of the film are 
in circulation through Masonite’s 
eight division offices across the 
United States. The prints are being 
shown to acquaint lumber dealers, 
builders and consumers with the 
variety of uses for Masonite panel 
products in remodeling and home 
construction, 

In demonstrating Masonite prod 
ucts to dealers and consumers, The 
Big Addition employs the customer 
enlightenment technique: 

The Johnsons live in a housing 
development several years old. They 
have outgrown their home. They 
need a recreation room to take the 
load off the living room and a 
garage where Bill can have a work- 
shop. They consult a lumber dealer 
for ideas and information on build 
ing products. The dealer shows 
them a number of product displays 

Masonite Shadowvent, Pane!- 
groove, Ridgegroove, Underlay- 
ment, Panelwood, Leatherwood. 
Peg-Board, Seadrift, Duolux and 
Marlite. 

At the dealer showroom. Mary 
Johnson picks up a booklet which 
tells of the Masonite manufacturing 
process. The film visits a Ukiah, 
California plant to show this proe- 
ess, 

The lumber dealer takes the John- 
sons to a housing development 
where Masonite products are used 
as siding material. Bill and Mary 
choose Shadowvent for the exterior 
of their garage because it matches 
the siding on their home. 

As the garage is built, the appli- 
cation of Shadowvent siding is 
shown in detail—the ease and speed 
with which the aluminum mounting 
strip is used to apply the siding, the 
use of the joint fastener link and 
wedge and metal interlocking cor- 
ners. The making of the garage 
interior with its Masonite-formed 
workshop and storage areas is 
shown. The Johnsons’ basement is 
transformed into a Paris sidewalk 
cafe-—with Masonite products 

The Big Addition was produced 
for Masonite Corporation by Reid 
H. Ray Film 


Chicago, under the direction of 


Industries. Ine.. 


Clarence Sutton, Masonite’s sales 
promotion manager and Ralph Zuc- 
carello, his assistant. Zuccarello re- 
ports that the film proved very 
popular in the first weeks of its 
availability to salesmen. a) 
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Two-ply visual sales package 


Diamond Match Introduces 


Barbecue Kit With Films 


Sponsor: The Diamond Match Com- 
pany. 

Title: Sel/-Starting Charcoal Bri- 
quets, 5 min., color, produced 

by Sound Masters, Inc. 

* The barbecue season is with us 

again. Time for Dad to get out the 

grill, sharpen his knives, and try 

to get more charcoal in the grate 

Nothing 

like a good charcoal fire to stir up 


than he does on himself. 


gustatory delights, 
Of they 
start, and sometimes Dad will use 


course, arent easy to 
so much charcoal that when the fire 


is going, he’s got enough to barbe- 


: cue a moose, 
Messy. but it was worth it. But 
wait—this film says— that was Jas? 


year. There’s good news for cook- 
out fans now with Diamond Match’s 
self-starting charcoal briquet pack- 


age that not only has just the right 








For 16mm. Film — 400’ to 2000’ Reels 


Protect your films 


Ship in FIBERBILT CASES 
Sold at leading dealers 


Only beor 
original this 
Fiberbilt wr TRADE 

Cases SHIPPING MARK 

CASE 
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amount of charcoal to cook a big 
but is 
pletely sealed and 100% 


meal without waste, com 
self{-start- 
ing. Just light a match, have a beer, 
and the charcoal grill is ready for 
‘ ooking. 

Diamond Match is using this film 
for merchandising with dealers, but 
it was also made, as a package, and 
at the same time, in TV commercial 
segments, via Benton & Bowles, 


Ine. yy 


* © « 


Bell System Promotes 
Hotel-Motel Phone Calls 


Sponsor: American Telephone & 
Telegraph Co. 

Title: The Hotel-Motel Sales Story, 
60 min., b/w, produced by QED 
Productions. 

* There 


the country. 


30,000 hotels in 
56,000) motels 
2,500,000 guest rooms. If every one 


are 


of those rooms had a telephone, and 
worth of calls 
that would be $45,625,000 
worth of business for the telephone 


if they averaged 5« 
a night 


companies, 
like that is 
something to aim for, and the Bell 


A business target 
System companies are doing it this 
spring with a series of sales meet 
held 


their share of hotel-motel business. 


ings coast-to-coast to boost 
The aim is to put a phone in every 
room, and the method is to convince 
hotel-motel owners that telephones 
better for 


tomers and added profits for them 


mean service their cus 
selves. 

After considering various meth 
ods of road-showing, closed-circuit 
TV. ete.. Bell System chose to put a 
complete meeting on film, an hour 


hold 55 


meetings for salesmen in convenient 


long, and simultaneous 
locations throughout the country 
QED Productions shot the film, 
comprising about 18 minutes of ma 
and 
the 


As an aid 


terial prepared by Cellomatic, 
the rest live 
Bell System sales chiefs. 
to quick takes, the company officials 
a -TV device 
which permitted them to speak di- 
Some of the 


Cellomatic semi-animation is accom 


action scenes of 


were prompted by 


rectly to the camera. 
panied by original music sung by 
the popular quartet, the Honey- 
dreamers, hy 
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1425 S$. Racine Ave. + Building No. 2 
Chicago 8, Ill. « HAymarket 1-0409 





\ . e e , 
THL-Animastand... | 
ANIMATION and SPECIAL EFFECTS CAMERA STAND 


Outstanding features which represent the 
greatest value in the low cost field: 








>> + SS SEES SHH 






** 


P inimastand with 


ht G THI 
rise ny TEL-Anima aliding 
tk ALL FOR THE LOW, LOW PRICE OF $2995 oe eee 
Among the recent purchasers are 
Boeing Airplane Co., Wichita, Kansas 
California Institute of Technology, Jet 
Propulsion Laboratory, Pasadena, Calif 
Campbell Films, Sexton's River, Vermont 
Holland-Weqman Produtions, Bulfa'o, N. Y 


Sandia Corporation, Albuquerque, N. M 
Teletects, Inc., New York, N. ¥ 

TV Spot Service, Cedar Rapids, lowa 
UNESCO (Aid to India), Paris, France 
Veterans Administration Hosp 
Viguie Film Productions 


Topeka, Kan 
Santurce, P. A 


Write for ilustrated brochure describing many adaptations of TEL-Animastand 


Department Store of the Motion Picture Industry 


N. 0.8. CINEMA SUPPLY CORP. 


Dept. H, 602 West 52nd St., New York 19—Plaza: 7-0440—Cable: SOSound 


Western Branch: 6331 Hollywood Boulevard, Hollywood 28, California—Phone HO 717-2124 
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Light Touch Gives Dealers 
Fall Tips for Prestone Sales 
* A 66-minute motion picture, You 
Oughta Drain Your Auto in the 
futumn, has been sponsored by 
Prestone Division of National Car 
bon Company 

In a light musical treatment, the 
color film tootles the value of drain 
ing an auto's cooling system in the 
fall of the year 

The comedy presents ils new 
angle on the use of anti-freeze for 
the benefit of Prestone dealers and 
their employees Since most motor 
ists presumably know that the 
should drain their radiators in the 
springtime to get rid of the anti 
freeze and clean the system, this film 
is meant to promote another drain 
ing in the fall before antifreeze is 
added for the winter 

You Oughta Drain Your Auto in 
the Autumn was produced by John 
Sutherland Productions, Ine Lad 
Western Auto Dealers Learn 
Sales Approach from Slidefilm 
* A New Approach to Wizard 
Sales, a color slidefilm, is teaching 
Western Auto dealers how to sell 
the 1957 line of Wizard Refrigera 
tors, a new Western Auto product 

The slidefilm has been seen by 
more than 4.000 dealers and owners 


of Western Auto 


According to reports received at 


A amc mite Store 


the sponsors Kansas City he adquar 
ters, the film is helping dealers to 
yun more knowledge about their 
new product and how to sell it than 
hus bn en vained from any other 
introductory medium 

1 New Approach to Wizard Sales 
combines cartoons and regular pho 
tography to take dealers behind the 
scenes in the planning and produc 
tion of the 1957 refrigerator line 
and to show them a sales approach 
new features 


Produced by Cal Dunn Studios 


based on the product . 


Chicago, the film was planned by 
Joseph G. Betzer and directed by 
Cal Dunn. Seenes were shot in Min 
ne apolis and St. Cloud, Minnesota 
Robert B. Caldwell 
promotion manager, supervised the 


film for Western Auto lad 


and Chicago 


Solar Poultry Houses Shown 
in Libbey-Owens-Ford Film 

* Clucking agreeably at modern 
Madam Hen 


basks productively in her solar 


farm improvements 


poultry house and thinks no more 
of the old coopstead, dark, cold ind 
dead and gone forever 

Solar poultry houses are the sub 
ject of { Place in the Sun, a new 
color motion picture sponsored by 


Libbey-Owens-Ford Glass ¢ ompany 
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What's New in Business Pictures 







ae 
cA (ma 
* Pea 


‘ 
Winning dealer and employee attention with its informal, musical treat 
’ T Prastone nar je Ver ale ) new x-minute rr 
t the Nat | Carbon C tory at left 


"Good 
ldea!.. 


“ 


... And, let’s write for another copy of that Centron bro- 


chure. The sales manager wants to borrow mine . . . said 
now he knew how to solve that sales problem . . . within 
the budget, too! 

Better make it two copies. Our public relations people men- 
tioned they have a situation requiring film that could use 
some good, creative attention—And, with their demand for 


quality . at realistic cost . . . | imagine Centron has just 


what they’re looking for, too.” 


CENTRON CORPORATION 


OFFICES: 105 WARD PARKWAY, K. C., MO. 
9TH AND AVALON RD... LAWRENCE, KANSAS 





Household Finance Filmstrip 

Shows How to Shop Wisely 

* Your Money's Worth in Shop- 
ping, a new silent 35mm color film- 
strip, has been released by the 
Money Institute of 
Household Finance Corporation. A 
companion film to the booklet, 
“Money Management. Your Shop- 


Management 


ping Dollar,” this visual is for use 
in civic and consumer groups, clubs, 
adult education classes. high schools 
and colleges. 

Accompanied by a script to be 
read as the pictures are shown, the 
filmstrip outlines ways to achieve 
personal and family goals with the 
practice of good shopping tech- 
niques, Guidance is offered on the 
planning of purchases, the prepara- 
tion of shopping lists, the choice of 
high quality products. The con- 
sumer is advised on how to decide 
when and where to shop and how to 
pay for purchases. The consumer’s 
part in a democratic society is em 
phasized. 

Your Money's Worth in Shop- 
ping is available to groups on free 
loan for one week. Reservations 
should be made at least one month 
in advance. The booklet, “Money 
Management, Your Shopping Dol- 
lar.” is available for 10 cents to 
cover postage and handling costs. 
Kither or both may be obtained 
from the Money Management In- 
stitute of Household Finance Corpo- 
ration. Prudential Plaza, Chicago 1. 


* = * 


Ricoh Camera Sponsors Film 
on Photographic Techniques 


* A 12!'4-minute color motion pic 
ture on the subject of photography 
is being sponsored by Ricoh Cam 
era as part of the firm’s national 
public relations program. 

Prepared to show the do’s and 
don’ts of amateur picture taking, the 
new film features the Japanese-made 
Super Ricohflex and Ricoh 35mm 
cameras to illustrate simple photo- 
graphic techniques in reflex and 
35mm photography. Problems en 
countered under various lighting 
conditions and with the use of flash 
are covered, 

Writer, director and producer of 
the film is Vernon Delston, Radio- 
TV director of Kameny Associates. 
New York City advertising-public 
relations agency handling the Ricoh 
account. Delston has produced sev 
eral films for Kameny. including a 
documentary entitled, New Japan 
Makes a Camera. He was one of 
two Americans whose scripts were 
chosen to represent the United 
States in a recent World Festival 


held in Japan. nd 
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Colonial Craftsmen Shown 

in Williamsburg Filmstrip 

* How the 18th Century craftsman 
earned his bread is portrayed in The 
Craftsman in Colonial Virginia, a 
new color filmstrip released by Colo- 
nial Williamsburg. 

First in a series on Making a Liv- 
ing in 18th Century America, the 
filmstrip is being sponsored by Colo 
nial Williamsburg as part of its edu- 
cational program. Other filmstrips 
in the series will be Farming in 
Colonial Virginia, Professional Men 
of Colonial Virginia, Trade in Colo 
nial Virginia, and The Citizen 
Soldier in Colonial Days. 

The colonial craftsman was both 
manufacturer and retailer. His way 
of livelihood is reflected in the activ- 
ities of a Williamsburg bootmaker, 
his apprentice sons and other town 
craftsmen——as delineated in the film- 
strips 44 frames. 

The trades of wigmaker, cabinet 
maker, cooper, house carpenter, mil- 
ler, bricklayer, blacksmith, silver- 
smith and gunsmith are shown. 
Craftsmen are seen at work on the 
farms and plantations and in tiny 
urban shops using the hand tools 
and methods of 200 years ago. 

Colonial Williamsburg’s expanded 
filmstrip program will incorporate 
two other series dealing with polit- 
ical life and everyday life in colonial 
America. Independence in the Vak- 


ing has been completed and others 


He FILM UOUTORS 


SPECIALISTS 


in the Science of 


FILM 


Laboratory Services: 


RAPIDWELD Process: 

For Removal of + Scratches 

* Abrasions * “Rain” « Dirt 

* Oil Stains & Other imperfections 
RAPIDTREAT Process 


A preservative to protect 
new film against damage 


Send for Free Brochure “Facts On Film Care” 


For all 16 & 35mm filma 


rapid ; 


37-02A 27th Street, Long Island City 1, N. Y. 
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in the political series will includé 
The Planter Statesmen, The Young 
Washington, The Young Jefferson 
and The Virginia Declaration o/ 
Rights. Cooking in Colonial Days 
is the first of the everyday-life 
series, which will cover town and 
country life. These subjects will be 
photographed in color in authentic 
settings in and around Williams 


burg. Id 


. 


Casing Manufacturer Sponsors 
Food Films for Drive-in Use 

* A color motion picture which 
combines live and animated photog 
raphy to sell hot dogs and other 
food products at drive-in theatres is 
being made available to meat 
packers by Tee-Pak, Inc., 


Tee-Pak manufactures cellulose 


Chicago 


casings and other packaging mate 

rials for meat and food products 
The film has been prepared for 

“National Hot 


Running approxi 


showing in July 
Dog Month.” 
mately 65 seconds, the picture fea 
tures a litthke boy and an animated 
hot dog. It has a music background 
and is lip-synchronized 

Three different tag-on endings are 
available for the film. Two of the 
endings are 8-second trailers in 
which the refreshment stand oper 
ator can add his identification. The 
other ending features the National 
Hot Dog Month symbol. The film 
can be adapted to include individual 
It also can be 
edited and color corrected for tele 


packer identification 


vision use. 

Tee-Pak is making the film avail 
able to packers at $13.00 per 
(35mm) print. I 


* * * 


Oil Heat Institute Film 
Extols Fuel for Homes 
Sponsor: Oil Heat Institute of 


Ameri a 


Title: Housewarming Party, 14\% 
min., color, produced by Dy 
namic Films, Inc. Supervised by 


Film Counselors. Inc 


* On their toes to the root-like pro 
gression of pipelines leading from 
the natural gas fields of Texas, the 
purveyors of fuel oil and oil fur 
naces are stepping up their promo 
tion to convince homeowners that 
no heat is as convenient as oil heat. 

Part of this promotion is the film 
Housewarming Party, which is a 
general exposition of such oil heat 
virtues as its cleanliness, conveni 
ence, economy and safety. 

The association is distributing 


the film through its member com 


panies bad 
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One Call for all You Need 


in 
LIGHTING EQUIPMENT RENTALS 








DOLLIES 


Fearless and 


Raby Panoram 
Dollies 

Crab and 
Western 


GRIP 
EQUIPMENT 


MacTon Turntable 
for Cars and 
Displays 

Mole Richardson 
Boom and 
Perambulator 
Parallels 

Ladders and Steps 
Scrims and Flags 


Dots and Stands 


Write or Wire 
for 
Catalog and 
FREE 
ESTIMATES! 





ANYTIME, ANYWHERE 


For quick service, expert advice 
and one low price for equipment, 
installation and removal, call on 
one of the nation’s largest suppliers 
of temporary lighting facilities— 
Jack Frost. His lighting equipment 
inventory is unexcelled, Below are 
just a few of the many items 
available for quick delivery 


whenever and wherever needed. 


LIGHTING 


Complete M. R. Incandescent Equipment 
M. R. Intensity Arc Equipment 

Dimmer Equipment 250 W-10,000W 
Diffusion 

Scoops 

Reflectors 

Bullboards 

Cable 


PORTABLE POWER 

EQUIPMENT 

AC and DC Generators 15 Amps to 1500 Amps 
(Truck or Caster-mounted) 


Portable Transformers—Dry and Oil 
Portable Substations 










rn, 





JACK A. FROST 


Dept. BS 
234 Piquette Ave., Detroit 2, Mich. 
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AMA’‘s “Even For One” 


(CONTINUED FROM PAGE 37} 


truth, the sense of guilt and fear that 
the boy's mother has created He 
is able to make some suggestions 
and begin help that he hopes will re 
sult in a better relationship between 
Dickie and his mother. He is able to 
give Dickie Wilson a chance to grow 
up unhindered by the psychological 
problems that are his mother’s 

It is, in a sense, a vignette A 
small incident made large by the 
people involved. And yet, within the 
framework of its drama, the film re 
veals the doctor in the varied roles 
that he must play in his relations 
with his patients and the com 


munity, 


Seen by Nearly Two Million 

With Even For One in circulation 
but two months, Sterling-Movies 
U.S.A... the distributor, has obtained 
70 telecasts for the film, reaching 
a conservatively estimated audience 
of 1.764.000 people 


major markets in which the film 


Among the 


has been telecast are New York City 
(WRCA-TYV), Denver, New Or 
leans, Albany, Cincinnati, Bridge 
port, Chicago, Syracuse, Pittsburgh 
Houston and Milwaukee 

It is estimated that the film will 
be telecast more than 300 times be 
fore the end of L957 


audience estimated at over LO mil 


reaching an 
lion people. The film will be given 
a network showing over some 90 
ABC stations this summer Stet 
ling reports that the production 
quality of the film that won the 
Golden Reel Award has been lauded 
highly by TV station film directors 


PR Director Cites the Problem 

Leo Brown has this to say about 
the film 

“We were charged with the re 
sponsibility of promoting a publi 
education campaign on the value of 
diagnostic and medical treatment as 
well as to highlight the importance 
of judgment, sympathy and under 
standing in the practice of medicine 
Appres lating the difhiculties involved 
in transmitting these ‘attitudes,’ the 
film medium was selected as the 
focal promotion 

“Many 


necessary to capture just the right 


script conferences were 


approach and then to drive home 
the punch line from the Oath of 
follow that 
method of treatment which accord 


Hippocrates ‘| will 


ing to my ability and judgment, | 
consider best for my patients,’ 
“From the public and professional 
response, we are conving ed that our 
original purpose has been fulfilled 
in Even For One.” 
Even For One opens up a whole 
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Above: American Medical Association's new film ‘Even For One" show: 


mmun ty role Dr. Austin checks Mike recovery progres 





in slide film recording — 
ESI'means slide rule accuracy! 


Universal's exclusive * Electronic Signal Inserter 
means exact placing and exact timing of the picture. 
Does away with the human element of button push- 
ing. With ESI, slide film pictures change where and 
when you want them to! Designed by Universal's own 
staff of engineers, ESI guarantees perfection in slide 
film production. 

Universal's quality pressings on pure vinylite come in 
five different colors (red, blac ke, green, blue and gold) 
at no extra cost. 

Universal Recorders—home of the finest sound facil- 


ities for transcriptions, slide films and motion 
pictures. 


UNIVERSAL 


RECORDERS 


OF CALIFORNIA, INC. 


He lly Ww 





new method of institutional promo- 
tion for organizations such as the 
American Medical Association. It 
shows a carefully considered and in- 
telligent approach to motion pictures 
on behalf of the client who care- 
fully set his goals and the audience 
reaction that was desired and then 
worked closely with his producer to 
find the best method of attaining it 
Again, the stereotyped film, pro- 
motional or otherwise, has been 
avoided and a highly effective screen 
document effected to the credit of 
client and producer alike. I’ 
~ “ >. 
“Treasure for Your Table” 
Shows Craftsmen at Work 
* Is there still room in the mass 
production age for skilled crafts- 
men? Yes, there is, says a new in- 
dustrial documentary motion pic- 
ture, Treasure for Y our Table, being 
made available on free loan by 
United World Films, Inc. 
Treasure for Your Table, a 27- 
minute color film, supports its as- 
sertion that many true artisans are 
required in this era by depicting 
scenes of the manufacture of silver. 
china and glassware. According to 
the film, the skill and artistry of 
today’s craftsmen are enhanced by 
modern scientific controls in manu- 
facture. 
Traditions That Build Quality 
Sterling silverware made in the 
tradition of the early American sil- 
versmiths of New England is seen 
in production, with glimpses of the 
designing and hand-finishing of dies 
for the table pieces known as Towle 
silver. In Trenton, New Jersey, the 
making of Lenox china is pictured 
from the hand-forming of the clay 
on potters’ wheels to the finishing of 
hand-decorated pieces. China used 
in the White House has been pro- 
duced here since the time of Wood- 
row Wilson. Tableware for many of 
the embassies originated here 
Tiffin glassware is pictured in the 
making—from the mixing of silica 
sand and other ingredients for 
the melting furnaces to the blowing 
of delicate shapes which require the 
fine skill of glass-blowers: jobs that 
cannot be duplicated by any ma- 
chine. Hand-finishing and the cut- 
ting of decorative designs, the final 
steps in the making of glassware are 
recorded, The picture shows ex- 
amples of attractive table settings 
using the silver, china and glassware 
that has been seen in production, 
How to Borrow This Picture 
For information regarding the 
loan of Treasure for Your Table 
write to United World Films, Inc.. 
(Free Film Dept.), 542 South Dear- 
born St., Chicago 5. Yad 
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A classroom teacher wt! 


ra 


Keyboard Shown as Visual Aid 
in Film on Music Instruction 

* Lse of the piano keyboard as a 
visual aid in teaching the funda 
mentals of music to grade school 
students is illustrated in a new 20 
minute, black and white motion pis 
ture produced by Teachers College. 
in collabora 


American Music Con- 


Columbia University 
tion with the 
ference. 
Keyboard Experiences in Class- 
room Vusic Is designed for use by 
elemen- 


pre-service and in-service 


tary teachers, music consultants. 


curriculum consultants and school 


administrators, and other 


The 


rental through educational film li- 


parent 
groups. film is available for 
braries or through Teachers College. 

Besides showing the nature of 
keyboard experienc and proc edures 
involved, the film 
that the 


teacher, with or without piano pro- 


and materials 


demonstrates classroom 
ficiency, can use the piano as an in- 
structional resource rather than as 
an accompaniment instrument only, 
The film indicates the value of daily 
experience with music in the class- 
room in preferen etoa music pe- 
riod scheduled in another room. 
Photographed in a_ third-grade 
classroom, the film shows the use of 
simulated, silent keyboards to en- 
able all members of the class to use 
sight and touch as well as hearing 
while they acquire experience in 
simple harmony, rhythm and music 
reading. Effective techniques for 


the organization of “music time” in 


the elementary school day is demon 
film relates key 
board experience to the total musi 


strated and the 
program of the school, 

In the first sequence, the children 
keyboard in 
singing a familiar song which then 
is transposed to a different key. In 
other keyboard is 


used with the plano, autoharp and 


and teacher use the 


sequences, the 


hells to ace ompany a dance song: as 
an aid in learning a new song, and, 
other 


in combination with 


instru 
ments, to help create a rhythm for 
an Indian dance 

Technical direction of Aeyboard 
Experience s im Music 


Was by Professor Robert 2 Pace ol 


Classroom 
Teachers College, assisted by Pro 
fessor Daniel S. Hooley of the music 
department of Georgia State Col 
lege. A guide booklet supplied with 
the film suggests discussion topics 
and methods of presenting the film 


most effectively to the 


various 
groups for which it is designed. 

In addition to being available for 
rental, prints of the film may be 
purchased from Teachers College or 
the American Music Conference. 
$32 South Michigan Ave.. Chi ago, 
for $75 each. Lad 


U. S. Productions at Work 
on Three Sponsored Pictures 


* United 
begun 


States Productions has 


production on three new 
films. for various clients, to be re 
leased later in the year. 

Holiday Magazine has signed for 
a sales promotion film to run 20 
minutes, in color, and featuring a 
new animation technique developed 
by Rene Bras 

Phelps Dodge Copper Products 
will sponsor a 30-minute color film 
dealing with its new tube mill in 
New Brunswick, New Jersey. 

Health services available to New 
York citizens will be the subject of 
a half-hour film being produced for 
the New York State Department of 


Health Id 





COLOR FILMSTRIPS 
FOR USE IN EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have worked together in producing over 700 color films. If you want 
a complete production or require specialized assistance on any production 
problem, contact Henry Clay Gipson, President 


FILMFAX PRODUCTIONS, ioc. 43, n. v.17, Nn. ¥. 


WRITE FOR FREE BOOKLET: “The David and Goliath of Visual Education” 
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new york - 
los angeles - 
san francisco - 
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telephone 


studios in 
chicago 
new orleans 
baltimore 
houston 
washington - st. louis 





economical - professional 
motion picture production 


film associates 
of michigan,inc. 


15 cabot avenue 


detroit 10, michigan 
2-6200 


luzon 





james e. maclane 


executive producer 

23 years professional 

experience in film 
production 


are you sure you are 
getting the best possible 


film strip masters ? 


You're not when your master is 
merely a copy of the originals. 
An_ IdentiColor makes 
use of the finest qualities of the 
originals, and makes up for any 
Identi 
Color masters correct variations 


master 


deficiencies in them. 


in color density and contrast, 
and compensate for color shift 
in printing—thus giving release 


“|DENTICOLOR 
( LABORATORY 


1104 FAIR OAKS, SOUTH PASADENA. CALIFORNIA 


_ 





prints of exceptional smooth 
ness. 


With color slide reproductions, 
on the other hand, you want 
true copies. We supply 35mm 
color slides identical to the 
original, at the price of ordinary 
Send the 


for literature. 


duplicates. coupon 


biidedddhhtLt Ltt tt LLL 


: " 
. . 
: IDENTICOLOR LABS ; 
$ 1104 Fair Oaks, So, Pasadena, Calif. ¢ 
: Please tell me how te get the best ; 
: possible film strip masters, release ; 
: prints and 35mm color slides H 
My Neme : 
3 Title ; 
: Company ; 
: Address : 
3 City & State ; 
4 ne 
Seeseeceseseeesseeeerssessenseeesencues scccceee 
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ie 


industrial V.P. at Sound Masters 
® John H 
pointed vice president in charge of 


industrial filme at Sound Masters 


Tobin has been ay 


live 

Mr. Tobin has been a produces 
director with the New York produ 
tion firm for several years i” 
Jack Rowles Joins Creative 
Staff of MPO Productions, N. Y. 
®@ Burton | Jack Rowle hea 
joined the creative staff of MPO 
Productions, Ine 

Rowles has been active as a writer 
director producer in motion preture 
and television since 1946. He won a 
Sylvania Award certificate in 1956 
for co-authoring The Long Way 
Home, atv play voted the most out 
standing human interest program 
He also is co-author of 
the feature film, That Night, due for 
release in June 

He entered the motion proture 
held in 1946 to write (for Transtilmn 
Ine.) the Ford Motor Company 
{¢ Hlome series, includ 
ing Men of Gloucester, Pueblo Boy 
wd Southern Highlanders, Other 
credits Vake Way jor 
Youth, for the National Social Wel 
fare Assembly: Wheel Sense and 
Partnership of Faith, for Studebaker 
Peewee for the U.S 
Stale Department IVA Town, for 
the U.S. Army Reorientation Branch 
Fishing in Alaska and Hunting in 
flaska, for Nash Motors; Tarheel 
Wildlife, for North Carolina Wild 


life Resources Commission; Deeci 


of the year 


Imerwans 


incluce 


( orporation 


sion for Chemistry and The Key to 
Soil Structure, for Monsanto Chem 
ical ( ompany Telegram for Amer 
ica, for Western Union: What Makes 
a City Great, for Greater New York 
Fund; People, Profits and You, for 
the American Newspaper Publishers 
Association; and The Man in the 
Doorway, for American Cyanamid 
Company 

Rowles recently wrote an article 
for the SaTuRDAY EVENING Post on 
the lives of three small-animal veteri 
narians in his home town of Cos 
Cob, Connecticut y) 


58 


People mo walk Pict ures 


Nils Asther Named Special Rep 
for Louis Kellman Productions 
® Nils Asther, long-time Hollywood 
itor, has joined the staff of Louis 
W. Kellman Productions as special 
representative The « ompany plans 
to use Asther as coordinator between 
industrial and theatrical markets in 
i campaign to bring added dramatic 
feeling to Kellman films. 

Asther began his career in Swedish 
films, changing to the stage with the 
Swedish Royal Theatre before com- 
America in 1927. He left 
Hollywood in 1947 


ing to 
and since that 
time has been active in television 
(Robert Montgomery, Studio One 
etc.) and in legitimate theatre here 
and abroad. Recently returned from 
ictor-director assignments in Spain 


Asther plans to continue directing 


16mm needs 


DU/ART gives your 16mm negative 


Quigley to Fairbanks Sales 

@ Vernon J. Quigley, formerly with 
Collier's magazine, has joined the 
industrial staff of Jerry Fairbanks 
Productions, California. Quigley 
will specialize in industrial films and 
television spot sales throughout the 
midwest and will have his head 


quarters in Chicago Vy 


Cellomatic Names Sales Chief 
@ Francis C. McCall has been ap- 
pointed vice president in charge of 
sales for Cellomatic Corporation, 
television production and sales meet 
McCall will make 
his headquarters in Cellomatic’s 
New York offices 


general manager of Public Service 


Miami, Florida. B 


ings specialists 
Previously he was 


Television. Ine 





. SPECIAL CARE with: 


RESEARCH IN 16mm PROCESSING... 


Brought about the use of jet spray negative developing 


For the latest technical 


information on how to get 


~ 


the moat from lémm film F 
write for DU/ART’S FREE / 
booklet “The Processing 

of 16mm Film 





; ) for faster 


‘bromide-drag-free’’ results 


CONSTANT LABORATORY SUPERVISION... 
Hourly sensitometric tests to guarantee proper develop 
ing strengths 


and constant chemical replenishing con 


trol assures proper processing for every foot of negative 


/ EFFICIENT LABORATORY ROUTINE... 
/ Every roll of 16mm film receives constant detail atten 
tion — from gamma strip and picture tests to special proc 


easing instructions for your individual negative 


No matter how large or small the job, your 16mm negative 
receives SPECIAL CARE at DU/ART. 


DU/ART FILM LABS, INC. 


245 West SSth Street, New York 19, N.Y. 





John E. Parrott 


Parrott Heads Merchandising 
at Wilding-Henderson, Inc. 
@ John E. 


pointed to the newly-created post of 


Parrott has been ap- 


director of merchandising and sales 
Wilding- 


Detroit. national 


promotion programs of 
Henderson. Ire 
sales promotion and training organi- 
zation, according to Lang 5. Thomp- 
son, president. The new position 
was established to expand and ex- 
pedite the company’s program plan- 
ning and merchandising activities, 
Thompson said. 

Previously, Parrott was with the 
Ford Motor Company. During the 
last six years, he served in various 
executive capacities in the sales de- 
partment of the Ford Division, most 


recently as car sales promotion 


manager. at 


Low Heads Sales for Lawrence 
* Robert 


Inc. has appointed Martin Low to 


Lawrence Productions. 


the post of vice president in charge 
of sales, 

In this capacity, Mr. Low will co- 
ordinate the activities of the com- 
pany s main headquarters with its 
Grantray- 
Loucks 
\ Norling Studios, Inc.; and Pin- 


toff-Lawrence Productions, In Mr. 


branches and affiliates: 


Lawrence Animation. Inc.: 


Low will also act as liaison between 
the producer's operations and ad- 
vertising agencies 

The appointment follows a series 
of expansion moves designed to 
offer one-stop film service under a 
single corporate roof, Ly 

“ P 

Directs Filmack TV Sales 
@ Appointment of Ted Liss as direc- 
tor of creative television sales has 
been announced by Filmack Studios, 
Chicago. Liss has experience in 
television production and advertis- 
ing. As a CBS-TV staffer, he cre- 
ated, directed and produced shows 
and commercials in Chicago and St. 
Louis. More recently, he has worked 
as an agency writer and producer 
on such accounts as Helene Curtis 


and Bulko Gas. I 
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John Holmes Is Sales Manager 
at Roger Wade Productions 


@ John Ek. Holmes has been ap 
pointed sales manager of Roget 
Wade Productions Irv 

Holmes formerly was vice presi 


dent in charge of sales of the Auto 





matic Projection Corporation and 
a district sales manager of Viewlex 
Inc. He was with NBC for 15 years 
in recording. radio and television Lt 


Charles Hundt Named Producer 
at Theodore Productions, Inc. 
@ Charles J. Hundt has joined 
Productions. Ine... New 
York, as executive produ er 

Mr. Hundt has been associated 


with several film companies anid 


| he odore 


has produced over 100 industrial 
films in the past years. He will 
make his headquarters at the 730 
Fifth Avenue office of Theodore 
Productions. 

At the same time, Rex Marshall 
president of the company, an 
nounced the appointment of Joseph 
Manduke as production manager 
Mr. Manduke has recently been as 
sociated with Jack Berch Produc 


tions and with Sarra, In Ld 


Mihan, Eddy Join Wilding 
Editorial Staff at Cleveland 
@ Addition of Robert G. Mihan to 
the sales staff and Junius Eddy to 
the editorial staff of the Cleveland 
Sales District of Wilding Picture 
Productions, In has been ar 
nounced by Dean Coflin, district 
manage 

Mihan is known in Cleveland fo 
his work in sales consultation and 
the deve lopine nt of sales and service 


He will ‘ ill on 
Ohio firms ind help develop visual 


training programs 


programs as an aid to better com 
munications and improvement of 
professional selling techniques 

kiddy. former theatre director and 
television writer, is the author of 
a civil defense play which appeared 
on Kraft Theatre recently. He also 
was playwright in-residence and di 
rector of dramatic production at the 


Karamu Theatre 


professor of dramatics at Baylor 


and was associat 


University in Waco, Texas Ld 


Three Exec Appointments 

Announced by Fred A. Niles 
« Three executive 
have heen announced by bred \ 
Niles president of Kred A Niles 
Productions, In 
Hollywood. 


appointed vice-president in charge 


appointments 


of Chicago and 
Louis Kravitz has been 
of sales Thomas R. Ryan has been 
appointed vice-president in charge 
James Magee has 
been named { reative dire clor 
Kravitz will head the Niles sales 
staff in Chicago. He has been with 


the studio for one year 


of production 


Previously 
he was associated with Lewis and 
Martin Films, Ine.. and Filmack 
Studios, both of Chicago. Ryan has 


been production manager I 
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CAESAR-SALTZMAN 


Special Effects Optical Printers 
and Animation Equipment 


e ANIMATION 

e TITLES 

e STILLS 

e CARTOONS 

e TRICK PHOTOGRAPHY 


e INDUSTRIAL MOTION PICTURES 

e EDUCATIONAL MOTION PICTURES 

e TV MOTION PICTURES 

e ENTERTAINMENT MOTION PICTURES 
















ANIMATION AND SPECIAL 
EFFECTS CAMERA STAND 
Model No. 111-8 


An intelligent approach to today 





problen of TV commercial It 
made to serve the multiple tasks of 
the animation field to take angl 
shot ind zoom matching zoom 
spinning, a vell as countle other 
photographic requirements. We man 


ufacture a complete range of 


and 


OPTICAL PRINTER FOR 
SPECIAL EFFECTS WORK 


Will print 4 times 
4 times enlargement in one 
continuous zoom. Complete au 
tomatic focus. Many combina 
tions of movement and optical 
effects available 


reduction to 





WRITE FOR COMPLETE LITERATURE 


eqraphic Cavipment Since 1990 


AN. INC. 


CAESAR MANUFACTURING. INC 


J.G. SALTZ 


SALES DISTRIBUTORS for 


480 Lexington Avenue, New York 17, N.Y 














(CONTINUED FROM PAGE 4 


Your buide to NAVA Exhihitors: 


Rapid Film Technique, inc. 


bi0Z itn t 
Long Island City 1, N. ¥ 
Exhibiting: film 


weld proce for removing scrate 


Personnel: Jack Bernard, H. Lilo 


J. Gober, Syd Dash, M 


Sernard 


Reeves Equipment Corp. 

10 Kast 52nd St 

New Yor} 2,N y 
Exhibiting 


Tandberg peaker vatem 


itillo, R. R ! 


Personnel: Don Civ 


Reeves Soundcraft Corp. 
10 Kast 52nd St 
New York 22, N. ¥ 
Exhibiting: Soundcraft magne 
rding tape 
Personnel: T. J 
ett 


Sarkes Tarzian, inc. 
Ik. Hillside Dr 
Bloomington, Ind 
Exhibiting: 1000 watt 50 slide a 
matic slide projector 


Personnel: B. Presti 


Wm. Schuessier 
61 W. Superior 
Chicago 10, Ill 


St 


Exhibiting motior picture 
hipping case 
Personnel: H. Schuessler 


PAT 


VARIABLE SHU 





treated with Rap a 


Dempsey (, }’ Is 


™. ROYAL 


Smith System 
Manufacturing Co. 
412 Ontario St. 8. E 
ne Minneapolis 14, Minn 

Exhibiting: portable Shado scree: 
ymplete A-V Library file, ec 


rlabie cabinet and projectio 


moina 


Versonnel: H. EF. Hyland, L. J. Peder 


landberg tape recordet 


Society for Visual Education, 
“uv Inc., Ampro Audio-Visual 
Division of $.V.E. 
1345 Diversey Pkw 
Chicago 14, Ill 


Exhibiting: filmstrip and slide proj 
ind defilm proj micro proj 
" filmatrips, 2x2 slides and accessorie 
lOomn ound pro tape recorder 
i ind acce re 
Versonnel: John C, Kennan, R. J 


Kohl Walter Johnson, Jame S 


row? Peter Anderson, Elgin Woll 
man, Kdward Skipper, Don Parsor 
Jearvee Vickntee, V. Wejmar 
uto 
Spindier & Sauppe 
201 Beverly Blvd 
Los Angeles 57, Calif 
Exhibiting: continuous automatic 
x! and ,i4xZ lide projection 
film equipment 


Personnel 
man A 


(,eorge \ 
auUppe 


Sauppe, Nor 


PHOTO 


US EUS 


Squibb-Taylor, inc. 
1213 S. Akard 
Dallas, Tex 
Exhibiting: Taylor spotlight opaque 
projector and accessories 
Personnel: ( 


lif Squibb, Jody Damron 


Standard Projector & Equipment 
Co., Inc. 
7106 Touhy Ave 
Chicago 31, Ill 
Exhibiting: complete line of 
tors for filmstrips & 2x2 slide 
beaded & 


projec 
s, film 
ilver 


trip previewer 


creen 


Kilday 


Personnel: Pat J 


The Strong Electric Corporation 
87 City Park Ave 
Toledo l, Ohio 

Exhibiting: Trouperette 

Universal are slide 


potlight, 
projector 


Personnel: A. J. Hatch 


Sylvania Electric Products, Inc. 
1740 Broadway 
New York 19, N. ¥ 
Exhibiting: projection and 
flash lamps 


photo 


Personnel: Richard B 
Cha Massman, Ruth I 


Martenson, 
Munder 


Note: 
NAVA 
page 45 


details on admission to the 


Trade 


Show are 


given on 


Featuring NEW ACCESSORIES:— 


Variable speed motor 8-80 f.p.s. w Tachometer 
— use on batteries or AC house current. 


Trigger release — shoulder brace 
Matte box for standard filters. 


Variable Speed Motor 


Matte Box 


78 WEST 47th ST. 
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PATHE WEBO M with 1” £1.9 Berthiot Cinor $449.50 

PATHE WEBO M with 1” £1.9 Berthiot Cinor 
3” #3.5 Bert. Cinor; 10mm f1.9 Bert. W.A. 

Battery Pack with Leather Carrying Case 


For Full Details see your dealer or write to 


, NEW YORK 36, N. Y 





Technical Service, inc. 
30865 Five Mile Rd 
Livonia, Mich 
Exhibiting: TS! DeVrylite, 
Suitcase and Mov 


ound motion picture 


Duolite 
iematic 16mm 


projec tor 


Personnel: Pau! E. Ruedemann, Geo 
G. Collins, E. H. Lerchen, Howard 
Tennant 


Television Associates of 
Indiana, Inc. 
E. Barker Ave 


Lakeland, Michigan City, Ind 
Exhibiting: continuous film maga 
zines, tape magazines and projec 
tors; rear projector daylight screens 


Personnel: W. C. Eddy, Jr 


* 


Television Equipment Co. 
161 E. Grand Ave. 
Chicago 11, Ill 
Exhibiting: 
circuit television, ColorTran 
Kinevox 
cameras, 


closed 
lighting, 
Auricon 
, film edit 


Diamond power 


sound equipment, 
Arriflex cameras 
ing equipment 

Jack Behrend, Fred Voss, 


tJehrend, Sam Stone 


Personnel: 
M.A 


Transvision, Inc. 

160 North Ave. 
New Rochelle, N Y 
Exhibiting: TV classroom 


receiver, 


complete TV closed circuit system, 
teaching aids in electronics 
Personnel: Herbert Suesholtz, Elmer 


Andrews, Terry Milicia, Joseph 


Grossi 


597.00 
295.00 
85.00 
37.50 





















































United World Films, inc. 
1445 Park Ave. 

New York 29, N. Y 
Exhibiting: Castle films, feature en 
tertainment movies, educational! 
films, government films for school 
and industry, sponsored free films 
Personnel: Murray Goodman, James 
Franey, John Desmond, Art Hahn, 
Frank Mannarelli, A. Karpinski, 
Richard Hanisch, Lou Chiecki, Leo 
Guelpa 

Universal Screen Co. 

530 Main St. 

Clinton, Mass 
Exhibiting: a lenticular projection 
acreen 
Personnel: E. F. Johnson, W. T. Sny 
der, Drayton Church 


V-M Corporation 
Park & Fourth 

Benton Harbor, Mich. 
Exhibiting: tape recorders, tape 
decks, manual players, changers, 
speakers 
Personnel: C. S. Stevens, G. R. Mil 
ler, Joe Searfuss, Jim Fitzsimmons, 
M. B. Cain, Bob Fissell 


Vertical Blinds Corp. of Amer. 
1936 Pontius Ave. 
Los Angeles 25, Calif 
Exhibiting: vertical venetian dark 
ening blinds 


Personnel: Oscar Lee 


Victor Animatograph Corp. 
P. O. Box 112 
Plainville, Conn. 


Exhibiting: Victor 16mm sound mo 


tion picture projectors, silent 16, 
Magnesound, Magnascope, 1600 are, 
Vidoscope anamorphic lens, splicers, 
editors and viewers; Victor mobile 


projector stand 
Personnel: K. Spelletich, Jr., S. G 


Rose, Morris Schwartz, H. O. Jones, 
A. J. McClelland, Hy Schwartz, W. 


E. Kellogg, Jack Stine, Al Brang 


wynne, Warren White, Jack Lewis, 


Mort Goldberg 


Victorlite Industries, Inc. 
4117 W. Jefferson Blvd 
Los Angeles, Calif 
Exhibiting: Visualcast daylight over 
head projectors and materials 


PROFESSIONAL 








Personnel: James J. Fitzsimmons, 
Robert J. Brady, Ralph W. Siegel 


Viewlex, Inc. 
3501 Queens Blvd 
Long Island City 1, N. ¥ 
Exhibiting: filmstrip, slide & film 
strip, soundslide projectors 
Personnel: M R. Abrams, Ben 
Peirez, Bill Dwinell, Russ Yankie 


Wallach & Associates, Inc. 
1589 Addison Rd 
Cleveland 3, Ohio 

Exhibiting: storage equipment for 
tapes, discs and films; accessories 
Personnel: Charles D. Wallach, At 
thur Wallach, Mrs. Arthur Wallach, 
C. Larry Oliver, Albert Tengler 


Webcor, Inc. 
5610 W. Bloomingdale Ave 
Chicago 31, Ill 
Exhibiting: tape recorders, high fi 
delity fonografs 
Personnel: Chas. W. Markham, H. R 
Letzter, C. Dwyer, L. Burdick, M 
Jensen, Geo. Hincker, Geo. Simkow 
ski 


Westinghouse Electric Corp. 
Lamp Division 
1 MacArthur Ave 
Bloomfield, N. J 
Exhibiting: new projection lamps, 
including demonstrations of Focu 
Lok based Blue Top _ projection 
lamps, and Xenon (short-are) pro 
jection lamps 
Personnel: W. R. Wilson, M. 5S. San 
craint, R. L. Allen, R. D. Reynold 


Wheelit Sales Company 
2223 Albion St 
Toledo 6, Ohio 
Exhibiting: projector tables, tran 
portation carts and photographer 
carts 
Personnel: J. K. Campbell, Georg: 
H. Gruber, Clara Gruber, Emily 
Campbell 


World Wide Pictures 
P. O. Box 2567 
Hollywood 28, Calif 
Exhibiting: religious motion picture 
and sound filmstrips 
Personnel: tjrunson Motley, Dich 
Ross, Dave Barr * 


| MATTES © INSERTS © FADES ® DISSOLVES 


WIPES © SUPERIMPOSURES 
MOTION PICTURE & TELEVISION 


OPTICAL EFFECTS 
35mm & 16mm 


& CINEMASCOPE 


B & W or Color 


SPECIALIZED TITLES 


Ray MERCER & CO. 


ESTABLISHED 1928 


PHONE OR WRITE FOR SPECIAL PHOTOGRAPHIC 
OPTICAL EFFECTS CHART & INFORMATION 


4241 NORMAL AVE., 
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COMPLETE SERVICES TO PRODUCERS OF 16mm 
MOTION PICTURES, 35mm SLIDE FILMS AND SLIDES 


Pre-production Planning 





Research and Script 


Photography, Studio and 
Location 


Processing 
Edge-numbered Work Prints 


Sound Recording and 
Rerecording 


Editing and Matching 
Titling and Animation 
Release Printing 
Magna-Striping 

Slide Film Animation 
Slide Duplicating 


Vacuumating 


| Film Library 


GEO. W. COLBURN LABORATORY INC. 


164 NORTH WACKER DRIVE + CHICAGO 6 
TELEPHONE DEARBORN 2-6286 
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SELECTROSLIDE GIVES YOU ACTION 


The long list of nationally-known firms who 
use SELECTROSLIDE automatic-projectors in 
their sales training — selling —and public 


relations programs is growing constantly. There 
MUST be a reason 

From the JUNIOR to the STANDARD to the TWIN 
SELECTROSLIDE nothing beats them, built with more 
than 32 years of experience, to out-perform and 
out-last all others. Why not ask the firms who use 
them 


ALL SELECTROSLIDE automatic-projectors are 
TURBINE-COOLED; Operate with push-button 
remote control, or automatically; Will run con 
tinuously and automatically for long periods 
without attention; Available with various focal 
length lenses from 2 to 10 inches; Interchange 
able magazines accommodate from 16 to 96 
slides 
SELECTROSLIDE is the ‘‘diamond”’ of fully-automatic 
projectors...nothing finer...nothing more enduring 
and there is a SELECTROSLIDE to fit your projec 
tion needs. Contact your local Audio-Visual Dealer 
for demonstration or rental of SELECTROSLIDE, or 
consult us 
















STANDARD 
SELECTROSLIDE 





Miustrated literature available JUNIOR 
"’ — ne cost or obligation 


aes | 





Spindler & Sauppe «1:00 


2201 Beverly Bivd Les Angeles 57, Calif Phene OUnkirk 9.12768 
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Above: |! Victor Mixer M 


Ound unit mare ple naqne? 
film recordina ar i} playpacr } 
Vie tor lomr p? ] 

tors (ste ry ‘ nw 


Victor Mixer Magnesound Units 
in P. duction at Kalart Plant 
* Victor Animatograph Corpora 
tion, now alhliated with The Kalart 
Company of Plainville, Connecticut 
Mixer Mag 
nesound units are be ing produ ed iy 
Kalart’s plant 

The Vietor Magnesound Mixer i 


an attachment which facilitates mag 


has announced that it 


netic film recording and playback 
on all Vietor 


proper tors 


lOmm optical sound 
making it possible to 
record voice and music simultane 
ously Separate microphone and 


phonograph volume controls pro 
vide versatility of volume selection 
bringing up musie with voice face 


under or voice with music fade 
undet 

Magnesound recordings will last 
the life of the film or they can be 
erased and 
film track 
the Mixer 


rriagenetie sound drum tie orporating 


recorded on the same 
Major 
Magnesound 


components ol 


include a 


separate res ord playback and erase 
heads, a mike and an amplifier 
The Mixer Magnesound drum is 
intere hangeable with the Victor Pro 
jector’s optical sound drum and i 
connected to the magnetic amplifie I 
The Mixer Magnesound amplifier is 
in turn, interconnected with the pro 
jector amplifier, In use, magnetic 
stripped single or double perforated 
film is placed over the usual thread 
ing route, and the projector is oper 


Re« ord 


ip and playback are accomplished 


ated in the usual mannet 


as the film runs through the projec 

tor 
Mixer 

on LOO mil magnetic stripped film 


Magnesound does its job 


and on optical sound film with a 
half-track, or 25 
stripped double per 


0 mil magnetic 
mil magnety 
forated silent film. Recording can 
be made at either 16 (silent speed) 
ol 24 


sere ond, Ved 


(sound speed) frames pet 
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New AUDIO-VISUAL Equipment 


Recent Product Developments for Production and Projection 


Cinekad Mike Boom Features 
internal Directional Control 

@ A new collapsible, portable micro 
Model “Miracle.” has 


been announced by Cinekad Engi 


phone boom 


neering Company, New York City. 
lh signed for 


television use, the new 


motion picture and 
boom fea 
tures an internal directional mike 
control which affords a full 360-de 
yree turn of the instrument, 
The “Miracle 
maximum length of 18 feet and is 


strutted to 


boom extends to a 
support the heaviest 
microphones, The five-foot 


Linch rubber-tired 


elevated to a 


wheels nal can he 





height of 10 feet. 


stand and 


Total weight of 
boom is 48 pounds 
(counter weight included). 
Additional 
“Miracle” mike boom can be ob- 
Cinekad 
neering Company, 763 Tenth Ave., 


New York City, New York. Vd 


information on the 


tained by writing kngi- 


+ " “ 


Robovision, Tape Record Unit 
Projects Sound Slidefilms 

* Robovision, a new automatic tape 
recorded sound slidefilm projection 
unit, has been introduced by Oakton 
Engineering Corporation, Skokie, 


Illinois, 


The unit is self-contained 


ANNOUNCES 


a new concept in developing film 





Eliminates fi 


from 
START T 
p EXCLUSIVE OVERDRIVE FIL 


Im breaks, scratche 


oO FINISH 


M TRANSPORT SYSTEM” 


s and static marks. 


in 
Footage remains constant 


a NO FLOATING ELEVATORS sistent development from roll to 


t all times, © 


all tanks a bling sensit 


roll, and ena 


p> ONLY FILMLINE BRINGS YO 


SYSTEM 


both heating 


NOW —with a FILMLINE Processor 


even an amateur can produce top 
quality footage. Just load the ma 
chine—"‘flip the switch and walk 
away”’’—FILMLINE Controlled 
Processing does the rest. Choose 
from 14 standard models. All 
metal construction with heavy 
gauge, heliarc welded stainless 
steel tanks. Custom models built 
to specification. Write today for 
full information 





FILMLINE CORP., Dept. BJU-57 MILFORD, CONN. 


nsuring con 
ometric contro 


Automatically 
and cooling of al 


| to be easily maintained 


WU THE “TEMP-GUARD” 


rol for 


cont 
maintains temperature 


\ chemical solutions. 


Wustrated: Model R-15 lémm 
Reversal & Negative-Positive 
Processor. Variable speeds to 
1200 ft. per hr. From $2795.00 


Mirs. List Price Subject to Change 





RECENT FILMLINGE INSTALLATIONS 
Atomic Energy Comm. + Bell Aircraft 
* Du Pont + GE. + LBM. + Union 
Carbide + United Aircraft « U.S.N. Re 
search Lab. + UL S. Senate « UN + 


*Pat. Pending 








with a built-in screen. It can be 
set to cut off automatically at the 
end of a film or it can repeat itself 
continuously. 

Though Robovision can be util- 
ized in many situations which call 
for slidefilm presentation, it appears 
to be especially suited to sales activ- 
ities. Compact and easily operated, 
the unit could be used in sales 
training, as a salesman’s visual aid, 
or as a continuous sales display. 

The heart of Robovision is its 
Robotape device. Robotape is a 


patented automated tape player that 





Here the new Rot v elf 


ntained ind jet 


features subsonic action signals, As 
the announcer describes the slides, 
the inaudible tape signals advance 
the film, Robotape is manufactured 
by Oakton 
tion, 


Engineering Corpora- 

Both tape and film are in continu- 
ous loops, so there are no records 
Robo- 
vision carries LILO slide pictures, 
9x12”, in black/white or 


Tape ( artridge Ss can carry up to one 


to cue, no films to rewind. 
color. 


hour of recorded sound. 

The unit can be placed virtually 
anywhere for viewing convenience. 
The operator pulls out the cord, 
coupled to an internal automatic 
rewind reel, plugs it in and pushes 
the starting button. Picture brilli- 
ance eliminates the necessity for 
turning out lights or pulling shades. 


Robovi- 


sion may be achieved through use 


Complete flexibility of 


of one or more auxiliary loud- 
speakers acting as a public address 
system, or through one or more 
telephone-type handsets for private 
listening. 

Standard, single frame, strip-film 
proportioned photographs (3 units 
high x 4 units wide) can be shot 
by any local photographer in black 
and white or color. These, plus 
script, are all Oakton Engineering 
needs to supply a ready-to-operate 
Robovision package. Or any sound 
slidefilm studio can do the job. 

Robovision has a 9x12” Polacoat 
300-watt. 


lamp, a | 


fan-< ooled 


focal 


Lenscreen, a 


projection 
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length lens, a built-in speaker with 
external speaker jack and a 21x2] 
x!1” case. The unit weighs 36 Ibs. 
It has a carrying handle, a retract 
able line cord, and a receptacle for 


remote start and/or remote film 


advance Ld 





Versatile Accessory Line Is 
Offered With Pathe Cameras 
* A new line of accessories is of 
fered buyers of the Pathe lOmm 
camera by Royal Photo Distribu- 
tors. Said to offer the commercial 
filmer versatile professional equip 
ment at reasonable cost, the new 
items include a 6-volt variable speed 
motor, operating on batteries, ar 


AC) unit and battery charger. a 


tachometer, matte box and a trig- 
ger release with shoulder brace. 
Pathe 16mm accessories also in- 
clude time-lapse equipment, syn 
chronous motor, bellows for close- 
up work and for the use of still 
camera lenses and microscope adap- 
ters. For further details, check your 
local camera dealer or write to 
Royal Photo Distributors. 78 W. 
47th Street, New York 36, N. Y. Lad’ 


BUYERS READ BUSINESS SCREEN 


Burke and James, Inc. Issues 
‘57 Photo Equipment Catalog 
* The new. revised 59th annual 
Burke and James Photo Equipment 
Catalog now is available to protes 
sional and amateur photographers 
The Burke and James catalog (No 
157M) contains 104 illustrated 
pages giving details on some 2.000 
photo units including equipment 
used in industrial and scientifiy 
work. Information is provided on 
lenses ranging from ‘'y-inch to 72 
ime hes. 

The B & J Catalog may be ob 
tained without charge from Burke 
and James. Inc., 321 5S. Wabash 
Ave, Chicago 4. Wad 
Cinema Research Corp. Moves 
to Larger Hollywood Quarters 
* Cinema Research Corporation, 
optical and special effects firm, has 
moved to larger quarters at 716 N 
La Brea Ave., Hollywood 38, The 
new location provides several thou 
sand additional square feet ol space 
for current and future expansion 
and a commodious parking lot 

According to Hal Scheib, presi 
dent of Cinema Research, the fa 
‘ ilities make possible anew secreen 
ing room, studio space for motion 
picture insert photography and 
more area for the printing, editing 
and other departments of the firm 
Additional printers are on order for 
delivery later in the year Ld 
Caldwell Handling Dage Units 
* Caldwell A-\ quipment Lo 
Ltd.. Toronto, Ontario, Canada, has 
been appointed to handle Canadian 
sales for the Dage TV Division of 
Thompson Products. The Dage Di 
vision manufactures camera and 
studio equipment, Caldwell’s pro 
duction division may purchase some 
of the Dage equipment immediately 
for their own use lad 





Each year since we began 


Buyer's Guide to 
Audio-Visual 
Equipment Coming 


producing our distinctive x yi. \957.58 Annual 


TYPE TITLES 


sSuyers Guide to Audio 


Visual Projection Equip 


we have served an ever- "°"! *"¢ \owore 


will be a featured part 


increasing number of the of the nex issue of 


world’s leading producers 
There must be a reason ! 


KNIGHT STUDIO 


159 East Chicago Avenue, Chicago 11, Illinois 


Business SCREEN, Com 
plete details on all types 
of motion and slide pro 
jectors, screens film 
storage and 
shipping accessories will 


he included. bel 
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the Southwest 


JAMIESON 


film company 


producers of 
outstanding 


@ DOCUMENTARY 
@ DRAMATIC 
@ FULLY ANIMATED 


films for 
business & industry 
for over 40 years 


38625 BRYAN + DALLAS «+ Phone TA 3-81686 


FIRST in Audio-Visual Communications: BUSINESS SCREEN 


Get Your Message 
To Any Size Audience... 


with this POWER-PACKED “PACKAGE” 






NEW 
1000 


WATT 
PROJECTOR 







HI-POWER 


auditorium 
SOUND 
UNIT 






orporation Dept BS- 67 


DuKare ag Charles, ‘WMinols 





“DuKane 


the proven name in 
audio-visual devices. 


Since 1922 
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@ MOTION PICTURES 
@ FILMOGRAPHS 
a) ee 

@ SLIDES 

@ TRAINING COURSES 

@ TRAINING GUIDES 

a 9 


@ TV COMMERCIALS 


Depicle films. 


254 WEST 54th STREET, N.Y.C 
COlumbus 5-7620 











Things to think about 
when you buy — 


Sound Slidefilm 
Machines 


Can you get replacement needles, tubes 
and lamps easily? 


Will you have to pay excess fares on 


planes? 
Must you have a shipping container when 
you ship from meeting to meeting? 
ls everything in one case? 
These points add up. 
Our machines are perfect 
on every point. 


Mc CLURE 


1115'2 W. Washington Boulevard 
CHICAGO 
Phone: CAnal 6-4914 








MEDICAL EDUCATION TO AID MANKIND 


15 Countries Send Films to 
int'l Medical Film Exhibition 


MERICAN doctors were afforded a rare 
~~. of medical techniques behind the 
lron Curtain at the first International Med 

ical Exhibition held in New York, June 3-7 
Pwo films recently produced in Czechoslovakia 
were among the 45 medical motion pictures that 
were shown to physicians attending the American 

Medical Association's 106th annual meeting. 
The medical film exhibition presented by the 
AMA with the cooperation of Johnson & Johnson 


surgical dressing manufacturers, featured mo 


tion pictures showing advances in diagnosis. 


Myx) 





Mexico was represented to r.) by Drs. Rafae 
M Kapelman. Poz Labardir ismae Jqalar 
Niet Andre Stratton ¢ ea w 
[)¢ | b4 J , 
& 

w 


treatment and research as developed and prac 
ticed in 15 foreign countries 

The AMA is now making the films available 
for showing in this country by medical schools 
ind protessional socteties 

\t the opening luncheon, Dr. Dwight Murray 
president of the AMA, said that physicians are 
now only beginning to realize the value of the 
camera as a teaching tool 

“Medical scientists,” he stated, “should recog 
nize this potential and apply themselves to ce 
veloping exploitation of this truly magnificent 
art, to the end that medical men all over the 
world may begin sharing new discoveries and 


developments efficiently and com 


rapidly 
pletely 

According to Ralph Creer, director of motion 
pictures and medical television for the AMA, 
“The two Czechoslovakian films shown were ex 
ceedingly well done from the technical point of 
view. The surgeons who reviewed the films here 
were quite complimentary insofar as the surgi 
cal procedures were concerned 

“Medical and surgical films.” he continued 
speak an international language A good mo 
tion pieture on the diagnosis and management 
of peptic ulcer, or on the subject of shock would 
be just as acceptable and useful in London. Paris 
Hong Kong, New York or Teheran 

One Czechoslovakian film, produced by Dr 
Jaroslav Prochazka of Prague, shows the sur 


gical removal of a human lung infected by can 





A.M.A. President Dr. Murray greets Dr. |smael 


Jaaide Niet # the Ur ver ry t Mex 


cer, The other is a study of intracranial aneu- 
rysms, by Dr. Rudolph Malec, of Prague 

The entry of these and the other films into 
the United States was facilitated by authorities 
in Washington who waived import duties nor- 
mally imposed on foreign medical motion pic- 
tures, 

Some of the problems of the international ex- 
change of motion pictures were explored at a 
symposium held during the course of the AMA 
proceedings. The discussion was cued to pre 
liminary remarks by Dr. Henk Nieuwenhuize. 
director of the International Rehabilitation Film 
Library. and Wilbert Pearson, chief of the at- 
testation and review staff, motion picture sery 
ice, LS. Information Agency. yy 


Below: Dr. Jose Aliperin of Aras 
rest yte trorr AMA Dr Alr 














Library |\- 


A SUPERB COLLECTION OF 
MOOD AND BRIDGE MUSIC 








For Details Write: 


AUDIO-MASTER Carp. 
7 East 45th St. - New York 17, N. Y. 
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Canadian Film Awards Go to 
People Who Serve Medium 
* Film producers and trailblazers 
rather than film productions were 
honored by the 9th annual Canadian 
Film Awards presentation, held at a 
luncheon of the Association of Mo 
tion Picture Producers and Labora 
tories of Canada. June 15. in the 
King Edward Hotel. Toronto 

For the 


Canadian Film 


1957 competition, the 
Manage 


ment Committee suspended the reg 


Awards 


ular judging of film subjects to ac 


claim persons, organizations and 
projects for distinguished contribu 


tions to Canadian film making. 
Citations Read by W. R. Carroll 
The citations were read by W. R. 
Carroll, past-president of the Cana- 
Adult Educa- 


tion. Chairman of the presentation 


dian Association for 


was Charles Topshee, chairman of 
the Awards Management Committee 
and executive director of the Cana 
dian Film Institute, 

Judges for the award selections 
were J. R. Kidd, director of the Ca- 
Adult Edu- 
cation, Walter B. Herbert. director 
Foundation, Miss 
Helen Wilson of the Ottawa Film 
Society, John Robbins. editor of 


I neye lopaedia 


nadian Association for 


of the Canada 


Canadiana. and 


Charles Topshee. 
Crawleys Cited for Contribution 


Citations and award certificates 
were presented to: 

Associated Screen News Limited. 
of Montreal, for its initiative in de 
veloping a program of training 
young personnel to meet the de- 
mands of Canada’s growing film in- 
dustry; 

Crawley Films Limited, Ottawa, 
in recognition of the company’s out- 


standing international 


production 
program in the field of educational 
films: 


Frank Radford Crawley and Ju- 


dith Crawley. of Crawley Films Lim 
ited, for their unique contribution 
as a team to Canada’s film making 
art and industry; 

Lew Parry. a pioneer in motion 
picture production in Western Can 
ada, for his leadership in the devel 
opment of a Canadian film indus 
try; 

Roy Tash, a pioneer cameraman, 
for his more than a quarter of a 
century of photographing and edit 
ing Canadian newsreels in the only 
sustained project of theatrical film 
making in Canada 

John Grierson. first commissioner 
of the National Film Board, in re 
ognition of his unique contribution 
to Canada’s film making art and in 


dustry. 


Honor Film Board Executive 

Donald Mulholland, honored for 
his encouragement of creative Cana- 
dian film production during his 
years as director of production at 
the National Film Board: 

H. P. Brown, E. Fred Holliday 
Pollock, jointly cited 


for their pioneer work and contin 


and James R 


ued devotion to the development of 
Canadian films in education: 
Anson C. Moorhouse, 


who spearheaded the production 


Reverend 


center for films and filmstrips for 
the United Church of Canada 
Yorkton Film Council, in recog 
nition of its outstanding Interna 
tional Film Festival which demon 
strates the contribution of the film 


council movement in Canada. bad 


* - ” 


Associated Screen News Execs 
* Promotion of R, Pitt-Taylor to 
the position of television production 
manager has been announced by 
Associated Screen News Limited, 
Montreal, Quebec, Canada. Bill Wil 
cox has been named art director, re 
placing Jack Dunham who recently 


resigned from the company. lad 


Caldwell Installs 





New DeBrie Printer 
* A new optical reduc- 


stop printer, de 


ART4yVIDEART pra by Andre DeBrie 


ANIMATION 
TITLES 


OPTICAL PHOTOGRAPHY 


COLOR or B&W — 16 of 35MM 


—— 


343 LEXINGTON AVE. 
NEW YORK 16, N.Y. 


LExington 2:7378-9 


of Paris, Inc., has been 
installed in the Toronto 
laboratory of » W 
Caldwell, Limited. 

The printer handles a 
variety of work for Ca 
labs. 


and produc ers It. re 


nadian agencies 





duces 35mm color or 
black and white film to 
black 


and white, simultaneous 
ly It also makes color 


lomm color or 
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COMPLETE MOTION PICTURE EQUIPMENT 


RENTALS 


FROM ONE source 


CAMERAS LIGHTING 


MITCHELL Mole Richardson 
lémm Bardwell McAlister 
35mm Standard 

35mm Hi-Speed 

35mm NC © 35mm BNC 


EDITING 


Moviolas © Rewinders 
Tables * Splicers 
Colortran Viewers (CECO) 
Century 

Cable 

Spider Boxes 

Bull Switches 

Strong ARC-Trouper 

10 Amps 110V AC 5000W 
2000W .750W 

CECO Cone Lites 
(shadowless lite) 

Gator Clip Lites 


GRIP EQUIPMENT 
Parallels © Lodders 
2 Steps © Apple Boxes 


BELL & HOWELL 
Standard ® Eyemo ® Filmo 
Scrims © Flags 


Gobo Stands 
Complete grip equipment 


ARRIFLEX 


lémm © 35mm 


WALL 


35mm single system 


SOUND EQUIPMENT 
Magnasync-magnetic film 
Reeves Magicorder 

Mole Richardson Booms and 
Perambulators 


Barn Doors 
Diffusers 
Dimmers 


ECLAIR CAMERETTE 
35mm © 16/35mm 


Reflectors 
Combination 


Portable Mike Booms 


Portable Power Supplies to 


AURICONS 

all models single system 
Cine Kodak Special 
Maurer * Bolex 

Blimps © Tripods 


ZOOMAR 35mm 


operate camera and recorder 


WE SHIP VIA AIR, RAIL OR TRUCK 


FRANK C ZUCKER 


(+ AMERA CQuipment G..INC. 
$ 


Dept 315 West 43rd St., 
New York 36, N. Y. JUdson 6-1420 


DOLLIES 

Fearless Panoram 
Me Alister Crab 
Platform © Western 
3 Wheel Portable 


Make your own HOT PRESS TITLES 


on the 
KENSOL 11A ff 
ART 
LETTERING 
PRESS 


4 







Compare the following Kensol Hot Press advantages: 
« LETTERS COMPLETE TITLE CARD OR CEL IN ONE IMPRESSION. 
Light weight hot presses and most other methods print only one line at a time. 


«PRINTS ON POSTER BOARD, COLORAID PAPER AND ACETATE 
Hot press is the only method which will produce fine quality lettering on all three. 


« LETTERS IN BLACK, WHITE AND ALL POPULAR COLORS. 
Titles quickly and inexpensively made by inexperienced personnel. 


«NO MESSY INK TO CLEAN UP OR CHEMICALS TO CHANGE. 
Hot Press Titling is a completely opaque, dry transfer process. 


OLSE 
WRITE FOR 


COMPLETE INFORMATION a ee 
124-132 WHITE ST., NEW YORK 13. N.Y 


Specialists in Quality Marking Equipment and Supplies for over 30 years 


6 





£ 
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RIGHT OFF THE REEL: 
Send scouting vaiecen 
Your Film 


LIGHT) 
these 


useful ground rules were laid out. O. H 
Coelln, publisher of Business ScrReEEN again 
To The served as liaison between the Films Goines 
ind producers lel 
Complete 16MM rh 
Service 


Public Libraries Report 609,355 Showings 
* The Audio-Visual Committee of the American 
Laboratory 








rWENTY 


creative... 


FILMSTRIPS 
ANIMATION 





FILM-A-GRAPHS 
SLIDES 


VU-GRAPHS 
to Audience of 27 Million During Year 





COMPLETE ART SERVICES 
Library Association cise losing the results of 
its first survey on the use of films in public 
libraries 
Unsurpassed for... 


throughout the 


(nited States has re 
09.355 — films 


were shown to 
27,990,079 people during the past yeal 
| SPEED +++ QUALITY | 


vealed that 


(Lave 4h M4 Si Mair 


re port was 











The 
made during the meeting of the 
Committee at the 76th Annual Conference of 
the ALA held in Kansas City, Mo.. on Monday. 
Personalized wig 
SERVICE The statistics list 286 libraries 


MOTION PICTURE LABORATORIE‘ 


“EQUIPMENT SALE 


film service either through independent collec 
> INC tions, as members of 
Phone BRoadway 5-2323 


combination of both 
1672 Union Ave., 


Our Sound Stage is being closed to make 
( Memphis 4, Tenn 
{ 


room for expanded sound recording facili- 
ties for producers. The following list is only 
a small part of the equipment that is avail- 
able. Items will be priced on a negotiated 


film cooperatives, or a 
The libraries listed serve 
i total population of 40.463.315 people 


Ld 

















basis 
These Personalities Make Film News: r : 
* Al presstime, news of the appointment ol Cameras: Cine Specials ; lomm Bell & 
Leon S. Rhodes as vice-president of Loucks & Howell Specialists ; Auricon Super 1200 
- ; . Norling Studios, In was confirmed. Mr. Pros, silent and sound; 16mm Maurers. 
Ihe Wha sler C " if mansh i Rhodes, who joined the company in 1942 and * . 4 
/ * 7 ‘ 6 a* ’ , Le) i i ‘i be] ‘ 7 = + i a i) 
Viour Film Ty eserves — i duction manager, succeeds the late John Matched sets of Ektar and Cooke lenses: 
| ’ \. Norling, a founder of the company who 
zoom lens. 
passed away last month « * * 
; \ ‘Lo a ae ee 
3 * bstablishment of a separate motion picture IK mike boom. Expo on ame ,- Hitched 
‘ finder, Matte boxes. Blimps. Tricycle 
; unit for Autonetics, a division of North Ameri ety ' 
; dollies. Tripods. Camera motors. Speed 
: can Aviation, Ine... and appointment of Jay Ek. ‘ hic still 
‘ Gordon as its supervisor have been announced a ren 
, by \pplications Manager David G Soergel ® 
, Prior to assuming his new 


position, Gordon Lights: MR 2000W spots and stands. MR 
supervised motion pieture operations of the double broads. 750W spots. 
k company's former Missile and Control Equip- 
: good loo ment 
One 


Color-Tran 
sets. Bulbs. Cables, boxes, breakups. Ro- 
organization and was a motion picture 
h producer with the U.S. Naval 
tells y 


tary converter. AC generator. 
Photographic 
Center prior to joming North 


American ° * * 
eens * Wilbur 7 
Da-Lite sci 


Telaskool prompter, 
Blume, producer of the 1956 
Academy 


\ward-winning film The Face of Sound Equipment: 35mm Simplex optical 
t Lincoln, has resigned from the faculty of the 
S l niversity 


f j Calif , dummies. Reeves PV 100 l6mm magneti« 
of Southern alifornia to join the atiedoa taal 

le executive staff of the Princeton Film Center. I rder an 

. evely sing Ii He has been named west coast vic e-presi 
in 


racks, amplifiers. 
dent, with headquarters at 1456 North Bronson 
ory: 
categ 


Flats, scenery. props 


mixers. Speakers, mikes, 


Avenue in Paramount's Sunset Studio building 


Laboratory Equipment: Fonda positive- 
a aa negative developing machine. 
T E Add These items to Your A-V Calendar: 
L\ : 


Following the July 


* . * 
20-23 meetings of the Carlson reduction printer. 
Educational Film Library Association and of 
. the National Audio-Visual 


. 
Association and its 
Trade Show in Chicago at the Hotel Morrison, 
the ba 


Hundreds of other 
dates 


will interest audio-visual 
re mbers 


items. Write 


lor 
Rite mimeographed list oF phone FEderal 3-4000 
for further information. 
; On August 27-30, the Biological Photogra 
, phers Association will hold its annual sympo 
; sium at Rochester, Minn 


BYRON, INC. 
On September 4-10, 


the International Audio-Visual Workshop of the 
National Council 


of Churches will be 
usual, at the Green Lake, Wisconsin site 


1226 Wisconsin Avenue 
held. 


as 


Washington 7, D. C. 
‘nt 
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the mark of 









/ 


and 3 
excellence AC 


in commercial films 


CATE & McGLONE 
films for industry 


1521 cross roads of the world 


hollywood 28, california 








BIRNS & SAWYER 


Now West Coast Headquarters for the 
Finest in Motion Picture Equipment 


Camera Equipment Co. 
National Cine Equipment 
Camera Mart 

Precision Sound Readers 
Arriflex 16 and 35mm 
Neumade 

Moviola 

Prestoseal Buttweld Splicers 
J. G. McAlister Lights 


These Superb Lines— All Under One Roof 





Photographer's CAR-PAC 
Full Length Car-Top Platform 
Sturdy shooting platform . . . distinctive, 


strong, lightweight. 42” x 90", supports 
750 Ibs., easily installed, detached. 


$225.00 F.0.B. Los Angeles 


Write for free literature 








BIRNS & SAWYER 
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Above: presiding at luncheon ceremonies | 
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Associates Honor Sid Solow on His 
25th Anniversary at Consolidated Lab 

* Sid Solow, vice-president and general man 
ager of Consolidated Film Industries, was hon 
ored by friends and film industry associates for 


his 25th anniversary with the company 


June fo) 
at a luncheon in the Hollywood Roosevelt Hotel 

Greetings on behalf of CFs parent organiza 
tion Republic Pictures Corporation, were ©%X 
tended by Republic Studios’ vice-president Jack 
Baker who presented a gold watch to Solow 
as a commemorative gift from Herbert J. Yates 
president of the company 

After accepting the gift, Solow presented an 
other watch to Ted Hirsch, CFI laboratory su 
perintendent and a close friend of Solow’s for 
several years, 


Ernest | Debs Los Angel . 


sented the guest of honor with a seroll on behalf 


councilman pore 


of the city council. Debs read the seroll’s inserip 
tion which thanked Solow for his leadership mn 
the film industry, outstanding civic accomplish 
ment and extensive charity work 

Lee Zhite of Billboard Magazine presented a 
plaque to CFI for winning all first place awards 
in Billboard’s Sixth Annual TV Film Industry 
on behalf ol his 


laboratory, Solow observed that CFI has won all 


Survey. Accepting the award 
first place honors in every laboratory category 
for three consecutive years 


What will we do for asked 
Solow ve 


, 
an encore 


Deere Continues Series With Western 
* A western musical film Ace Ranchero is cur 
it Wilding studios in Chi 


continuing this sponsors 


rently in production 
cago for John Deere 


ong record of entertaining programs | 





FILM CEMENT | 
dk, Py ~~ senate NEW 


~~ CEMENT THAT WILL 
~O-~ GUARANTEE 
eee 









YOUR SPLICES 
TO HOLD 
PERMANENTLY 


1 oz. 40¢ 
Wy pt 1 50 
1 pt. 2.50 


Please include Postage with order 
Write for free sample 


Dealer Inquiries Invited 


ae 2 ow ee oe 2 ee 








66 W 45th St. ¥ 36.6 % MU 72-2928 





SYMBOL OF 
PROFESSIONAL 


QUALITY 


EMPIRE PHOTOSOUND 


INCORPORATED 
Films for industry and television 


1920 LYNDALE AVENUE SOUTH 
MINNEAPOLIS 5, MINN 

















Cinekad Synchronous Motor 
Drive for 16mm Projectors 


Especially designed to drive all Bell & Howell, 
Ampro and Victor 16mm projectors ot 
synchronous speed. 


Projector can be instantly attached to Synchronous 
Motor Drive and quickly detached at any time in 
a matter of seconds. An outstanding feature is 
the flexible shaft which connects motor with pro 
jector and permits smooth, quiet and steady opera 
tion. No special technical tnowledge required for 
installation and mounting 


W rite for more details and prices 
Available at leading dealers, or direct. 


CINEKAD ENGINEERING CO. 
763 Tenth Ave. New York 19, N. Y. 
Plaza 7-3511 
DESIGNERS AND MANUFACTURERS OF 
MOTION PICTURE-TV EQUIPMENT 


Send for free folder of illustrated Motion Pic- 
ture and Audio-Visual equipment manufactured 
by Cinekad. 
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NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 





EASTERN STATES 


© CONNECTICUT e« 


Rockwell Film & Projection Sery 
ie, 182 Hivh St., Hartlord 5 


« MASSACHUSETTS e« 


Cinema, Inc., 254 


Boston 16 


(Clarendon St 


e NEW JERSEY e 


Slidecraft Co., 142 Morris Av 
Mountain Lakes, N. | 


Association Films, Inc., Broad at 
kim, Ridgeheld, N | 


e NEW YORK e 


Association Tilms, Inc., 547 Mad 
ion, New York 17 
Buchan Pictures, 122 W. Chip 


Bullalo 


Crawford, Immig 
Inc., 200 Fourth 


pewa St 


and Landis, 
Avenue, Ne 


York 3, New York 
The Jam Handy Organization, 
1775 Broadway, New York 19 


Ken Killian Co. Sd. & Vis. Padts., 
72% Prospect Ave We 
N. ¥ 

Ss. o»“@. § 


thus 


Cinema Supply Corp., 
Ooo7v VW rVod St New York 19 


Fraining Films, Inc., 150 West 
54th St New York 19 


Visual Sciences, SOOBS Suffern 


e PENNSYLVANIA e 


| P. Lilley & Son, 928 N 
Harrisburg 


ird St 


Pictures, Inec., 4729 
Philadelphia 9 
Handy 


I Hppane ott 
| udlow SI 
The Jam 


Pittsburgh 


Organization, 
Zenith O145 


e WEST VIRGINIA e 


B. S. Simpson, S18 Virginia St 
W Charleston Dickens 6 
0751 


SOUTHERN STATES 


e FLORIDA e 


Norman Laboratories & Studio, 
Arlington Suburb, P.O. Box 
BROOK, Jacksonville 


. GEORGI A . 


Colonial Films, 7! Walton St 
N.W., Alpine 5378 Atlanta 


Stevens Pictures, Inc., 101 Walton 
St... N. W Atlanta 


USt 
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e LOUISIANA e 


Stanley Projection Company, |117 


Bolton Ave \lexandria 
Stevens Pictures, Inc., 1307 Tu 
Ave New Orleans 
Delta Visual Service, Inc, &15 
Povdras St New Orleans 12 

Phone: RA 9061 


e MISSISSIPPI e 


Herschel Smith 
Kk hn St 


Company, 119 
Jackson 110 


« TENNESSEE e 


Southern Visual Films, 687 Shrine 
Bidg Memphis 


Tennessee Visual 
Service, 416 A 
ille 


Education 
broad St Nash 


e VIRGINIA e 


Tidewater Audio-Visual 
Bldg., g29 
crm Shopping Center 


Phone JU-S1181 


Center, 
South 
Nol folk 


Cameraland 


MIDWESTERN STATES 


e ILLINOIS e 
Film 


bighth Street 


American 


Registry, 24 | 


( hu vo ) 


Films, Inc., 56 
Illinois 


Association 


Hill 


rove LaGrange 


Atlas Film Corporation, I111 
Oak Park 


South Boulevard 


The Jam 
oN 


Handy Organization, 


Michigan Ave., Chicago 


Midwest Visual Equipment Co., 
Ik Devon Ave Chicago 45 


e MICHIGAN e 


Engelman Visual Education Serv- 
Woodward \ve 


we, 4,/594-56 
Detroiuwt | 


The Jam Handy Organization, 
RB?) (Cy Grand Blvd Detroit 
i] 

Capital Film Service, 224 Abbot 


Road, East Lansing, Michigan 


e OHIO e 


Ralph \ Haile & Associates, $26 
Ek. Fourth 


Cincinnati 2 


e OHIO e 


Academy Film Service, Inc., 


2110 Payne Ave., Cleveland 
14 

Fryan Film Service, 1810 E. 12th 
St.,. Cleveland 14 

Sunray Films, Inc., 2108 Payne 
\ve., Cleveland 14 

Ihe Jam Handy Organization, 
Davton. Phone | N terprise 
HYG 

I'wyman Films, Inc., 400 West 
First Street, Davton 

M. H. Martin Company, 1118 


Lincoln Way I 


Massillon 


WESTERN STATES 


e CALIFORNIA e 
LOS ANGELES AREA 


Clausonthue Audio Visual, 1572 
FE. Walnut St 
Coast Visual Education Co., 5620 


Hollywood Blvd.. Hollywood 
OR 


Pasadena 


Hollywood Camera Exch., |600 


Cahuenga Blvd., Hollywood 
The Jam Handy Organization, 
1402 N. Ridgewood Place, Hol 


lyvwood 28 


Ralke Company, 829 5S. Flower 
St Los Angeles 17 Phone 
IR SO04 

Ss. O. S. Cinema Supply Corp., 
6331 Hollywood Blvd Holly 


wood 28 

Spindler & Sauppe, 2201 Beverl 
Blvd., Los Angeles 57 
SAN 


FRANCISCO AREA 


799 Steven 
San Francisco 


Photo & Sound 
Natoma St 


Associated Films, Inc. 
son St 

Company, |16 

San Francisco 5 


0 Battery St 
San Francisco 11 


Westcoast Films, 


e COLORADO e 


Audio-Visual Center, 28 | 
Ave., Denver % 


Ninth 


e OREGON e 


Moore's Motion Picture Service, 
53 N. W. 9th Ave., Portland 9 
Oregon 


e TEXAS e 
Association Films, Inc., 1} 108 Jack 
son Street, Dallas 2 
e UTAH e 


Deseret Book Company, Box 958 
Salt Lake City 10. 


THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION 





Dual Sales Approach: 
(CONTINLED FROM PACE THIRTY-SIX} 
lems “like ours” and how they were 
benefited by a typical Group and 
Retirement program. 

Parthenon did an unusual job on 
both films, which pack utmost 
realism into their episodes and have 
what the client happily calls “ob 
viously superior quality.” The pis 
tures were made by the same team 
years award-win- 
Van With a Thousand Hands 
(International Harvester). 
Master-Lite 


both the stage work and for loca- 


that created last 
ning 
7 he new 
system was used on 
tion interiors and the l6mm color 
Is evye-perfes t. 

7" ap” Palmer, head of that effec- 
tive Parthenon team, talks straight 
common-sense to sponsors like Con- 
necticut General: 

“Don't think of this movie as a 
movie,” he says. “It isn’t a movie, 
it simply happens to be packaged 
in the same way, on a strip of cellu 
It's a tool. Not a sales 


tool—-and not a salesmen’s tool 


lose ac etate, 


it’s a salesmAn’s tool. 

“This picture was designed to be 
shown to audiences of one one 
mind: to one man, or a few men 
who represent a company.” 

But obviously, both The Lifetime 
Look and Outside That Envelope 
will go beyond these obviously valu 


able. 


Results are 


intimate prospect showings. 
already being a hieve d 
their 


areas of understanding develop 


by both pictures, in specifi 
ment, 

Somewhere around a billion dol 
lars every year is spent in this coun 
try on group insurance and prob 
ably more than that on corporatio 
retirement plans. The question of 
whether lots of that money is well 
spent or often wasted hangs on one 
sharp point ... do the employees 
know what they've got? 

Connecticut General's people, out 
of the home office and in the field, 
together with its apt film producer 
and its nationwide distributor. are 
doing a big job in taking the guess 
work out of that situation Ly 


SOUND RECORDING 


at a reasonable cost 

High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 


Motion Picture Service 
7315 Carnegie Ave. 
Cleveland 3, Ohio 
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SPancuncing 
CiNE-VOICE Iti 


16mm SOUND-ON-FILM CAMERA 
with Professional Heavy-Duty 3-Lens Turret 


Auricon proudly presents the new “Cine-Voice II’, a worthy Ayy) (aaa Nand) | | 

successor to the versatile Cine-Voice I now in use by 

Newsree! Cameramen and Film Producers all over the world GUARANTEE 

The “Cine-Voice II” is available in a choice of models to suit All Auricon Equipment is sold with 

a variety of filming requirements, such as a 30-day money back guarantee 
You must be satisfied! 

* Self-Blimped Camera for picture only, runs synchronously a — 

with double-system sound recorder / BELLE, 


* Self-Blimped Camera for Single-System Sound-On-Film. Shoots picture and optical sound-track on same 
film at same time 


* Self-Blimped Camera for Single-System ‘‘Filmagnetic’’ Sound-On-Film. Shoots picture on film carrying 
magnetic stripe. 


* Combination of Optical or ‘“Filmagnetic” Single-System Sound-On-Film. Camera is quickly converted from 
Optical to ‘“Filmagnetic’” Sound without the use of tools. 


Please write to BERNDT-BACH, INC., 6910 Romaine Street, Hollywood 38, California, or phone 
HOllywood 2-0931 for free “Cine-Voice II” literature and prices 


AAU IR1ICOIN 


PRODUCT OF 


BERNDT-BACH, INC. 
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MANUFACTURERS OF SOUND-ON-FILM —“IMLVOICEIT —AURICON PRO-400 SUPER 200 
RECORDING EQUIPMENT SINCE 1931 




















Light weight High-Fidelity “Cine-Voice II" 
Sound Camera can go anywhere, operates from 
house current or car battery 














New t of “Cine-Voice II" 
manufactured to highest precision standards 
and designed to take heavy-weight professional 
“C-Mount” lenses; can also mount zoom-type 
lens, as shown above 














including professional 
“Cine-Voice II’ Optical Sound-On-Film Camera 
with Single-Lens-Mount, High Fidelity Micro 
phone, Amplifier, Headphones, all batteries 
and tubes, professional heavy-duty fibre Carry 
ing Case, and Instruction Book. Camera uses 
“C-Mount”’ lens (not furnished) same as most 
16mm Cameras 
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“The Sound and the Story” 








> “For technical skill and artistic excellence,’ The Sound and the 


Story, which entertains as it informs, is selected as outstanding 








among sponsored motion pictures. 


RCA Victor chose The Jam Handy Organization to picture 
this drama of technology wedded to art . . . from the actual 
performance of Tchaikovsky's immortal Romeo and Juliet to the 


delivery of the record to-you. 


When high fidelity, professional competence, and the willingness 


to accomplish the untried are wanted, call 





Je YAM HANDY Ocyenjalion 


FOR . . . Dramatizations Visualizations Presentations Motion Pictures Slidefilms Training Assistance 


CALL ., , JUdson 2-4060 HOllywood 3-232] TRinity 5-2450 ZEnith 0143 ENterprise 6289 STate 2-6757 
NEW YORK, 19 HOLLYWOOD, 28 DETROIT, 11 PITTSBURGH DAYTON CHICAGO, 1 


————————————————— 





